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Field work

[BA02] Nationality

[BAO3] Country of residence

[BAO4] Age

Market area

[BAO5] Gender

[BAQ6] Profession

[BAQ7] Level of total household income

[DEO1] Have you seen or heard about Iceland as a travel destination through advertising or media coverage during the last three months?
[DEO02] Where did you get the idea of coming to Iceland?

[DEO3] How long was it since you first considered coming to Iceland

[DEO04] How long before departure did you book

[DEO5] Which of the following factors had a major impact on your decision to visit Iceland?
[DEO6] From which of the following sources did you get information on Iceland when taking a decision on travelling to Iceland?
[DEO7] Purpose of visit?

[BEO1] With whom are you travelling?

[BEO2] Total length of your stay in Iceland

[BE03_1] Total length of your stay in Reykjavik and surrounding area?

[BE03_2] Total length of your stay in Reykjanes?

[BE03_3] Total length of your stay in the West?

[BE03_4] Total length of your stay in the Westfjords?

[BE03_5] Total length of your stay in the North?

[BE03_6] Total length of your stay in the East?

[BE03_7] Total length of your stay in the South?

[BE03_8] Total length of your stay in the Interior?

[BEO4_1] How many nights did you stay... - in hotels/guesthouses?

[BEO4_2] How many nights did you stay... - on farm holiday accommodation?

[BEO4_3] How many nights did you stay... - in hostels/lodges in wilderness and similar?
[BEO4_4] How many nights did you stay... - in summer cottages/guest residence and similar
[BEO4_5] How many nights did you stay... - on camping/caravan sites?

[BEO4_6] How many nights did you stay... - with friends/relatives (unpaid accommodation)
[BEO4_7] How many nights did you stay... - in other types of accommodation

[BE05_r1] Rate the paid accommodation in Iceland - Accommodation cleanliness
[BE05_r2] Rate the paid accommodation in Iceland - Accommodation service

[BE05_r3] Rate the paid accommodation in Iceland - Accommodation overall
[BEO6] How often did you eat at a restaurant (excluding fast food outlets)?

[BEO7_r1] Rate restaurants in Iceland - The choice of restaurants

[BEO7_r2] Rate restaurants in Iceland - The service at the restaurants

[BEO7_r3] Rate restaurants in Iceland - Restaurants in general

[BE08] How often did you eat at a fast food outlet during your trip to Iceland?

[BE09_r1] Rate fast food outlets in Iceland - Choice of fast food outlets

[BE09_r2] Rate fast food outlets in Iceland - Service at the fast food outlets

[BE09_r3] Rate fast food outlets in Iceland - Fast food outlets in general

[BE10] What activities did you pay for during your trip to Iceland?

[BE11] How often did you undertake recreational activities connected with nature in Iceland?

[BE12_r1] Rate recreational activities connected with nature in Iceland - The variety of nature-based activities

[BE12_r2] Rate recreational activities connected with nature in Iceland - The service of the companies with nature-based activities
[BE12_r3] Rate recreational activities connected with nature in Iceland - Safety equipment and safety instructions of the company with nature-based activities
[BE12_r4] Rate recreational activities connected with nature in Iceland - Activities connected with nature in general

[BE13] How often did you undertake cultural activities in Iceland, e.g. museum, gallery, concert, theatre and other cultural activities, etc.?
[BE14_r1] Rate cultural activities in Iceland - The variety of cultural activities

[BE14_r2] Rate cultural activities in Iceland - The service of companies with culturally based activities

[BE14_r3] Rate cultural activities in Iceland - Cultural activities in general

[BE15] How often did you undertake health-related activities in Iceland, e.g. swimming, natural baths, spas / health treatment, etc.?
[BE16_r1] Rate health-related activities in Iceland - Variety of health-related activities
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[BE16_r2] Rate health-related activities in Iceland - Service of companies with health-related activities

[BE16_r3] Rate health-related activities in Iceland - Health-related activities in general

[BE17] How important or unimportant is it to your choice of tourist service company that the company has a recognised quality certification?
[BE018] What means of transport did you use during your stay in Iceland?

[BE19_r1] Rate the road system in Iceland - Road conditions

[BE19_r2] Rate the road system in Iceland - Signposts — road names, road no.

[BE19_r3] Rate the road system in Iceland - Signposts — service signs, warning notices

[BE19_r4] Rate the road system in Iceland - Rest areas / viewpoints

[BE19_r5] Rate the road system in Iceland - The road system in general

[BE20] Did you visit any of the following sites/regions?

[BE20] Overview - Did you visit any of the following sites/regions?

[BE20d] Top 12 - Did you visit any of the following sites/regions?

[BE21_r1] Rate tourist sites in Iceland in general - Tourist information and signposts

[BE21_r2] Rate tourist sites in Iceland in general - Accessibility (paths, viewpoints and the like)

[BE21_r3] Rate tourist sites in Iceland in general - Sanitary facilities

[BE21_r4] Rate tourist sites in Iceland in general - Security factors (warning signs, hazard zones, definitions and the like)
[BE21_r5] Rate tourist sites in Iceland in general - Conduct of guests

[BE21_r6] Rate tourist sites in Iceland in general - General conditions of tourist sites

[BE22_r1] Rate provision of information on tourist services in Iceland - General tourist information (e.g. signposting and maps)
[BE22_r2] Rate provision of information on tourist services in Iceland - Provision of information at information centres

[BE22_r3] Rate provision of information on tourist services in Iceland - Printed material (travel brochures, guidebooks, maps, etc.)
[BE22_r4] Rate provision of information on tourist services in Iceland - The Internet

[BE22_r5] Rate provision of information on tourist services in Iceland - Information provided by tourist service companies

[EX01] Did you visit a country other than Iceland during your trip?

[EX02] Are you travelling on an organized (package) tour to Iceland or are you on an individually arranged trip?

[EX04] What was the cost of the air ticket / ferry ticket (round trip) per person?

[EX05] What was the price of the tour package per person?

[EX06] What was included in the tour package?

[EX07] How much, approximately, do you think you (and your family travelling with you) spent pr. person during your stay in Iceland?
[EX08_1] How much you (and your family) spent pr. person on the following - Lodging/accommodation

[EX08_2] How much you (and your family) spent pr. person on the following - Transport (bus / domestic ferry fares, domestic airfares, rental car, etc.)
[EX08_3] How much you (and your family) spent pr. person on the following - Other transport costs (e.g. fuel, maintenance)
[EX08_4] How much you (and your family) spent pr. person on the following - Restaurants/bar/cafes

[EX08_5] How much you (and your family) spent pr. person on the following - Groceries (e.g. food, beverages in supermarkets)
[EX08_6] How much you (and your family) spent pr. person on the following - Liquor shops

[EX08_7] How much you (and your family) spent pr. person on the following - Recreation/entertainment (e.g. admission fees, sightseeing, tours)
[EX08_8] How much you (and your family) spent pr. person on the following - Shopping (e.g. clothing, goods, souvenirs)
[EX08_9] How much you (and your family) spent pr. person on the following - Other

[EP01] How likely or unlikely are you to visit Iceland in the future?

[EP02] At what time of year is it likely that you will visit Iceland in the future?

[EP03] On the whole, did your recent trip meet your expectations to a greater or a lesser extent?

[EP04] Had you been to Iceland before your last visit?

[EP05] How many times had you visited Iceland before your last visit?
[EP06] What were the three most memorable experiences of your visit to Iceland? (open question) - First mentioned - top 10

)-
[EP06] What were the three most memorable experiences of your visit to Iceland? (open question) - All mentioned - top 10

[EP06] What were the three most memorable experiences of your visit to Iceland? (open question) - Further analysis of responses

[EPO7] In your opinion, what three factors should be improved by the Icelandic Tourist Industry? (open question) - First mentioned - top 10
[EPO7] In your opinion, what three factors should be improved by the Icelandic Tourist Industry? (open question) - All mentioned - top 10

[EPO7] In your opinion, what three factors should be improved by the Icelandic Tourist Industry? (open question) - Further analysis of responses
[EP08] Where do you think Iceland’s strengths in the tourist industry are? (open question) - First mentioned - top 10

[EP08] Where do you think Iceland’s strengths in the tourist industry are? (open question) - All mentioned - top 10
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Field work

Description
Client Ferdamalastofa - Icelandic Tourist Board
Field work period 1% of September 2011 to 31° May 2012
Methodology Web survey (e-mails and basic variables collected at Keflavik airport)
Sample 4.512 foreign tourist

Sample size and response
Orignial sample 4.512
Invalid e-mails 367
Final sample 4.145
Did not respond  1.964
Number of respondents  2.181
Response rate  52,6%

Cross variables Gender
Age
Profession
Household income
Nationality
Market area
Type of trip
Purpose of visit

Reykjavik 26th of September 2012
MMR/Market and Media Research Ltd.
Laugavegi 174

105 Reykjavik

Iceland

http://www.mmr.is/
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[BA02] Nationality

¥
E
E o= g
Answers S e S
British 437  20,0% 1,7%
American 321 14,7% 1,5%
Norw egian 199  9,1% 1,2%
Danish 157 7,2% 1,1%
German 151 6,9% 1,1%
Swedish 137 6,3% 1,0%
French 106  4,9% 0,9%
Dutch 79  3,6% 0,8%
Canadian 67 3,1% 0,7%
Spanish 32 1,5% 0,5%
Italian 23 1,0% 0,4%
Swiss 20 0,9% 0,4%
Other 452 20,7% 1,7%
Number of answers 2181 100,0%
Responded 2181 100,0%
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone

**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer’'

Market and Media Research Ltd.

® Summer 11 ® Winter "11/12
s & c < § - S,
5 £ 2 8 8 53 £ 38 & 8 & 5825
Total Total 20,0% 14,7% 9,1% 7.2% 6,9% 6,3% 4,9% 3,6% 3,1% 15% 1,0% 09% 20,7% 2181
Gender Male 20,1% 14,0% 9,0% 6,8% 7,0% 6,9% 49% 38% 29% 15% 1,7% 14% 20,0% 997
Female 20,0% 15,3% 9,3% 7,6% 69% 57% 48% 35% 32% 14% 05% 05% 21,4% 1183
Age 24 years and younger  12,8% 13,6% 5,1% 9.4% 7,2% [5,1% 7,3% 15,0% (3,3% (0,7% '1,9% 285% 214
25-34 years 13,6% 15,0% 6,9% 56% 7,5% 58% 65% 3,0% 28% 20% 1,1% 0,7% 29,5% 746
35-44 years 17,6% 11,9% 12,1% 8,1% 8,2% 6,6% 4,1% 3,7% 2,9% 3,3% 08% 06% 20,1% 408
45-54 years 27,8% 11,8% 14,3% 84% 49% 4,8% 36% 38% 43% 04% 1,1% 1,8% 13,0% 370
55 years and older 30,2% 19,8% 7,9% 7,0% 6,3% 8,6% 26% 38% 2,7% 0,7% 1,3% 92% 442
Profession Managerial 23,0% 13,5% 5,1% 8,5% 3,5% 159% 10,6% 3,0% 2,7% 0,6% 1,3% 22,4% 323
Professional 21,8% 18,9% 8,7% 25% 94% 54% 16% 38% 31% 1,7% 08% 1,1% 21,2% 733
Specialized staff 16,8% 9,5% 14,3% 12,4% 4,5% 6,3% 55% 3,6% 28% 22% 1,1% 06% 204% 281
Clerical/Service 29,4% 0,9% 14,1% 99% 22% 52% 11,2% 1,3% 1,8% 4,7% 3.2% 16,1% 130
Student 71% 11,6% 8,7% 11,9% 109% 4,7% 54% 3,7% 24% 13% 1,3% 30,9% 230
Retired/Homemaker 36,0% 21,1% 6,2% 82% 39% 4,6% 29% 19% 53% 0,6% 09% 85% 178
Other 11,4% 13,4% 10,1% 6,7% 7,7% 12,9% 4,6% 6,0% 35% 1,7% 1,1% 15% 194% 272
Household Low 12,3%  4,5% 10,1% 13,5% 15,5% ' 7,5% ' 57% 52% 2,9% 3,1% 19,8% 54
income Low average 17,4% 10,5% 10,9% 6,9% 7,6% 7,3% 45% 3,0% 21% 33% 1,7% 247% 185
Average 20,0% 12,9% 8,5% 58% 65% 7,7% 52% 33% 31% 1,9% 1,1% 09% 23,0% 857
High average 20,2% 16,3% 11,3% 9,5% 59% 4,8% 52% 35% 3,0% 1,1% 06% 1,0% 17,5% 811
High 24.6% 20,9% 13,0% 51% 39% 6,8% 29% 4,7% 31% 0,6% 1,4% 23,1% 180
Nationality American 100% 321
German 100% 151
French 100% 106
Danish 100% 157
British 100% 437
Norwegian 100% 199
Swedish 100% 137
Spanish 100% 32
Italian 100% 23
Dutch 100% 79
Other 12,5% 3,7% 83,8% 536
Market Scandinavia 0,6% 1,3% 34,4% 26,1% 1,5% 23,3% 0,2% '0,5% 0,3% 0,1% 11,8% 575
area Britain 73,4% 0,6% 0,3% 06% 1,0% 0,2% 0,9% 0,7% 2,1% 0,4% 19,7% 577
Central/South-Europe  11,2% 1,6% 29,1% 0,3% 21,4% 16,2% 0,5% 13,9% 4,3% 3,9% 17,6% 462
North America 0,5% 80,1% 0,5% 10,7% 0,1% 15,9% 0,3% 10,2% 1,7% 378
Other 1,3% 1,0% 0,6% 10,6% 04% 96,1% 190
Type of Package tour 40,4% 14,0% 6,2% 6,7% 48% 28% 1,6% 3,1% 08% 04% 0,4% 18,6% 381
trip Individually arranged ~ 12,8% 15,1% 10,1% (8,4% 8,0% 7,6% '59% 4,0% 3,6% [12% [1,1% [1,2% 21,0% 1466
Mix of both 30,2% 13,4% 8,1% 1,7% 4,0% 4,7% 39% 23% 3,5% 38% 2,0% 03% 22,1% 317
Purpose of Vacation/holiday 22,7% 16,2% 8,7% 4,4% 6,8% 56% 4,7% 3,6% 35% 14% 09% 09% 20,6% 1802
visit Conference/meeting 39% 15,0% 12,6% 21,9% 7,7% 11,9% 29% 3,1% 18% 2,8% 14% 2,3% 22,6% 217
Study/research 94% 10,1% 9,5% 13,3% 7,3% 84% 2,1% 29% 2,5% 43% 0,9% 295% 97
Visiting friends/relatives '5,0% 11,7% 12,5% 16,3% 6,7% [8,3% 5,0% '5,0% (3,8% (1,0% 0,7% [1,7% 22,3% 146
Business/Employment  12,9% (8,6% 7,4% 16,7% 10,0% 5,5% 2,1% [1,7% 2,4% 11% [4,2% 27,4% 98
Event in Iceland 11,8% 16,1% 11,5% 6,4% 59% 13,2% 8,7% 24% 22% 2,9% 189% 143
Other 11,5% 14,4% 10,8% 18,0% 6,4% 2,7% 15,0% 2,2% 3,6% 1,0% 0,7% 1,6% 12,0% 152
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[BAO3] Country of residence

- X
¥ )
E N
= =2 o =
S e [ ©
Answers S s S [N
Britain 540 24,8% 1,8% 2 R ~
=0 3
USA 316 14,5% 1,5% 3 >
N
Norw ay 209  9,6% 1,2% = = -
Sweden 149 6,8% 1,1% = >
Denmark 140  6,4% 1,0% SRS o =
0 9 TEIT S & o &
Germany 135  6,2% 1,0% ¥ R3Y 825 & e Y o &
S 3 X
France 102 4,7% 0,9% - “‘ = li &
Netherlands 97  4,4% 0,9% - L L
Canada 61 2,8% 0,7% Q % S Q& N S
R N S & &
Switzerland 2% 1,1% 04% | & @ NN ¥ 3
Spain 19 0,9% 0,4% A o
Italy 16 0,7% 0,4% = Winter ‘11/'12
Other 372 17,1% 1,6% L - 8 2 .
> = S c £ o = 5 2
Number of answers 2181 100,0% £ L g g g g § E B 3 = 5 é g
I (3} c = = c = ‘© >
Responded 2181 100,0% E 489 85 2 28 8§ &2 2 5 & :‘;— s §2¢2
i ki 0 ota otal 8% 14,5% 9,6% 68% 64% 62% 4,7% 44% 28% 11% 09% 0,7% 17,1% 2181
Did not respond 0 00% Total Total 24,8% 145% 19.6% 168% 64% 6,2% 4,7% 44% 28% 1,1% 09% 10,7% 17,1%
Number of respondents 2181 100,0% Gender  Male 244% 14.0% (94% 76% 57% 67% 52% 43% 24% 17% 08% 1,1% 166% 997
. o emale 5,0% 14,9% 9,7% 6,2% 7,0% 57% 4,3% 46% 3,1% 06% 09% 04% 17,5% 1183
Asked 2181 100.0% F | 25,0% 14,9% 9,7% 16,2% 7,0% % 4,3% 4,6% 31% 06% 09% 04% 17,5%
Not asked 0 0’00/ Age 24 years and younger  16,3% 13,7% 5,1% 5,7% 9,9% 7,8% 5,7% 52% 12,6% [0,5% 10,6% 2,0% 24,9% 214
orasked 2 25-34 years 28,7% 14,3% 7.3% 16.8% 158% 56% 62% [47% 25% 09% 14% 07% 202% 746
Number of participants 2181 100,0% 35-44 years 21,8% 11,8% 13,1% 6.9% 64% 17.7% 142% 150% (2,5% 13% 114% 103% 17.7% 408
45-54 years 29,0% 11,6% 14,8% 49% 62% 4,2% 4,3% 3,6% 3,8% 15% 04% 08% 14,8% 370
55 years and older 29,7% 20,1% '7,9% 89% 6,1% 6,7% 2,6% 3,8% 3,0% 13% 0,5% 19,4% 442
Profession Managerial 28,0% 11,9% 6,0% 6,0% 7,1% 3,7% 96% 4,9% 22% 1,3% 19,3% 323
Professional 29,0% 18,8% 9,2% 6,0% 19% 82% 14% 50% 28% 13% 09% 04% 151% 733
Specialized staff 19,0% 9,8% 154% 6,5% 11,1% 4,3% 6,0% 34% 22% 1,0% 16% 0,7% 19,0% 281
Clerical/Service 32,3% 0,9% 14,1% 52% 7,0% 2,2% 104% 2,3% 1,8% 08% 23% 24% 18,2% 130
Student 12,9% 10,3% 8,7% 58% 135% 9,0% 54% 51% 32% 0,7% 11,9% 23,5% 230
Retired/Homemaker 36,0% 22,2% 5,1% 59% 58% 4,3% 29% 16% 53% 09% 0,6% 9,5% 178
Other 15,3% 14,3% 10,5% 13,5% 6,7% 6,2% 4,8% 58% 2,6% 2,0% 1,1% 0,8% 16,5% 272
Household Low 16,9% 7,0% 12,4% 7,5% 13,5% 12,9% 7,3% 9,0% 1,5%  1,5% 10,6% 54
income Low average 23,4% 99% 11,6% 88% 89% 4,6% 3,7% 36% 21% 1,0% 08% 1,7% 20,0% 185
Average 245% 13,0% 9,0% 81% 56% 58% 49% 4,1% 2,8% 1,0% 14% 0,7% 19,0% 857
High average 26,0% 15,8% 11,5% 5,7% 76% 52% 4,7% 4,1% 2,8% 16% 0,6% 04% 14,0% 811
High 26,0% 20,5% 2,7% 6,4% 3,8% 4,6% 46% 68% 3,3% 05% 20,9% 180
Nationality American 1,1% 939% 1,1% 1,1% 11,1% 1,1% 10,4% 0,0% 321
German 3,7% 0,9% 12,8% 1,9% 83,3% 0,9% 11,9% 0,9% 3,7% 151
French 4,9% 1,0% 87,3% 2,0% 1,0% 39% 106
Danish 2,3% 12% 12% 2,3% 81,4% 11,6% 157
British 95,3% 0,3% 0,3% 0,4% 0,1% 04% 04% 0,1% 0,1% 2,5% 437
Norwegian 98,2% 18% 199
Swedish 97,0% 1,0% 1,0% 1,0% 137
Spanish 38,1% 4.8% 48% 47,6% 48% 32
Italian 45% 4,5% 45% 9,1% 45% 4,5% 636% 45% 23
Dutch 0,7% 14% 2,1% 93,6% 21% 79
Other 16,9% 2,0% 0,7% 09% 0,6% 0,1% 12% 2,6% 10,5% 3,6% 05% 02% 60,2% 536
Market Scandinavia 36,3% 25,9% 24,4% 134% 575
area Britain 93,5% 6,5% 577
Central/South-Europe 29,2% 22,2% 21,0% 53% 4,1% 3,4% 14,8% 462
North America 83,8% 16,2% 0,0% 378
Other 100% 190
Type of Package tour 46,8% 13,7% 6,9% 3,5% 53% 4,5% 1,9% 45% 08% 0,2% 0,3% 11,5% 381
trip Individually arranged ~ 16,3% 15,0% 10,6% (8,0% (7,5% 6,8% 58% 4,4% 3,1% [1,5% [0,8% (0,8% 19,5% 1466
Mix of both 38,7% 13,0% 8,1% 57% 21% 4,7% 31% 4,6% 35% 07% 24% 1,0% 124% 317
*Individuals asked: Everyone Purpose of Vacation/holiday 284% 16,2% 92% 6,1% 13,8% 64% 4,5% 4,3% 32% 12% 08% 05% 154% 1802
**Those who did not respond are those who visit Conference/meeting 59% 2,2% 15,1% 12,5% 20,1% 59% 2,9% 3,7% 11% 1,9% 14% 14% 258% 217
responded 'don’t know' or ‘don’t want to answer' Study/research 82% 17,5% 10,7% 10,5% 14,5% 4,4% [1,1% '2,9% '1,6% 4,3% 343% 97
Visiting friends/relatives '4,4% 11,7% 14,2% 10,1% 16,7% [4,8% 34% 55% [1,6% 1,7% 1,7% 24,2% 146
Business/Employment  13,0% (6,2% 10,5% 5,4% 16,2% 8,55% 2,9% [3,8% [1,6% 3,4% 11% 27,5% 98
Event in Iceland 15,1% 12,7% 13,3% 14,5% 8,0% 3,9% 88% 2,8% 1,1% 2,9% 16,9% 143
Other 11,4% 16,1% 8,8% 2,7% 152% 6,4% 14,6% 2,2% 3,1% 18% 1,0% 0,7% 16,0% 152
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[BA04] Age
¥
E 34,2%
E = 2 30,6%
Answers S i S
24 years and younger 214 9,8% 1,2%
25-34 years 746  34,2% 2,0% 19.3% 20.3%
3544 years 408 18,7% 1,6% 176% 187% L row  180%
45-54 years 370 17,0% 1,6% 14,4%
55 years and older 442  20,3% 1,7%
Number of answers 2181 100,0%
Responded 2181 100,0%
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0% 24 years and younger 25-34 years 35-44 years 45-54 years 55 years and older
Not asked 0 0,0%
Number of participants 2181 100,0% = Summer 11 ® Winter "11/12
24 years 55 years Number
and 25-34  35-44  45-54 and of Conf.lim
younger years  years years  older answers Average  +/-
Total Total 98% 342% [ 187% [ 17,0% ' 20,3% 2181 40,5 0,6
Gender  Male 78% 320% [ 194% [ 166% | 243% 997 421 0,9
Female 15% [361% | 182% | 17,3% [169% 1183 39,2 0,8
Age 24 years and younger 100,0% 214 218 0,3
25-34 years 100,0% 746 29,3 0,2
35-44 years 100,0% 408 39,1 0,3
45-54 years 100,0% 370 49,5 0,3
55 years and older 100,0% 442 62,3 0,6
Profession Managerial 21% 1306% ' 292% [ 239% [ 141% 323 414 1,2
Average - Age Professional 32% 40,8% 121,1% [ 189% [ 159% 733 40,1 0,9
Specialized staff 45% 1343% [238% ' 214% 16,0% 281 40,7 14
, L Clerical/Service 51% [ 37,7% 1 20,0% [ 22,3% | 150% 130 40,4 2,1
Winter "11/12 Student 619% 1339% | 27% | 13% | 03% 230 m243 07
Retired/Homemaker 33% | 57% 910% 178 63,4 11
Summer “11 Other 6,3% 412% 16,9% [ 17,9% [ 17,6% 272 39,7 1,5
Household Low 286% [406% | 12,1% ' 10,8% = 7,9% 54 325 34
income  Low average 16,0% [ 53,5% | 119% 10,1% | 8,6% 185 33,7 1,7
Average 134% 1382% [ 175% [14,0% | 169% 857 38,6 0,9
High average 33% 1297% 1221% [ 212% 23,7% 811 434 0,9
High 28% [ 17,8% 1 199% [ 24,7% [ 349% 180 475 1,9
Nationality American 91% [ 348% [152% [ 13,6%  27,3% 321 42,6 1,8
German 102% [37,0% [ 22,2% | 12,0% [ 185% 151 39,2 2,1
French 147% | 46,1% | 157% [12,7% | 10,8% 106 35,6 24
Danish 128% [ 26,7% [ 209% [198% [ 198% 157 41,1 23
British 62% | 231% [ 16,5% [ 23,5% | 30,6% 437 453 1,3
Norwegian 55% | 257% [248% | 266% | 174% 199 4277 1,8
Swedish 79% [ 31,7% 1198% [ 129% [ 27,7% 137 424 24
Spanish 48% [47,6% | 429% | 4,8% 32 334 24
Italian 182% | 364% [136% [ 182% '« 13,6% 23 36,6 58
Dutch 135% [ 284% [191% [ 17,7% ' 21,3% 79 40,3 30
Other 12,7% 453% [18,0% [ 132%  10,8% 536 36,0 1,0
Market ~ Scandinavia 85% 1299% [220% | 204% [192% 575 413 1,1
area Britain 62% 1334% [ 171% | 19,6% [236% 577 42,3 1,1
Central/South-Europe 123% [ 378% [195% | 148%  157% 462 38,1 12
North America 92% 1332% [ 154% | 151% [271% 378 42,9 1,6
Other 19,6% 43,0% [17,7% | 82%  115% 190 34,3 18
Typeof  Package tour 6,8% [288% ' 155% 191% [299% 381 443 1,5
trip Individually arranged 10,3% [ 362% | 19,0% [ 16,6% '« 18,0% 1466 39,7 0,7
Mix of both 97% 1314% [226% ' 16,0% [203% 317 40,7 1,5
*Individuals asked: Everyone Purpose of Vacation/holiday 91% 1354% [ 183% | 16,0% [ 21,1% 1802 40,7 0,7
*Those who did not respond are those who visit Conference/meeting 5,0% 28,2% 25,2% 22,6% 19,0% 217 42,2 1 7
responded 'don’t know' or 'don’t want to answer' Study/research 336% 1278% [ 154% | 85% [ 146% 97 34,0 30
Visiting friends/relatives 14,9% 338% [174% [ 143% ' 196% 146 39,2 25
Business/Employment 104% [289% | 24,0% ' 206% [ 16,1% 98 39,7 24
Event in Iceland 139% [ 417% 1222% [ 121% 102% 143 36,3 2,0
Other 131% 1 289% [171% [20,0% ' 209% 152 40,7 24
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Market area

% 43,8%
E = £
Answers S i S
Scandinavia 575 26,4% 1,8%
Britain 577 26,5% 1,9% 26.4% 26.5%
Mid-/South Europe 462 21,2% 1,7%
North America 378 17,3% 1,6% 177% .
Other 190 8,7% 1,2% R AT3%
Number of answers 2181 100,0% 979%
Responded 2181 100,0% T 8T%
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
* 0,
ll/:\lzlt(:(iked 218(1) 108’3;‘: Scandinavia Britain Mid-/South Europe North America Other
Number of participants 2181 100,0% m Summer 11 ® Winter "11/"12
Mid-/South North Number of
Scandinavia  Britain Europe America Other answers
Total Total 26,4% 26,5% 21,2% 17,3% 8,7% 2181
Gender  Male 26,3% 26,2% 23,0% 16,5% 8,0% 997
Female 26,4% 26,7% 19,6% 18,0% 9,3% 1183
Age 24 years and younger 22,9% 16,9% 26,5% 16,3% 17,5% 214
25-34 years 23,0% 25,9% 23,4% 16,8% 10,9% 746
35-44 years 30,9% 24,2% 22,0% 14,3% 8,6% 408
45-54 years 31,7% 30,5% 18,4% 15,4% 4,0% 370
55 years and older 25,0% 30,8% 16,3% 231% 4,8% 442
Profession Managerial 24,8% 29,3% 23,0% 14,1% 8,8% 323
Professional 20,5% 31,5% 19,3% 21,6% 71% 733
Specialized staff 37,1% 20,3% 19,7% 12,0% 10,9% 281
Clerical/Service 31,8% 35,6% 26,0% 2,8% 3,9% 130
Student 31,5% 13,5% 26,0% 13,5% 15,6% 230
Retired/Homemaker 17,6% 37,4% 11,0% 27,5% 6,6% 178
Other 32,4% 16,2% 26,3% 16,9% 8,2% 272
Household Low 37,1% 19,2% 35,3% 8,4% 54
income  Low average 35,3% 26,8% 17,5% 12,0% 8,5% 185
Average 25,3% 26,5% 21,9% 15,8% 10,4% 857
High average 28,6% 27,2% 19,4% 18,6% 6,3% 811
High 18,5% 27,0% 18,5% 23,8% 12,2% 180
Nationality American 2,3% 1,1% 2,3% 94,3% 321
German 5,6% 3,7% 88,9% 1,9% 151
French 1,0% 4,9% 93,1% 1,0% 106
Danish 95,3% 2,3% 1,2% 1,2% 157
British 0,8% 97,0% 1,2% 0,4% 0,6% 437
Norwegian 99,1% 0,9% 199
Swedish 98,0% 1,0% 1,0% 137
Spanish 4,8% 38,1% 57,1% 32
Italian 9,1% 86,4% 4.5% 23
Dutch 3,5% 94,3% 0,7% 1,4% 79
Other 12,8% 21,7% 19,0% 12,5% 34,0% 536
Market Scandinavia 100,0% 575
area Britain 100,0% 577
Central/South-Europe 100,0% 462
North America 100,0% 378
Other 100,0% 190
Typeof  Package tour 17,2% 48,6% 11,8% 14,5% 7,9% 381
trip Individually arranged 30,3% 17,7% 24,4% 18,1% 9,4% 1466
Mix of both 18,6% 41,5% 17,3% 16,5% 6,1% 317
*Individuals asked: Everyone Purpose of Vacation/holiday 21,7% 30,1% 20,5% 19,3% 8,3% 1802
*Those who did not respond are those who visit Conference/meeting 57,0% 7.4% 21,4% 3,3% 11,0% 217
responded 'don’t know' or 'don’t want to answer' Study/research 43,8% 8,8% 21,4% 9,2% 16,8% 97
Visiting friends/relatives 48,7% 4,8% 22,6% 13,3% 10,6% 146
Business/Employment 37,2% 15,5% 26,8% 7,8% 12,7% 98
Event in Iceland 39,8% 16,0% 20,7% 13,8% 9,6% 143
Other 32,4% 12,6% 30,0% 19,2% 5,8% 152
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[BAO5] Gender
+ 54,3%
£
E x  Z
Answers S S S 51,2%
Male 997  457% 2,1%
Female 1183 54,3% 2,1% 48.8%
Number of answers 2181 100,0%
Responded 2181 100,0%
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone

**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.

Karlar Konur
m Summer “11  ® Winter "11/'12
Male Female Number of answers
Total Total 45,7% 54,3% 2181
Gender  Male 100,0% 997
Female 100,0% 1183
Age 24 years and younger 36,4% 63,6% 214
25-34 years 42,8% 57,2% 746
35-44 years 47,3% 52,7% 408
45-54 years 44.7% 55,3% 370
55 years and older 54,7% 45,3% 442
Profession Managerial 58,2% 41,8% 323
Professional 49,3% 50,7% 733
Specialized staff 37,6% 62,4% 281
Clerical/Service 38,3% 61,7% 130
Student 37,4% 62,6% 230
Retired/Homemaker 44,6% 55,4% 178
Other 40,0% 60,0% 272
Household Low 39,5% 60,5% 54
income  Low average 38,2% 61,8% 185
Average 40,4% 59,6% 857
High average 51,3% 48,7% 811
High 59,1% 40,9% 180
Nationality American 43,6% 56,4% 321
German 46,3% 53,7% 151
French 46,1% 53,9% 106
Danish 43,0% 57,0% 157
British 45.8% 54,2% 437
Norwegian 45,0% 55,0% 199
Swedish 50,5% 49,5% 137
Spanish 47,6% 52,4% 32
Italian 72,7% 27,3% 23
Dutch 48,2% 51,8% 79
Other 45,0% 55,0% 536
Market Scandinavia 45,7% 54,3% 575
area Britain 45,3% 54,7% 577
Central/South-Europe 49,8% 50,2% 462
North America 43,5% 56,5% 378
Other 42,6% 57,4% 190
Typeof  Package tour 44,9% 55,1% 381
trip Individually arranged 47,5% 52,5% 1466
Mix of both 38,6% 61,4% 317
Purpose of Vacation/holiday 44,6% 55,4% 1802
visit Conference/meeting 52,5% 47,5% 217
Study/research 40,0% 60,0% 97
Visiting friends/relatives 36,8% 63,2% 146
Business/Employment 65,0% 35,0% 98
Event in Iceland 51,8% 48,2% 143
Other 53,0% 47,0% 152
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[BA06] Profession

¥

E

E o= g

Answers S s S

Managerial 323 15,1% 1,5%

Professional 733 34,1% 2,0%

Specialized staff 281 13,1% 1,4%

Clerical/Service 130  6,0% 1,0%

Student 230 10,7% 1,3%

Retired/Homemaker 178  8,3% 1,2%

Other 272 12,7% 1,4%
Number of answers 2148 100,0%
Responded 2148  98,5%
Did not respond** 33 1,5%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.

34,1%

X
~
o
o

g @ N c e < B
& ~ ~E
< . e o N =
Managerial Professional ~ Specialized staff Clerical/ Service Student Retired/ Other
Homemaker
® Summer 11 ®Winter "11/12
= o o ) -—
g 2 ;”: SR = 3 é 5 s
= o 9D » O w [%) o T (@) Z ®
Total Total 151% [ 341% [ 131% | 6,0% [ 10,7% | 83% [ 127% 2148
Gender  Male 192% 1369% | 108% | 51% | 88% ' 81% ' 111% 979
Female 116% [318% [ 150% | 68% [123% | 85% | 140% 1168
Age 24 years and younger 32% [ 113% ' 61%  31% [68,0% 8,2% 209
25-34 years 135% [ 40,8% ' 131% | 6,7% | 10,6% 153% 734
35-44 years 236% [387% [ 167% ' 65%  15% | 15% [ 11,5% 400
45-54 years 211% 1378% [ 164%  79%  08% | 28% [133% 367
55 years and older 104% [266% | 103% | 44% @ 01% [371% [ 11,0% 437
Profession Managerial 100,0% 323
Professional 100,0% 733
Specialized staff 100,0% 281
Clerical/Service 100,0% 130
Student 100,0% 230
Retired/Homemaker 100,0% 178
Other 100,0% 272
Household Low 10,0% [10,1% | 24% ' 528% '@ 58% | 188% 52
income  Low average 64% [ 137% 1126% | 88% 354% | 57% [173% 184
Average 102% [296% | 182% ' 88% 102% ' 79% | 150% 839
High average 20,0% [441% [ 10,1% @ 44%  27% | 84% [10,3% 808
High 341% 1 391% © 59% 34% | 94%  81% 180
Nationality American 141% [ 445% | 8,6% | 04% | 86% ' 121% ' 11,7% 311
German 75% [ 462% | 85% | 19% 17,0%  47% [142% 148
French 324% | 10,8% [14,7% [ 137%  11,8% = 49% [118% 106
Danish 179% [ 11,9% [ 226% | 83% [ 17,9% | 95% [ 119% 154
British 173% [371% [ 110% | 88% | 38% ' 149% « 72% 431
Norwegian 83% 324% 1204% | 93% 102% | 56% [139% 197
Swedish 139% [28,7% | 129% | 50% | 79% @ 59% | 257% 137
Spanish 38,1% [ 19,0% [19,0% | 9,5% 14,3% 32
Italian 91% [273% [136% [ 182% ' 136% ' 45% [13,6% 23
Dutch 123% 1362% [ 130% | 22% [ 109% & 43% ' 21,0% 78
Other 16,1% [353% [ 126% | 44% [ 142% | 49% [ 125% 530
Market ~ Scandinavia 141% [265% [ 183% | 73% [ 128% ' 55% [ 155% 568
area Britain 16,6% [405% [ 100% [ 81% | 54% ' 11,7% = 7,7% 571
Central/South-Europe 163% [311% [ 122% | 74% [ 131% | 43% [ 157% 456
North America 124% [1431% | 92% | 10% | 85% [ 133% [ 125% 367
Other 149% [28,0% [ 169% | 21% [192% ' 65% ' 124% 181
Typeof  Package tour 143% 1335% [ 141% ' 68% | 57% [161% | 9,5% 377
trip Individually arranged 156% [340% 1 133% | 51% [ 119% | 63% [ 137% 1439
Mix of both 141% 1356% [ 110% [ 93% [101% ' 82% ' 117% 313
Purpose of Vacation/holiday 142% 1365% [ 123% | 64% | 95% | 90% [122% 1772
visit Conference/meeting 226% 1305% [ 196% ' 25%  69% | 35% [145% 216
Study/research 74% 1 182% ' 212% 44,0% 9,2% 97
Visiting friends/relatives 64% [330% [160% | 36% [ 176% ' 69% [165% 144
Business/Employment 31,9% [1312% [175% 65% | 08% ' 121% 98
Eventin Iceland M1% 1291% [153% | 69% [140% | 41% [ 196% 142
Other 16,1% [ 154% | 58% [ 69% [200% ' 162% | 195% 149
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[BAO7] Level of total household income

il

¥
E
E o= g
Answers S i S
Low 54  2,6% 0,7%
Low average 185 8,8% 1,2%
Average 857 41,1% 2,1%
High average 811 38,9% 2,1%
High 180 8,6% 1,2%
Number of answers 2086 100,0%
Responded 2086  95,7%
Did not respond** 95  4,3%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

Household income

11,4%

47,5%

41,1%

M Low/Low average
W Average

B High/High average

*Individuals asked: Everyone
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer’'

Market and Media Research Ltd.

39,3%

41,1%

37,3%

38,9%

88%  88% 95% 6%
2,6%
Low Low average Average High average High
m Summer “11  ® Winter "11/12
Low High Number of
Low average Average average High answers

Total Total 2,6% 8,8% 41,1% 38,9% 8,6% 2086
Gender  Male 2,2% 7,4% 36,0% 43,3% 11,1% 960
Female 2,9% 10,1% 45,4% 35,1% 6,5% 1126

Age 24 years and younger 8,1% 15,4% 59,9% 14,0% 2,6% 191
25-34 years 3,1% 13,7% 45,4% 33,4% 4,4% 721

35-44 years 1,7% 5,6% 38,1% 45,5% 9,1% 303

45-54 years 1,6% 5.2% 33,3% 47,6% 12,3% 361

55 years and older 1,0% 3,8% 34,5% 45.8% 14,9% 420

Profession Managerial 3,7% 26,8% 50,4% 19,1% 321
Professional 0,7% 3,6% 35,1% 50,5% 10,0% 705

Specialized staff 1,9% 8,5% 55,9% 29,8% 3,9% 273
Clerical/Service 1,0% 12,7% 58,3% 27,9% 127

Student 13,4% 31,6% 41,5% 10,5% 3,0% 206
Retired/Homemaker 1,8% 6,3% 40,4% 41,2% 10,2% 165

Other 3,7% 12,0% 47,5% 31,3% 5,5% 265

Household Low 100,0% 54
income  Low average 100,0% 185
Average 100,0% 857

High average 100,0% 811

High 100,0% 180

Nationality American 0,8% 6,4% 36,5% 43,8% 12,4% 302
German 6,3% 10,5% 42,1% 35,8% 5,3% 133

French 3,0% 8,0% 43,0% 41,0% 5,0% 104

Danish 4,7% 8,2% 31,8% 49,4% 5,9% 155

British 1,6% 7,7% 41,0% 39,1% 10,6% 418

Norwegian 2,8% 10,3% 37.4% 46,7% 2,8% 196

Swedish 3,0% 10,0% 49,0% 29,0% 9,0% 135

Spanish 19,0% 52,4% 28,6% 32

Italian 16,7% 50,0% 27,8% 5,6% 19

Dutch 3,8% 7,6% 38,2% 38,9% 11,5% 74

Other 2,7% 9,6% 44.7% 33,5% 9,6% 518

Market Scandinavia 3,5% 11,5% 38,2% 40,8% 5,9% 567
area Britain 1,9% 8,9% 40,8% 39,7% 8,8% 556
Central/South-Europe 4.5% 7,5% 43,7% 36,6% 7,7% 430

North America 1,3% 6,2% 38,1% 42,3% 12,0% 356

Other 9,0% 49,5% 28,8% 12,6% 173

Typeof  Package tour 2,3% 7,2% 40,9% 41,2% 8,4% 368
trip Individually arranged 2,9% 9,6% 40,7% 38,1% 8,7% 1409
Mix of both 1,8% 7,1% 43,4% 39,6% 8,1% 293
Purpose of Vacation/holiday 2,2% 8,2% 41,2% 39,9% 8,5% 1724
visit Conference/meeting 2,3% 7,0% 36,6% 43,1% 1.1% 215

Study/research 4,0% 22,3% 50,4% 17,7% 5,6% 91

Visiting friends/relatives 9,8% 14,1% 41,5% 29,7% 4,9% 140
Business/Employment 3,3% 5,0% 37,0% 35,9% 18,8% 98

Eventin Iceland 5.2% 16,0% 39,6% 34,1% 5.2% 141

Other 6,9% 13,3% 33,9% 36,8% 9,2% 142
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[DEO01] Have you seen or heard about Iceland as a travel destination through advertising or media coverage during m {'
the last three months?

|, £
- £ s g
E = £ 0=
Answers S L S
Internet (web sites, 157 53.7% 2.1%
blogs, social media) < %
Magazines 555 25,8% 1,8% § ) 5 g\‘\c’ § N §
New spapers 522 24,2% 1,8% Q N N S Q ?\‘\° Q]
Television 392 18,2% 1,6% g‘ e
Posters (outdoor media) 250 11,6% 1,4% ff» = =
Radio 40 1,8% 0,6% D= >
Elsew here 181 8,4% 1,2% & §
No, | have. not nohce.d [
::re;?;]:uzzlgg ::Vae:; sve:I 505 23,4% 1,8% Internet Magazines  Newspapers  Television Posters Radio Elsewhere No
destination
Number of answ ers 2154 , ) aa
Responded 2154 98.8% = Summer 11 le\{mter 1112
Did not respond** 27 1,2% § é s 2 ks "
Number of respondents 2181 100,0% T N 3 2 4 o £ g
5 > = 2 3 5 3 =
Asked* 2181 100,0% g2 £ 2 = & g g <2 3¢
Not asked 0 0,0% Total Total 53,7% 258% 1242% (182% 116%  18% | 84% 234% 2154
Number of participants 2181 100,0% Gender  Male 55,9% 26,1% 126,2% (18,6% 10,7% @ 16% | 7,3% 1225% 981
Female 51,9% 255% 122,6% (17,8% 124% ' 20% | 93% 242% 1173
Age 24 years and younger 50,8% 21,6% [13,3% [14,7% ' 13,9% 69% 1289% 212
25-34 years 571% 1229% [16,3% (17,6% 181% | 14% | 84% 234% 737
35-44 years 51,9% 24,8% 1235% (16,8% 10,0% | 22% | 59% 282% 404
45-54 years 53,0% 29,6% 128,8% 120,5% @ 84% | 23% 104% 212% 366
55 years and older 51,8% 30,3% 1399% 1202%  37% | 27% | 96% 183% 435
Profession Managerial 475% 130,6% 126,3% 17,0% 147% | 1,5%  70% '256% 318
Professional 55,2% 255% 123,6% (198% 14,7% | 2,7% | 92% 20,1% 727
Specialized staff 53,9% 120,9% 126,3% (16,4% 68% | 20% | 87% 287% 279
Clerical/Service 54,3% 123,6% 1222% (181% ' 74% | 14% | 59% 230% 130
Student 56,9% 21,8% [151% (16,6% 10,2% 73% 1273% 226
Retired/Homemaker 553% 130,3% 38,6% 16,7% | 42% | 22% | 74% 172% 175
Other 52,9% 284% 1212% 120,5% 11,7% | 13% | 92% 252% 267
Household Low 62,8% 129,9% 22,6% 254% ' 70% [53% | 98% [198% 53
income  Low average 49,3% 1253% 120,7% 188% 111% | 1,6% ' 57% 309% 181
Average 56,3% 23,9% 122,0% [18,3% 10,5% | 19% | 85% 215% 852
High average 53,9% 126,9% [27,0% (175% 12,7% | 15% | 89% 229% 799
High 438% 127,8% (271% 174% 12,7% | 0,7%  87% '26,3% 176
Nationality American 59,4% 24,5% [142% [138% 22,6% | 1,1% [13,0% 21,1% 317
German 46,3% [41,7% 241% 528% ' 56% 102% 11,1% 17,6% 151
French 475% 123,8% (14,9% 238% 1218% | 3,0%  59% 228% 105
Danish 52,9% 27,1% 136,5% [16,5% @ 35% | 12% 14,1% 282% 155
British 494% 1249% 1344% 188% 115% | 1,5%  45% 211% 435
Norwegian 62,6% 234% 130,8% (10,3% 19% | 19% | 75% 243% 196
Swedish 54,6% 27,8% [371% (144% @ 2,1% 82% 1216% 131
Spanish 61,9% 123,8% 19,0% 14,3% 19,0% 95% 1238% 32
Italian 545% 18,2% 13,6% ' 182% ' 4,5% 13,6% 273% 23
Dutch 50,4% 21,6% 20,9% 216% 209% [ 0,7% | 94% 252% 78
Other 53,9% 241% 16,0% 135% [115% [ 09% | 68% '27,0% 528
Market Scandinavia 59,8% 274% 32,8% 147% [ 3,7% [ 12% | 90% 225% 563
area Britain 51,2% 24,2% 311% 158% [16,8% ' 16% | 50% 209% 572
Central/South-Europe 489% 32,1% 118,8% [316% (125% | 4,0% ' 94% 214% 459
North America 571% 234% 154% 141% [18,0% | 1,0% [12,6% 22,7% 374
Other 470% 146% [ 73% [112% | 42% ' 0,7% ' 66% 419% 180
Typeof  Package tour 54,0% 24,8% 264% 20,0% [10,1% [ 1,3% | 56% 199% 377
trip Individually arranged 52,3% 126,5% 241% 18,3% '109% [ 2,0% | 93% [259% 1449
Mix of both 60,3% 22,8% 235% 154% [169% ' 19% | 7,0% '17,0% 315
*Individuals asked: Everyone Purpose of Vacation/holiday 54,0% 126,0% 244% 184% '131% [ 21% | 83% [225% 1784
*Those who did not respond are those who visit Conference/meeting 50,9% 22,6% 29,2% 17,0% 5,2% 1 ,0% 10,0% 25,4% 209
responded 'don’t know' or 'don’t want to answer' Study/research 72,0% 129,7% 121,6% (17,6% | 96% [ 19% '126% 163% 96
Visiting friends/relatives 60,2% 29,3% 33,4% 192% [10,0% ' 3,0% [114% 26,0% 139
Business/Employment 489% 133,8% '21,0% [14,1% ' 81% [ 06% ' 97% 288% 98
Event in Iceland 59,3% 126,8% 27,5% 13,0% [16,1% ' 45% | 69% 23,6% 140
Other 478% 26,8% 1224% 1218% | 94% | 36% ' 88% 294% 152
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[DE02] Where did you get the idea of coming to Iceland?

mimir

p = Summer ‘11 = Winter “11/12

= = =

> = c
Answers S 2 3
General interests in

1126 51,9% 2,1%
nature/country
From friends/relatives 744 34,3% 2,0%
Internet 388 17,9% 1,6%
Previous visit 241 11,1% 1,3%
Article on Iceland in

_ 206 95% 1,.2% &
new spaper/magazine \c‘)\K\
International ,@;@c’
D
collaboration/ 174  8,0% 1,1% Q}e&\
™S
conference/NGO &
Icelandic literature/flms 146 6,7% 1,1% o @
. S £ £
Travel agent or airline 142 6,6% 1,0% 8 2 8 £ £ x £= . ®
= § € ¢ § 8 82 § g

Tourist brochure/ = a2 £S5 § 2 8 5 55 3 =

ook 136 6,3% 1,0% 2z 2 s 6,25 & ¢ ES 3% z
guidebool o5 2 S 25 E8 = & E} B 5 s
Adv ertisement in ) . 282 5 3 $§%§§ §m§c§$ £ . 3

. 127 5,8% 1,0% <5 E § 3 S22 s 2 sg5£2g, £ =B E
new spaper/magazine 88 & = & 223 8 £ 252288 72 3 2
Business relations with 116 5.3% 099 Total Total 51,9% 34,3% 17,9% 11,1% 9,5% 8,0% 6,7% 6,6% 6,3% 58% 53% 43% 16,8% 2171
lceland 270 TP "Gender Male 52,2% 30,9% 18,1% 12,4% 10,0% 8,9% 68% 6,5% 166% 54% 17.2% 44% 141% 994
TV/radio broadcast 92 43% 0,8% Female 51,6% 37,1% 17,6% 10,1% 91% 17.2% 6,6% (6,6% 60% 6,2% 3,7% [4,1% 191% 1177
Other 366 16.8% 16% | Age 24 years and younger  53,8% 40,1% 18.9% 18,8% 153% 9.3% 42% 32% 34% 46% 122% 1.7% 265% 213
Number of answ ers 2171 25-34 years 55,5% 39,2% 22,3% 8,6% 72% 6,5% 63% 73% 57% 63% 4,3% 45% 142% 740
35-44 years 47,6% 32,2% 13,8% 11,0% 7,2% 9,3% 6,1% 53% 6,3% 24% 92% 25% 14,3% 408

Responded 2171 99,6%

) " 5 45-54 years 49,0% 28,7% 15,7% 14,0% 11,1% 9,4% 6,2% 4,3% 56% 52% 7,3% 62% 225% 367
Did not respond 10 04% S5yearsandolder  51,2% 29.6% 154% 14,2% 16.2% 17,6% 9,6% 10.0% 9.2% 193% 133% 151% 143% 442
Number of respondents 2181 100,0% Profession Managerial 44,2% 26,4% 14,1% 12,1% 10,7% 94% 3.7% 50% 44% 58% 10,2% 14,2% 14,6% 321
Asked* 2181 100,0% Professional 53,5% 35,1% 20,0% 10,0% 11,0% 7,0% 7,8% 9,5% 59% 59% 59% 62% 13,7% 731
Not asked 0 0,0% Specialized staff 52,7% 36,4% 18,9% 11,1% 7,0% 12,4% 53% 2,7% 79% 52% 56% 3,5% 18,0% 281
Number of participants 2181 100,0% Clerical/Service 58,9% 36,1% 20,1% (83% (7,6% 57% 10,5% 16,6% 3,8% 18,2% 10,8% 12,7% 17,1% 130

Student 51,5% 40,9% 16,4% 8,3% 3,3% 11,1% 7,8% 3,6% 4,1% 29% 3,3% 1,6% 26,1% 230
Retired/Homemaker 53,2% 30,9% 15,6% 15,9% 13,1% 12,9% 10,2% 13,6% 10,9% 10,2% 0,4% '4,7% 13,5% 178
Other 51,5% 35,6% 16,8% 14,3% 9,0% 7,1% 85% 25% 7,2% 4,7% 55% 25% 20,1% 268
Household Low 56,9% 33,2% 12,1% 16,1% ' 8,5% 9,0% 15,6% ' 54% 64% 57% 4,9% 59% 18,1% 54
income Low average 53,0% 36,7% 14,9% 9,6% 7,7% 9,1% 98% 31% 4,8% 42% 4,6% 4,1% 234% 185
Average 53,7% 35,2% 20,9% 8,8% 95% 79% 62% 59% 7,8% 55% 4,0% 54% 153% 854
High average 49,7% 33,5% 17,2% 12,8% 10,3% 82% 64% 86% 49% 59% 6,1% 3,5% 17,0% 805
High 46,6% 29,4% 12,3% 13,1% 11,1% 8,7% 53% 52% 55% 55% 11,1% 1,8% 131% 179
Nationality American 46,6% 35,6% 22,0% 8,7% 9,1% 3,8% 8,0% 13,3% 9,8% 57% 1,9% 4,9% 212% 321
German 66,7% 26,9% 18,3% 13,9% 13,9% 18,3% 20,4% 10,2% 8,3% 56% 56% 923% 19,4% 151
French 67,6% 23,5% 20,6% 15,7% 59% 59% 98% 4,9% 4,9% 59% 39% 88% 17,6% 106
Danish 31,8% 29,4% 10,6% 18,8% 2,4% 259% 59% 59% 3,5% 35% 94% 1,2% 21,2% 155
British 56,1% 32,9% 21,4% 7,6% 157% 1,1% 42% 58% 6,1% 11,1% 32% 4,6% 153% 436
Norwegian 48,6% 46,7% 16,8% 22,4% 4,7% 9,3% 0,9% 65% 28% 2,8% 84% 19% 159% 196
Swedish 44,6% 35,6% 10,9% 11,9% 8,9% 13,9% 7,9% 3,0% 69% 4,0% 89% 50% 129% 137
Spanish 76,2% 23,8% 23,8% 4,8% 14,3% 4,8% 9,5% 4.8% 4,8% 23,8% 32
Italian 59,1% 22,7% 13,6% 4,5% 4,5% 9,1% 4,5% 4,5% 9,1% 9,1% 27,3% 23
Dutch 51,4% 34,3% 16,4% 10,7% 57% 7,9% 29% 4,3% 86% 50% 43% 50% 14,3% 79
Other 51,5% 36,3% 18,8% 7,9% 87% 9,5% 6,1% 44% 59% 44% 64% 28% 14,3% 534
Market Scandinavia 43,3% 38,1% 14,1% 18,3% 5,7% 16,1% 52% 53% 4,1% 3,5% 10,2% 1,9% 15,7% 569
area Britain 55,4% 36,1% 20,7% 7,2% 14,7% 1,9% 49% 51% 64% 11,2% 3,1% 4,1% 154% 575
Central/South-Europe  62,6% 27,5% 15,1% 13,0% 9,1% 8,3% 11,7% 55% 6,7% 4,1% 56% '7,3% 18,9% 461
North America 48,9% 36,9% 20,8% 6,9% 8,9% 2,1% 7,0% 13,0% 9,5% 5,1% [0,7% 52% 19,5% 377
Other 47,6% 28,6% 22,1% 55% 7,5% 12,3% 3,4% 4,7% 48% 24% 6,1% 2,5% 13,8% 185
Typeof  Package tour 50,8% 33,5% 22,8% 16,3% 14,3% 13,5% (56% 8,8% 84% 11,3% 34% 53% 16,0% 381
trip Individually arranged ~ 51,7% 34,7% 15,0% 13,5% 8,2% 10,1% (7,4% 5,6% 55% 4,0% (6,5% (4,1% 16,6% 1459
Mix of both 55,7% 32,7% 25,3% 6,5% 10,0% 3,4% 4,7% 85% 7,5% 80% 24% 39% 17,8% 315

*Individuals asked: Everyone Purpose of Vacation/holiday 59,5% 37,9% 20.4% 11,1% 11,2% [2,7% (74% [7,5% (7,1% [7,0% 19% [5,1% 151% 1798
**Those who did not respond are those who visit Conference/meeting 16,3% 7,6% 4,7% 13,9% 14% 61,8% 3,6% 14% 0,3% 0,3% 256% 04% 13,8% 217
responded 'don’t know' or ‘don’t want to answer' Study/research 34,9% 24,8% '84% 14,3% 135% 32,5% (8,0% 14% 2,1% 17,8% 0,8% 285% 96

Visiting friends/relatives 35,0% 66,8% (4,9% 31,5% 2,2% 19,8% 11,8% [2,1% 05% (0,8% '57% 129% 20,2% 146
Business/Employment  13,6% 11,6% 4,6% 12,8% 3,9% 18,7% 2,2% [1,2% 0,6% 10,6% 60,2% 2,0% 17,2% 98
Event in Iceland 39,2% 35,3% 14,8% 21,9% 9,6% 13,9% 10,5% 6,0% 2,0% 55% 57% 6,1% 30,2% 143
Other 53,2% 27,0% 15,5% 15,3% 11,7% '8,0% 14,1% 2,9% 10,0% 2,9% 1,8% 2,8% 36,9% 148
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[DE03] How long was it since you first considered coming to Iceland

¥
E
E = 2
Answers S L2 3
Less than 3 months 454  23,3% 1,9%
3-6 months 353 18,2% 1,7%
6-9 months 89 4,6% 0,9%
9-12 months 269 13,8% 1,5%
1-2 years 205 10,5% 1,4%
2-3 years 104  53% 1,0%
3-4 years 50 2,6% 0,7%
More than 4 years 421 21,7% 1,8%
Number of answers 1943 100,0%
Responded 1943  89,1%
Did not respond** 238  10,9%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

Average - Months

Winter “11/"12

Summer "11

How long considering

M Year or less ® More than a year

*Individuals asked: Everyone
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer

Market and Media Research Ltd.
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21,7%

Lessthan3  3-6 months ~ 6-9months  9-12months  1-2 years 2-3 years 3-4 years More than 4
months years
= Summer “11  ® Winter "11/"12
° g 2 T s ¥
= = = [} 1% 12}
s, & £ s & & ® £ 52 93 E
SE &b b HE L & H =L2F F S
Total Total 23,3% 18,2% 14,6% 13,8% 10,5% 15,3% 2,6% 21,7% 1943 414 3,7
Gender  Male 21,8% 18,8% 14,3% 15,1% 11,9% 14,3% 2,0% 21,8% 880 451 64
Female 24,7% 17,7% (4,8% 12,8% [9,4% 16,2% 13,0% 21,5% 1063 1383 4,1
Age 24 years and younger 22,6% 27,4% 6,5% 13,6% 9,2% 64% 31% 112% 187 [216 54
25-34 years 23,4% 17,5% (4,7% 15,6% 12,4% 16,7% 2,8% 17,0% 663 [299 49
35-44 years 26,9% 12,2% 14,0% 10,7% 10,7% [4,1% 2,4% 28,9% 361 [456 7,3
45-54 years 21,7% 17,5% 13,9% 17,0% (8,4% 154% 2,5% 23,6% 332 [49,0 10,0
55 years and older 21,8% 20,8% (4,5% 11,2% 19,8% [3,7% 12,0% 26,2% 399 [595 11,1
Profession Managerial 27,0% 20,7% 3,9% 12,3% 10,4% 2,7% 2,3% 20,7% 297 [404 94
Professional 21,7% 16,9% 4,5% 15,2% 12,5% 4,9% 1,6% 22,6% 661 [402 55
Specialized staff 24,7% 12,4% 5,8% 15,7% 11,1% 7,1% 1,5% 21,8% 247 [439 105
Clerical/Service 19,5% 16,0% 14,3% 14,5% 17,7% 5,6% '1,1% 21,2% 114 [414 17,2
Student 21,4% 25,2% 6,1% 11,9% 8,5% 6,6% 4,4% 159% 202 [253 4,9
Retired/Homemaker 25,7% 22,2% 4,8% 8,1% 4,6% 58% 55% 23,3% 158 [533 16,9
Other 23,7% 16,6% 2,6% 159% 8,0% 6,2% '3,5% 23,4% 239 [482 137
Household Low 28,1% 22,0% 7,0% 43% 76% 64% 245% 48 [558 26,9
income  Low average 20,4% 18,3% [ 7,7% 11,4% 9,5% 3,2% 51% 24,5% 166 [36,1 10,0
Average 20,0% 19,7% 3,9% 16,2% 10,3% 5,9% 2,7% 21,3% 738 [426 64
High average 252% 17,6% 4,5% 12,7% 11,7% 5,5% 1,9% 20,8% 743 [390 54
High 27,4% 15,7% 6,6% 12,0% 6,6% 2,2% 1,5% 27,9% 165 [556 16,5
Nationality American 22,1% 18,0% '4,5% 13,1% 11,1% 4,1% '3,7% 23,4% 296 [439 95
German 18,6% 18,6% 16,5% 10,3% 16,2% 12,1% 27,8% 136 [46,0 12,1
French 29,2% 29,2% 9,0% 10,1% 6,7% 22% 1,1% 12,4% 92 [20,8 10,7
Danish 22,9% 18,6% 1,4% 14,3% 10,0% 4,3% 1,4% 27,1% 128 [416 115
British 21,4% 20,2% '3,0% 14,3% 10,1% 6,2% '3,0% 21,8% 402 [419 8,0
Norwegian 20,8% 14,6% 5,2% 14,6% 9,4% 3,1% 1,0% 31,3% 176 [60,1 15,6
Swedish 19,0% 20,2% [7,1% 19,5% 16,0% 16,0% [1,2% 31,0% 114 [53,3 16,1
Spanish 30,0% 10,0% 10,0% 15,0% 20,0% '5,0% 10,0% 30 194 103
Italian 22,2% 5,6% 15,6% 16,7% 27,8% 15,6% 16,7% 19 1281 178
Dutch 20,2% 14,5% 16,5% 14,5% 14,5% 18,1% 1,6% 202% 70 [419 184
Other 28,2% 16,4% (5,7% 14,2% 11,2% 16,3% 3,5% 14,5% 479 [344 78
Market ~ Scandinavia 21,9% 16,8% (4,1% 13,1% 19,5% 5,0% '1,6% 28,0% 490 [514 8,0
area Britain 23,3% 18,9% 13,3% 13,8% 10,6% (6,4% 3,0% 20,7% 528 [40,1 6,6
Central/South-Europe 24,1% 18,1% 15,7% 15,2% 11,1% [4,3% ' 1,8% 19,7% 411 [36,1 6,6
North America 20,4% 18,5% (4,8% 15,3% 11,1% 152% 14,3% 20,4% 345 [393 8,1
Other 31,9% 20,0% 16,8% [9,9% 11,0% 6,1% 1,5% 12,9% 165 [335 16,7
Typeof  Package tour 26,1% 22,0% 13,8% 11,5% 11,1% [4,0% 1,6% 19,9% 348 [39,7 9,0
trip Individually arranged 23,1% 17,4% 14,6% 13,8% 19,9% (55% 2,7% 23,0% 1295 [428 45
Mix of both 21,6% 16,5% 54% 16,6% 11,8% 16,1% 3,2% 18,6% 291 [383 85
Purpose of Vacation/holiday 22,3% 17,8% 4,4% 13,5% 10,8% 15,8% 12,8% 22,6% 1626 [429 4,1
visit Conference/meeting 24,7% 23,4% 13,0% 18,2% 10,6% 12,5% 04% 17,1% 177 [321 9,2
Study/research 15,9% 20,3% 18,3% 13,2% 15,8% 3,4% '32% 199% 77 [406 17,0
Visiting friends/relatives 27,1% 19,0% 15,3% 14,1% 19.2% (1,4% 14% 22,5% 129 [419 156
Business/Employment 32,2% 20,9% 15,1% 10,8% [9,7% 2,7% 186% 75 [338 17,0
Event in Iceland 24,6% 14,6% (1,7% 18,3% 10,8% 4,1% 1,0% 250% 126 [525 225
Other 22,6% 21,8% 59% 83% 54% 7,5% 4,1% 24,4% 131 [489 157
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[DE04] How long before departure did you book

¥
E
R
Answers S L2 S
Less than 2 months 1225 57,7% 2,1%
2-4 months 543  25,6% 1,9%
4-6 months 269  12,7% 1,4%
6-8 months 58  2,7% 0,7%
8-10 months 19 0,9% 0,4%
10-12 months 6 0,3% 0,2%
More than 12 months 2 0,1% 0,1%
Number of answers 2122 100,0%
Responded 2122 97,3%
Did not respond** 59  2,7%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

Average - Months

Winter “11/'12

Summer 11

How long before departure did
you book

B 4 months or less

B More than 4 months

*Individuals asked: Everyone
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer

Market and Media Research Ltd.

57,7%

28,1%

25,6%

24.1%

12,7%
03% 27%  2.9%
L" 2P 09%  07% 03%  01% 0,1%
|
Less than 2 2-4 months 4-6 months 6-8 months 8-10 months 10-12 months ~ More than 12
months months
= Summer ‘11 ® Winter “11/"12
Y g g g2 £ c2 s T
< Z = Z ] SE - o
£ 8 8 B E 2582z B ¢
g ¥ 3 & & egs2«25 2z 8
Total Total 57,7% 25,6% 12,7% 12,7% 0,9% [03% [0,1% 2122 [ 26 0,1
Gender  Male 59,1% 25,8% 10,7% 12,7% 0,9% [ 05% [0,1% 972 [ 26 0,1
Female 56,5% 254% 14,3% 12,7% 09% [01% [0,1% 1149 [ 2,7 0,1
Age 24 years and younger 67,8% 17,2% 12,0% [2,1%  0,7% 03% 196 [23 0,3
25-34 years 60,2% 26,1% 10,1% 2,5% ' 0,9% [0,2% 727 125 0,1
35-44 years 55,7% 123,7% 14,3% 1 53% 1 0,8% ' 0,2% 402 [ 27 0,2
45-54 years 54,9% 26,5% 14,7% 12,3% 05% 09% 102% 364 [ 27 0,2
55 years and older 53,2% 29,6% 14,0% (1,3% [ 13% 03% [03% 433 [28 0,2
Profession Managerial 57,9% 1259% 11,8% 1 3,5% 1 0,2% | 0,6% 320 [26 0,2
Professional 57,9% 24,4% 128% 34% 12% 01% 01% 719 [ 27 0,1
Specialized staff 54,1% 128,6% 12,3% 4,1% | 0,4% 04% 275 |27 0,2
Clerical/Service 53,6% 27,3% 15,0% ' 1,7% 1 0,9% ' 1,5% 126 [ 28 04
Student 63,1% 24,2% 10,8% 1 0,9% | 0,6% 03% 215 |24 0,3
Retired/Homemaker 51,6% 29,7% 154% ' 1,2% ' 14% 0,7% 174 [ 29 0,3
Other 61,5% 23,1% 12,3% 1,7% ' 1,2% [0,2% 260 [ 25 0,2
Household Low 67,3% 24,3% | 8,4% 54 19 0,4
income  Low average 58,1% 124,6% 14,1% ' 2,6% | 0,6% 181 2,6 0,3
Average 56,8% 126,0% 13,5% 24% 05% 05% 02% 822 [ 27 0,1
High average 572% 126,6% 11,7% 3,1% 11% 02% 01% 799 [ 2,6 0,1
High 57,8% 123,5% 12,3% 4,6% | 1,7% 175 [ 27 0,3
Nationality American 53,6% 251% 14,8% 38% 19% 04% 04% 319 [ 3,0 0,2
German 56,1% 23,4% 16,8% | 3,7% 150 [ 27 0,3
French 63,6% 24,2% 10,1% | 2,0% 103 [ 23 0,3
Danish 68,8% 22,5% 1 6,3% | 2,5% 146 [ 20 0,3
British 47,2% 32,6% 164% 1,8% 14% 103% 103% 429 | 31 0,2
Norwegian 63,2% 24,5% ' 75% 2,8% ' 09% [09% 194 [ 25 0,3
Swedish 64,2% 22,1% 10,5% ' 3,2% 129 [ 23 0,3
Spanish 45,0% 30,0% 25,0% 30 2,9 0,7
Italian 63,2% 21,1% 1 53% ' 53% | 53% 20 2,6 11
Dutch 50,0% 129,0% 14,5% ' 58% | 0,7% 78 29 0,5
Other 63,0% 22,6% 11,2% 2,2% ' 0,6% [04% 524 |24 0,2
Market Scandinavia 67,0% 224% 75% 24% ' 0,3% [0,3% 549 [ 22 0,1
area Britain 51,7% 131,0% 14,7% 12% 11% 02% 02% 569 [ 28 0,2
Central/South-Europe 58,0% 24,6% 13,7% ' 3,0% ' 04% ' 0,3% 449 [ 26 0,2
North America 49,6% 259% 16,6% 4,9% 21% [05% (03% 376 | 31 0,2
Other 65,0% 20,0% 10,7% ' 3,5% | 0,7% 177 123 0,3
Type of  Package tour 52,4% 128,7% 159% 18% ' 03% 0,6% 03% 376 [ 29 0,2
trip Individually arranged 60,5% 23,5% 11,3% ' 34% [ 1,0% 10,3% [00% 1426 [ 2,5 0,1
Mix of both 51,7% 131,1% 15,4% 1 0,8% | 0,7% 02% 308 |28 0,2
Purpose of Vacation/holiday 54,6% 27,3% 13,9% 28% 08% 03% 01% 1763 [ 28 0,1
visit Conference/meeting 72,8% 22,3% ' 4,2% 1 0,7% 207 119 02
Study/research 68,1% 22,3% ' 7,5% ' 1,5% 0,7% 86 2,2 04
Visiting friends/relatives 76,9% 14.2% 16,0% 2,1% | 0,8% 143 [ 19 0,3
Business/Employment 81,1% 15,6% 1 0,7% | 2,0% 0,7% 91 15 03
Event in Iceland 63,1% 20,9% 12,2% ' 2,5% ' 1,3% 135 [ 24 0,3
Other 60,9% 16,2% 17,9% ' 3,8% | 1,2% 148 [ 26 04
AT5




[DEO05] Which of the following factors had a major impact on your decision to visit Iceland?

mimir

¥
E
= = -
=S ity =
Answers S & S
Icelandic nature 1547 71,3% 1,9%
Icelandic culture/history 869 40,1% 2,1%
Attracti i ffer /
active price ofler 797 36,8% 2,0%
low airfare
Spa & wellness 366 16,9% 1,6%
Friends/relati i
riends/relatives in 187 8.6% 1.2%
Iceland
Conf / ting i
onference/meeting in 187 8.6% 1.2%
Iceland
Special eventin Iceland 179 8,2% 1,2%
Sto rtunity i
pov er opportunity in 177 8.2% 1.2%
Iceland
Busi lati .
usiness relations in 110 51% 0.9%
Iceland
Educational or research 99 4,6% 0,9%
Health & medical
eatih & medica 10 0,5% 0,3%
treatment
Other 266 12,3% 1,4%
Number of answers 2168
Responded 2168 99,4%
Did not respond** 13 0,6%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone

**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.
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Total Total 71,3% 40,1% 36,8% 16,9% 86% 86% 82% 82% 51% 46% 05% 123% 2168
Gender Male 69,7% 42,7% 359% 16,6% 6,5% 91% 90% 90% 74% 40% 05% 109% 992
Female 72,1% 37,9% 37,5% 17,0% 105% 82% 76% 75% 31% 50% 04% 134% 1176
Age 24 years and younger  79,0% 42,0% 130,6% 11,7% 11,6% 6,5% 13,0% [4,8% 3,8% [13,9% 0,9% 136% 212
25-34 years 76,1% 37,8% 37,4% 208% 87% 74% 88% 69% 35% 42% 07% 94% 741
35-44 years 64,7% 355% 356% 19,1% 8,8% 121% 99% 64% 71% 33% 06% 122% 407
45-54 years 659% 37,7% 34,9% 172% 7.8% 91% 55% 10,0% 8,7% 3,8% 02% 152% 369
55 years and older 70,3% 49,3% 41,3% 103% 76% 82% 58% 121% 33% 24% 14,0% 440
Profession Managerial 61,6% 36,7% 324% 16,9% 6,0% 121% 6,7% 7,6% 10,5% 1,5% 0,8% 104% 323
Professional 72,3% 395% 44,1% 175% 79% 85% 68% 102% 57% 26% 02% 105% 731
Specialized staff 72,7% 39,4% 34,3% 18,1% 108% 11,9% 86% 4,1% 40% 75% 05% 106% 281
Clerical/Service 80,2% 35,0% 38,1% 13,6% 6,3% 34% 71% 28% 08% 10,0% 128
Student 77,3% 399% 228% 121% 120% 74% 118% 4,0% 31% 182% 19% 12,7% 228
Retired/Homemaker 738% 47,7% 458% 98% 96% 32% 66% 183% 04% 18,9% 177
Other 69,0% 44,4% 29,3% 24,3% 105% 89% 121% 71% 52% 47% 02% 169% 267
Household Low 66,9% 48,7% 127,0% 18,5% 20,6% | 7,1% 11,6% ' 7,8% | 6,0% | 9,0% 76% 54
income Low average 69,0% 43,8% 294% 151% 11,2% 83% 134% 51% 29% 12,7% 1,7% 157% 185
Average 74,3% 42,0% 353% 164% 81% 80% 82% 60% 40% 50% 05% 109% 855
High average 70,3% 38,2% 40,5% 17,4% 88% 10,1% 7,3% 100% 55% 21% 02% 132% 804
High 64,0% 359% 334% 17,8% 46% 91% 76% 128% 115% 3,7% 03% 115% 180
Nationality American 68,2% 458% 58,7% 182% 68% 3,8% 72% 27,3% 2,7% 3,4% 11,0% 321
German 83,3% 38,0% 36,1% 17,6% 10,2% 11,1% 83% 56% 4,6% 6,5% 56% 151
French 80,4% 33,3% 30,4% 20,6% 12,7% 2,9% 11,8% 59% 3,9% 6,9% 106
Danish 435% 224% 282% 9,4% 129% 282% 10,6% 11,8% 9,4%  82% 20,0% 155
British 76,6% 47,7% 426% 147% 21% 12% 83% 18% 32% 22% 01% 17,3% 437
Norwegian 64,5% 458% 34,6% 17,8% 16,8% 131% 84% 3,7% 65% 28% 09% 168% 196
Swedish 68,0% 45,0% 20,0% 19,0% 10,0% 14,0% 15,0% 3,0% 8,0%  3,0% 10,0% 135
Spanish 81,0% 33,3% 28,6% 9,5% 9,5% 9,5% 48% 32
Italian 75,0% 25,0% 20,0% 50% 10,0% ' 5,0% 15,0% 150% 21
Dutch 77,3% 30,5% 28,4% 16,3% 106% 78% 35% 57% 35% 28% 07% 92% 79
Other 73,5% 36,8% 304% 194% 97% 94% 70% 74% 56% 69% 13% 93% 534
Market Scandinavia 60,0% 37,1% 30,0% 16,2% 151% 18,7% 10,6% 6,2% 8,7% 64% 06% 14,1% 568
area Britain 78,0% 44,4% 43,3% 180% 21% 23% 70% 08% 30% 23% 01% 160% 575
Central/South-Europe  79,2% 34,4% 284% 116,1% 10,7% 7,6% 82% [32% (6,0% [52% 04%  7,5% 459
North America 69,8% 47,6% 57,2% 185% 68% 29% 58% 283% 14% 26% 02% 112% 378
Other 69,5% 34,6% 17,1% 14,4% 71% 11,7% 10,3% 89% 55% 89% 21% 93% 185
Type of Package tour 757% 46,7% 49,7% 18,8% 28% 63% 69% 3,0% 33% 21% 14,4% 379
trip Individually arranged 69,6% 38,5% 31,2% 15,6% 11,3% 98% 87% 10,7% 62% 52% 06% 11,3% 1459
Mix of both 759% 412% 47,9% 209% 33% 60% 79% 30% 16% 47% 06% 135% 314
Purpose of Vacation/holiday 798% 451% 425% 196% 78% 30% 73% 94% 18% 20% 04% 124% 179
visit Conference/meeting 315% 157% 62% 57% 62% 747% 90% 33% 229% 188% 06% 31% 216
Study/research 571% 362% 87% 88% 65% 278% 121% 34% 199% 613% 07% 89% 96
Visiting friends/relatives 51,6% 131,8% 22,6% ' 9,7% 85,0% 11,2% 18,9% [4,7% 4,1% [69% 05% [7,7% 146
Business/Employment  31,1% 18,2% (7,8% (2,5% (6,1% 27,8% '9,1% 6,2% 58,7% |6,4% 94% 98
Event in Iceland 53,7% 138,6% 25,1% 19,5% 20,8% 150% 74,7% 34% 82% 80% 09% 102% 143
Other 66,0% 38,1% 26,0% 17,2% 8,7% 29% 119% 69% 09% 73% 16% 373% 150
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[DE06] From which of the following sources did you get information on Iceland when taking a decision on travelling to m {'

Iceland?
¥
- E
S L& E
Answers 3 & 3
Internet (w.eb S|tes., 1619 75.5% 1.8% E
blogs, social media) S e R
Brochures/handbooks 645 30,1% 1,9% S g s BN =
Friends/relatives 637 29,7% 1,9% i “‘ s £ 5 5
Visit Iceland / Icelandic . 2 CE Y
) 560 26,1% 1,9% = o . = =
Tourist Board - “ = 5 B e @
Airline 414 19,3% 1,7% i
Travel agency in your 269 12.5% 1.4% I _
country ' ' Internet Brochures/ Friends/  Visit Ice./ Ice. Airline Travel agency Travel agency Other
LZ::Lagency in 92 43% 0.9% handbooks relatives  Tourist Board in your country in Iceland
Other 169 7.9% 1,1% m Summer 11 mWinter 11/'12
Number of answers 2145 ¢ B 5L &
Responded 2145 98,3% . g § %2 3 @ = § gg g »
Did not respond** 36 1,7% E 58 22 =5 & 23 %y s £3
Number of respondents 2181 100,0% E &8 Fo £SF F g e 5 25§
Asked” 2181 100,0% Total Total 755% 130,1% 129,7% 126,1% [19,3% 125% [ 43% [ 79% 2145
Not asked 0 0.0% Gender  Male 749% 128,9% 127,8% 22,6% 198% [145% 50% ' 75% 973
. Female 76,0% 131,1% [31,3% 129,0% (189% '109% [ 3,7% ' 82% 1172
Number of participants 2181 100,0% Age 24 years and younger 742% 127,1% 34,9% 1243% 101%  83% | 7.0%  93% 210
25-34 years 80,1% 129,9% 136,5% 129,5% (189% ' 84% [33% [ 71% 732
35-44 years 755% 127,9% (245% 1255% (18,9% 123% [ 73% ' 7,6% 401
45-54 years 741% 128,6% 212% 253% (21,1% [159% | 3,7% [ 70% 361
55 years and older 69,5% 1351% [27,6% '22,6% (23,3% 189% | 24% | 95% 441
Profession Managerial 774% 1234% 1213% 129,5% (22,7% 128% | 52% ' 56% 311
Professional 78,7% 132,2% 130,6% 128,6% 123,9% [125% ' 59% ' 69% 730
Specialized staff 741% 1271% 128,8% 1259% (14,0% [124% ' 25% ' 85% 278
Clerical/Service 70,3% 133,2% 126,8% 1239% (17,9% [115%  1,1% ' 53% 128
Student 749% 126,9% 137,8% 1222% (122% [ 97%  46% ' 93% 225
Retired/Homemaker 66,4% 1356% (26,7% 224% (212% [194%  1,3% 10,5% 178
Other 745% 1322% 134,7% 1239% (12,6% [112%  4,1% 11,9% 264
Household Low 754% 142,3% 142,7% 29,5% (18,1% [ 86% '« 12% | 52% 51
income  Low average 77,8% 129,7% 136/4% 21,7% (143% [ 75% | 33% [75% 181
Average 754% 130,7% 130,2% (26,5% (16,7% [128%  53% ' 7,7% 846
High average 75,7% 128,6% 128,7% 126,7% 122,1% [13,9%  4,3%  85% 797
High 70,9% 129,2% 120,8% (23,3% (24,7% [127%  3,1% 99% 178
Nationality American 82,1% 126,2% 132,7% 128,5% 129,7% [ 114% 57%  95% 319
German 66,0% 148,1% 123,6% 24,5% (16,0% [198%  3,8% 12,3% 148
French 69,3% 149,5% [18,8% (31,7% (18,8% [129%  2,0% ' 59% 105
Danish 52,5% 130,0% (45,0% [15,0% (11,3% [11,3% @ 3,8% 17,5% 146
British 80,3% 132,8% 1192% (33,1% (24,8% [13,0% 3,9% ' 52% 434
Norwegian 67,9% 14,2% 136,8% (19,8% (17,9% [ 94%  3,8% ' 57% 1%
Swedish 69,7% 1253% 129,3% 126,3% [ 14,1% [182%  51% ' 91% 134
Spanish 85,0% 160,0% '45,0% ' 25,0% 15,0% | 50% | 50% 30
Italian 75,0% 150,0% 125,0% 20,0% [10,0% [10,0% & 5,0% 21
Dutch 754% 136,2% 127,5% (18,1% [14,5% 1232% ' 0,7% ' 58% 78
Other 81,3% 1252% 1334% 1253% (156% | 91%  51% ' 7,0% 533
Market ~ Scandinavia 66,2% 22,9% 385% 120,0% [ 145% [124% 43%  95% 553
area Britain 82,7% 131,2% 1235% 132,2% (24,8% (106%  3,9%  48% 573
Central/South-Europe 71,5% 1428% 1262% 23,8% (14,8% [17,7%  3,0% ' 85% 455
North America 82,4% 128,4% 132,5% 130,8% 129,1% [11,5% ' 6,0% ' 94% 376
Other 76,5% 121,1% 1258% (21,1% [ 76% [90%  55% ' 79% 183
Type of  Package tour 72,3% 1258% 122,0% 24,4% 1269% [127% 42%  77% 377
trip Individually arranged 76,3% 131,4% 132,5% 1258% (16,5% (11,0% | 3,7% [ 82% 1438
Mix of both 76,0% 129,1% 126,0% 130,5% (23,4% [197% 7,6%  58% 313
*Individuals asked: Everyone Purpose of Vacation/holiday 77,7% 31,2% 1299% 28,8% 120,9% 122% 42%  64% 1785
“Those who did not respond are those who visit Conference/meeting 70,8% 120,7% 123,9% (10,8% @ 98% [129% | 56% 14,1% 208
responded 'don’t know' or 'don’t want to answer' Study/research 64,6% 332% 413% [146% | 96% 149% ' 43% 21,7% 95
Visiting friends/relatives 64,9% 124,9% (73,0% (13,6% (17,1% [69%  42% ' 33% 142
Business/Employment 63,2% 122,0% 128,3% 120,3% [ 14,6% [162% ' 6,7% ' 114% 95
Event in Iceland 70,3% 1264% 1349% 1253% 1329% | 66%  23%  89% 143
Other 714% 1388% 1344% 28,7% (17,2% [108% @ 3,3% 17,7% 147
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[DEOQ7] Purpose of visit?

¥
E
R -
Answers S 2 3
Vacation/holiday 1802 82,7% 1,6%
Conference/meeting 217 9,9% 1,3%
Visiting friends/relaives 146 6,7% 1,0%
Eventin Iceland 143  6,6% 1,0%
Business/Employ ment 98  4,5% 0,9%
Study /research 97  4,4% 0,9%
Other 152 7,0% 1,1%
Number of answers 2180
Responded 2180 100,0%
Did not respond** 1 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.

86,3%

82,7%

0,
10,4% 9,9% 6.2% 6.7% 2% 6.6% 28% A5%  36% 44% 81% 7,0%
. R
Vacation/ Conference/  Visiting friends/ Eventin Business/ Study/ Other
holiday meeting relatives Iceland Employment research
= Summer 11 = Winter "11/"12
2 -

= n —_
£2 38 2% o8 K& g8 & 25§

Total Total 82,7% | 99% [ 67% | 66% | 45% | 44% [ 70% 2180
Gender  Male 80,6% | 114% [ 54% | 74% ' 64%  39% | 81% 997
Female 844% | 87% [ 78% | 58% | 29% | 49% [ 60% 1183

Age 24 years and younger 76,6% | 51% [102% | 93% @ 48% 152% | 93% 214
25-34 years 857% | 82% | 66% | 80% ' 38%  36% | 59% 746

35-44 years 81,0% [ 134% [62% | 78% ' 58%  36% | 64% 408

45-54 years 78,0% [ 132% | 56% | 47% | 55% @ 22% | 82% 370

55 years and older 86,0% | 93% [65% | 33% | 36% @ 32% | 72% 442

Profession Managerial 78,0% [ 151% [ 28% | 49% ' 97%  22% | 74% 323
Professional 881% | 90% [ 65% | 56% | 42% @ 24% | 31% 733
Specialized staff 777% 1 151% [82% [ 78% ' 61%  73% | 31% 280
Clerical/Service 87,6% | 41% | 40% | 75% 7,9% 130

Student 728% | 65% [11,0% | 86% ' 28% | 184% [130% 230
Retired/Homemaker 89,2% | 42% | 56% | 32% @ 04% 135% 178

Other 793% [ 115% | 88% [102% @ 43% @ 33% [107% 272

Household Low 691% | 90% [252% 135% @ 60% | 67% | 17.9% 54
income  Low average 770% | 81% 1107% [ 122% @ 2,7%  11,0% [102% 185
Average 83,0% | 92% [ 68% | 65% | 42%  54% | 56% 856

High average 84,7% | 114% | 51% | 59% @ 43%  20% | 64% 811

High 81,3% [ 133% | 38% | 41% 102% @ 28% | 72% 180

Nationality American 90,9% | 34% [ 53% [ 72% | 27%  30% | 68% 321
German 81,5% [ 111% [ 65% | 56% @ 65% « 46% | 65% 151

French 804% | 59% [ 69% [ 118% | 20% @ 20% [216% 106

Danish 50,0% [ 302% [151% | 58% ' 105% = 81% [174% 157

British 93,6% | 1,9% [ 1,7% [ 39% | 29%  21% | 4,0% 437

Norwegian 789% [ 138% [ 92% | 83% | 37%  46% | 83% 199

Swedish 733% [ 188% | 89% [ 139% @ 40%  59% | 3,0% 137

Spanish 81,0% [ 19,0% = 4,8% 4,8% 32

Italian 682% [ 13,6% | 45% 45% 1 182% | 4,5% 23

Dutch 83,6% | 86% [ 93% | 43% | 21%  36% | 43% 79

Other 83,5% [ 108% | 76% | 64% | 62%  59% | 49% 536

Market  Scandinavia 68,1% [215% [ 124% ' 99%  64% | 74% | 86% 575
area Britain 941% | 28% | 12% | 40% @ 26%  15% | 33% 577
Central/South-Europe 80,2% | 10,0% | 72% | 64% | 57%  45% | 99% 461

North America 923% | 1,9% [ 51% | 52% @ 20% @ 23% | 7,7% 378

Other 80,9% [ 123% [ 70% | 68% | 61%  82% | 48% 190

Type of  Package tour 90,6% | 56% | 11% | 50% @ 28%  25% | 63% 381
trip Individually arranged 794% ' 117% 1 93% | 73% ' 53% | 48% [ 70% 1465
Mix of both 90,0% | 65% | 16% | 50% @ 24% @ 44% | 72% 317
Purpose of Vacation/holiday 100,0% | 2,8% | 53% | 56% | 14% [ 15% | 43% 1802
visit Conference/meeting 232% 1100,0% | 62%  86% 134% [ 133% | 09% 217
Study/research 279% 1299% | 84% | 7,7%  84% 1100,0% ' 52% 97

Visiting friends/relatives 65,0% | 92% [100,0% ' 175% @ 35% | 55% | 83% 146
Business/Employment 254% 1296% | 51% | 82% 100,0% ' 83% | 2,5% 98

Event in Iceland 70,0% | 13,0% [17,9% [100,0% @ 56%  52% | 85% 143

Other 51,2% | 1,2% | 80% | 80% « 16% & 33% [100,0% 152
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[BEO01] With whom are you travelling?

. xR
* o X
E > -
1] 2 pouc]
Answers § E §
Spouse 900 414% 2,1% BN ?«\:
Friends 528 243% 18% § & 2
Travelling alone 329 151% 1,5% = \°\: < § o
Famiyfrelative — all adults 321  14.8% 15% S - = &
Business associate(s) 149 6,9% 1,1% = § ~ = 2 e R
Family - children under 16 88 4,1% 0,8% ¢~ T v & B 2
Tour group 48 22% 06% ‘ LN N |
Others 9 43% 09% Spouse Friends Travelling ~ Family/relative  Business Family - Tour group Others
Number of answers 2175 alone —alladults  associate(s) children < 16
Responded 2175 99,7%
Did not respond** 6 0,3% = Summer “11 = Winter "11/"12
Number of respondents 2181 100,0% o . S
Asked* 2181 100,0% = %% 2 ;."’; \ é %‘ 5
Not asked 0 0,0% % g o 28 & S z8 > g 22
Number of participants 2181 100,0% & E S22 8T 88885 2 5 2¢
Total Total 414% (243% (151% 14,8% 1 69% [ 41% [ 22% [43% 2175
Gender  Male 448% 215% 172% 1125% ' 81% | 37% [ 18% 29% 993
Female 38,5% 126,6% (134% [16,7% [ 58% '44% [26% ' 55% 1182
Age 24 years and younger 18,6% 130,4% 238% (145%  43% [ 38% [ 46% [99% 214
25-34 years 39,7% 1298% (17,6% 103% [ 57% 14% [ 09% ' 39% 741
35-44 years 39,5% 121,6% (158% [14,3% [ 91% 160% | 06% '34% 408
45-54 years 44,4% '18,8% (13,3% (158% | 98% [ 88% | 31% [ 47% 370
55 years and older 54,3% 19,0% [ 7,8% (219% [ 55% [29%  41% ' 26% 442
Profession Managerial 453% 21,5% (142% 11,9% 11,7% [ 38% | 14% [28% 323
Professional 435% 1251% [ 13,0% [157% | 59% [ 45% [ 12% [31% 733
Specialized staff 40,4% '24,3% ' 154% (13,8% | 97% [ 54% ' 3,8% [38% 281
Clerical/Service 471% 120,5% (12,7% [14,0% ' 69% [ 14% [ 37% [38% 128
Student 16,0% 32,5% 1252% [13,1% | 51% | 46% | 35% 10,0% 230
Retired/Homemaker 65,6% 191% | 7,7% 18,0% 32% 1 31% [31% 178
Other 348% 1241% 18,7% 16,3% | 74% [35% | 23% |62% 271
Househ. Low 21,6% 16,5% 1344% 114% (10,1% [ 11% ' 49% @ 56% 54
income  Low average 29,7% 1281% 121,4% (10,6% | 68% [29%  19%  65% 185
Average 38,9% 1255% (152% (15,0% | 6,0% | 35%  2,8%  49% 855
High average 46,0% 23,0% (135% [150% ' 83% | 44% [ 18%  3,3% 809
High 491% 18,8% 129% [171% (70% [ 78% | 14%  3,1% 180
Nationality American 42,8% 284% 144% 159% 38% | 45% [34% | 2,7% 321
German 402% 16,8% 1234% [131% | 84% | 19% [ 28%  28% 150
French 52,9% 1196% [17,6% | 69% | 59% [59%  29% ' 20% 106
Danish 27,9% 116,3% 120,9% [ 14,0% 1256% | 7,0%  58% ' 70% 157
British 58,4% 1234% [ 64% (145% | 21% [ 24%  06% @ 42% 437
Norwegian 40,7% 1250% 11,1% [11,1% 13,0% | 56% [37%  65% 197
Swedish 21,8% 1248% 119,8% 31,7% [ 69% [30%  1,0% ' 59% 137
Spanish 714% [ 95% [14,3% | 4,8% 48% 32
Italian 409% 18,2% (182% [ 9,1% | 91% [182% | 45%  45% 23
Dutch 26,2% 121,3% 17,7% 27,0% | 21% [57% ' 07% ' 35% 79
Other 34,3% 1289% (181% (12,6% | 57% [37%  16% ' 43% 536
Market  Scandinavia 30,2% 1235% (17,1% (16,6% (153% | 50%  3,6%  63% 572
area Britain 56,3% 126,5% | 59% (129% | 24% [20%  06% ' 48% 577
Central/South-Europe 389% 121,1% 120,0% (13,6% | 64% ' 48% | 21% [30% 460
North America 455% 126,9% (14,9% [156% | 1,6% | 46% [ 29%  23% 378
Other 26,5% 122,8% 1255% (16,3% | 68% | 48%  20%  41% 183
Type of  Package tour 51,3% 254% 50% 14,8% [ 47% [31%  68% | 47% 381
trip Individually arranged 379% 1238% (191% 141% [ 76% ' 47% [ 08% ' 38% 1462
Mix of both 46,6% 244% | 93% [176% ' 49% | 27% [35%  55% 317
*Individuals asked: Everyone Purpose of Vacation/holiday 472% 264% 11,1% [16,0%  2,0% ' 46% ' 19% ' 39% 1797
*Those who did not respond are those who visit Conference/meeting 17,7% © 9,5% [33,6% | 34% [421% @ 0,8% 3,0% 4,8% 215
responded 'don’t know' or 'don’t want to answer' Study/research 12,5% 1216% 1298% ' 51% 18,7% 10,3% [16,9% 97
Visiting friends/relatives 23,6% 120,5% 139,7% 11,0% | 3,1% [ 47% | 38% [05% 146
Business/Employment 122% | 25% 387% | 94% 406% | 06% ' 14% [ 25% 98
Event in Iceland 275% 131,4% 1209% 1162% | 6,1% ' 31% | 26% [68% 143
Other 36,0% 1242% 215% [141% | 84% 1 39% | 31% [84% 152
Market and Media Research Ltd. B1




[BE02] Total length of your stay in Iceland

il

0 0,
E 49,5% = Summer ‘11 ® Winter "11/"12
E o= g
Answers 3 S 3 20.8%
1-2 nights 151 6,9% 1,1% 26,8% s
3-4 nights 991 45,5% 2,1% 21.3%
5-7 nights 672 30,8% 1,9% '
8-11 nights 210 9,6% 1,2% 14,4% 15.7%
12-14 nights 61  2,8% 0,7% 10%  69%
More than 15 nights 9%  4,3% 0,9% R 28 4,3%
Number of answers 2181 100,0% - o
Responded 2181 100,0% ) ) ) ) ) )
Did not respond** 0 00% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Number of respondents 2181 100,0% More 5 ¥
Asked* 2181 100,0% 12 34 57 811 1244 thents 38 § £
Not asked 0 0,0% nights nights nights nights nights nights éé g §
Number of participants 2181 100,0% Total Total 6,9% [455% 130,8% ' 96% | 28% [43% 2181 [ 66 0,5
Gender  Male 75% [441% 30,4% 10,3% ' 32% | 44% 997 72 10
Female 65% 46,6% 1312% ' 91% [25% ' 42% 1183 [ 6,1 0,6
Age 24 years and younger 2,8% 1250% 136,6% 20,0% | 25% [131% 214 [112 30
25-34 years 6,5% (41,0% 31,0% 10,7% ' 47% [ 60% 746 72 0,9
35-44 years 84% 478% 32,7% 69% | 25% | 18% 408 52 0,5
45-54 years 8,3% 152,7% 128,0% [8,6% ' 10% [14% 370 5.2 0,7
55 years and older 71% 54,7% 1285% 63% [16% ' 19% 442 16,1 14
Profession Managerial 7,7% 1512% 318% 64% ' 18% [ 1,1% 323 47 0,3
Average - nights Professional 75% 146,6% 302% 189% 34% 133% 733 E66 10
Specialized staff 58% [494% 295% [122% 14% 1,7% 281 5,1 0,3
Clerical/Service 10,2% '54,9% 20,1% ' 89% | 35%  24% 130 54 1,2
Winter 11712 Student 49% 1231% 136,8% 1161% | 26% 1166% 230 W120 32
Retired/Homemaker 9,0% 150,9% 30,6% ' 55% 21% [ 19% 178 7,0 2,6
Summer ‘11 Other 44% 1423% 324% 105% ' 44% [6,0% 272 6.6 1,1
Househ. Low 6,7% 131,8% 325% 104% 15% 17,1% 54 103 53
income  Low average 48% 1378% 32,1% 143% ' 31% [79% 185 7.1 1,7
Average 57% [42,8% 32,5% 10,1% ' 35% | 54% 857 74 1,0
High average 85% [50,9% 292% [ 7,8% 19%  1,6% 811 54 0,6
High 8,9% [44,8% 282% [121% ' 3,7% [23% 180 72 2,6
Nationality American 14,0% 364% 1337% 12,1% 15%  23% 321 58 1,0
German 3,7% 138,0% 129,6% [13,0%  56% 10,2% 151 7.8 1,6
French 2,0% [382% 1353% [15,7% 4,9% [39% 106 9,0 4,0
Danish 18,6% 34,9% 1349% | 58% [23% | 35% 157 7,0 2,5
British 1,7% (67,0% [249% | 47% [12% | 04% 437 44 0,2
Norwegian 15,6% 54,1% 124,8% @ 2,8% 28% 199 43 0,3
Swedish 2,0% [624% 257% 59% ' 20% | 20% 137 5,1 0,9
Spanish 28,6% 33,3% 128,6% 48% | 48% 32 7,1 1,3
Italian 22,7% 271,3% 1318% 1 91% ' 91% 23 7.8 1,7
Dutch 43% 1291% 482% 1 99% 35% [50% 79 7,6 3,0
Other 46% 36,6% 334% (126%  46% [82% 536 9,1 1,6
Market  Scandinavia 12,3% 50,0% 127,7%  52% | 14% | 34% 575 5,6 0,9
area Britain 1,7% 1659% [26,2% | 51% [0,8% |03% 577 45 0,2
Central/South-Europe 2,6% 129,8% 38,1% 15,7% ' 64% | 74% 462 8,2 1,2
North America 14,0% 33,7% [344% 11,9% | 25% | 35% 378 6,2 11
Other 3,3% 130,6% 30,2% (18,1% 48% 129% 190 [134 4,1
Typeof  Package tour 45% 657% 240% 34% 18%  05% 381 49 1,2
trip Individually arranged 8,7% [384% 324% [119% 32% ' 54% 1466 [ 72 0,7
Mix of both 21% 1553% 31,3% 6,1% | 22% | 3,0% 317 5,6 1,0
*Individuals asked: Everyone Purpose of Vacation/holiday 6,2% [479% 30,4% [ 98% 28% 3,0% 1802 [ 6,0 0,5
**Those who did not respond are those who visit Conference/meeting 83% 136,7% 372% 145% 21% [ 12% 217 6,3 14
responded 'don’t know' or 'don’t want to answer' Study/research 46% 17,0% 424% 126% | 3,7% [19,6% 97 19,8 79
Visiting friends/relatives 56% 27,8% 359% 16,7% ' 42% | 9,7% 146 8,6 2,1
Business/Employment 15,9% 130,3% 122,8% [13,1% 4,0% 140% 98 10,0 4,0
Event in Iceland 34% 41,0% 1353% (136% 3,1% | 3,7% 143 7,7 3,1
Other 11,3% 31,1% 29,9% 10,4% | 3,3% [13,9% 152 8,7 3,1
Seasion  Fall (Sep.-Okt.) 53% 1359% [36,0% 12,7% 4,1% | 59% 620 72 0,9
Winter (Nov.-Mar.) 78% [54,6% 1254% ' 75% [ 17% [30% 1007 58 0,8
Spring (Apr.-May) 71% 139,6% 349% 10,0%  34% | 50% 553 74 1,3
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[BE03_1] Total length of your stay in Reykjavik and surrounding area?

¥ 52,1%
E
= = e
S = o
Answers S s S
1-2 nights 300 14,5% 1,5% 33,3%
3-4 nights 1079 52,1% 2,2% 26.29%
5-7 nights 544 26,2% 1,9% 235%
8-11 nights 9%  4,6% 0,9%
12-14 nights 21 1,0% 0,4%
More than 15 nights 32 1,5% 0,5%
47% 4,6%
Number of answers 2071 100,0% 08% 1,0% 13%  15%
Stayed in Reykjavik 2071 95,0% R . e
Did not stay in 109 50% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Rey kjav ik '
Did not respond** 0 0,0%
Number of respondents 2181 100,0% = Summer 11 ® Winter "11/12
Asked* 2181 100,0% More 5 +
Not asked 0 00% 2 34 57 &1 1214 tants 28 & £
Number of participants 2181 100,0% nights nights nights nights nights nights 2% g §
Total Total 14,5% '52,1% 126,2% ' 4,6% [10% [ 15% 2071 [5,0 04
Gender  Male 14,8% 151,0% 259% ' 55% 09% ' 18% 953 [ 55 0,7
Female 14,2% 153,0% 26,5% ' 3,9% ' 1,1% [ 1,3% 1118 [ 47 04
Age 24 years and younger 18,0% '34,0% 29,4% 116% ' 2,0% ' 50% 203 8,1 27
25-34 years 13,2% 150,3% 1282% ' 49% [18% [17% 718 F53 0,7
35-44 years 15,3% 152,3% 29,3% | 1,9% 06% [ 06% 389 [43 0,4
45-54 years 15,2% 554% 1232% ' 54% 08% 344 46 0,8
55 years and older 13,6% [61,1% 211% 1 2,7% [05% 1,0% 417 43 0,5
Profession Managerial 15,8% 154,2% 27,2% ' 24% 04% 309 39 0,2
Average - nights Professional 13,4% 53,2% 1258% | 56% | 06% | 14% 696 53 0,8
Specialized staff 14,0% 156,0% '25,1% | 4,7% 02% 270 [4,0 0,2
Clerical/Service 17,6% [57,7% 120,0% ' 15% [ 22% [10% 123 [ 4, 0,4
Winter “11/12 Student 208% 131,3% 1302% 10,1% | 26% | 50% 213 [F88 29
Retired/Homemaker 16,5% 56,6% 244%  13% [ 06% | 06% 174 39 0,3
Summer 11 Other 9,3% [539% 27,0% [ 41% 30% '2,7% 258 [ 50 0,7
Househ. Low 12,2% 142,3% 24,4% 11,0% 10,0% 53 77 43
income Low average 19,6% [457% 27,7% ' 41% [08%  21% 171 54 1,8
Average 12,0% 151,0% 128,7% ' 50% [ 1,6% [ 17% 807 [53 0,7
High average 15,3% 155,8% 1242% | 36% | 02% 109% 772 [45 0,6
High 16,2% [516% 242% 1 59% [0,7% 14% 177 54 1,5
Nationality American 222% 146,3% 24,5% | 58% ' 04% 08% 312 [ 46 1,0
Percentage of visitors who German 61% 50,0% 127,6% 102% 151% [ 10% 137 53 05
stayed in Reykjavik and French 14,0% 145,0% [34,0% ' 50% [ 10% 10% 104 [46 04
surrounding areas Danish 30,9% [34,6% 284% | 2,5% 37% 148 16,2 2,6
British 75% [674% 122,5% @ 2,5% | 0,1% 420 39 0,1
Norwegian 19,0% 55,0% 123,0% @ 2,0% 10% 183 [ 39 0,3
Winter “11/12 Swedish 82% 164,3% 204% [41% 20% [10% 133 P43 04
Spanish 30,0% 140,0% 25,0% | 5,0% 30 38 08
Summer 11 Italian 14,3% 47,6% 128,6%  4,8% 48% 22 47 1,3
Dutch 174% 34,8% 1428% ' 22% | 07% | 22% 78 59 3,0
Other 11,8% 49,1% 1281%  62% | 16%  3,1% 503 [ 64 13
Market  Scandinavia 19,1% 51,3% 244% 26% 08% 19% 538 [ 49 0,9
area Britain 78% 1664% 234% 22% | 01% 554 39 0,1
Central/South-Europe 1,7% 143,9% 1333% [ 7,7% [ 1,8% [17% 437 [51 0,6
North America 22,0% 458% 1247% 63% 1 03% 09% 363 [ 48 1,0
Other 135% 42,7% 126,7% ' 71% | 3,6%  64% 175 [89 3,0
Typeof  Package tour 11,5% 67,7% 19,1% 1 09% [ 02% | 06% 366 4,0 0,6
trip Individually arranged 16,9% 46,3% 274%  6,1% ' 14% 19% 1390 [ 53 0,5
Mix of both 7,7% 160,6% 289% [ 1,7% 07% ' 04% 299 [ 47 0,9
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 13,2% (64,6% 26,3% (43% ' 0,7% [09% 1711 [45 03
how long there total stay Iceland was [BE02] visit Conference/meeting 13,7% 419% '339% 83% 10% [ 12% 213 57 14
**Those who did not respond are those who Study/research 17,3% 27,6% 1348% ' 53% [56% [ 95% 86 163 77
responded 'don’t know' or 'don‘t want to answer' Visiting friends/relatives 18,0% 131,3% 130,1% 12,8% | 2,4% ' 54% 137 [ 65 1,8
Business/Employment 23,7% 138,8% 185% 11,4% | 36% ' 40% 93 71 3,1
Event in Iceland 8,3% [443% 1332% [8,6% 27% [29% 140 6,0 1,6
Other 218% 41,7% 124,8% ' 39% [3,0% | 48% 140 55 1,6
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[BE03_2] Total length of your stay in Reykjanes?

¥ 87,4%
E
= = )
S ) =
Answers S L S
1-2 nights 84 58,9% 8,1%
3-4 nights 34 23,6% 6,9%
5-7 nights 22 15,4% 5,9%
8-11 nights 3 2,2% 2,4%
12-14 nights 0 0,0% 0,0% 23.6%
More than 15 nights 0 0,0% 0,0% 15.4%
Number of answ ers 143 100,0% 9,1%
Stayed in Reykjanes 143  6,6% &- 03% 22%  00% 00%  03% 00%
Did not stay in e —
Reykjanes 2037 93.4% 12 nights 3-4 nights 57 nights 8-11 nights 1214 nights ~ More than 15 nights
Did not respond** 0 0,0%
Number of respondents 2181 100,0% ® Summer ‘11 = Winter “11/°12
Asked* 2181 100,0% More 5 ¥
Not asked 0 0,0% 12 34 57 81 1214 thants B2 © £
Number of participants 2181 100,0% nights nights nights nights nights nights = & 2 5
Z © << [&]
Total Total 58,9% 23,6% [154% & 22% 143 2,7 0,3
Gender Male 63,8% 17,5% [151% ' 3,6% 70 2,6 0,5
Female 54,2% 1292% [157% | 0,8% 74 27 0,4
Age 24 years and younger 71,0% 129,0% 12 18 0,8
25-34 years 786% 114% [ 57% | 43% 43 22 0,6
35-44 years 65,1% [ 23,4% [ 11,5% 37 23 0,5
45-54 years 36,7% [44,6% [18,7% 25 3,2 0,8
55 years and older 332% (21,7% 40,4% | 4,7% 27 40 1,0
) Profession Managerial 60,6% 129,8% | 9,6% 21 2,2 0,7
Average - nights Professional 58,7% 121,7% (152% | 44% 57 130 07
Specialized staff 61,8% 24,7% | 99% | 3,6% 17 2,6 1,2
) o Clerical/Service 67,9% 24,1% | 8,0% 8 23 1,3
Winter “11/12 27 Student 78,8% | 21,2% 12 116 08
Retired/Homemaker 37,6% 16,8% 456% 1 34 1,2
Summer 11 17 Other 58,4% 26,3% | 153% 16 23 0,8
’ Househ. Low 100,0% T 110 00
income  Low average 66,3% [14,8% 14,3% | 4,7% 13 2,6 15
Average 56,4% 234% 120,2% 60 2,7 0,5
High average 555% 27,0% [151% | 2,3% 54 28 0,6
High 61,9% [27,5% 10,6% 12 29 1,7
. Nationality American 61,5% [154% [23,1% 16 2,7 1,0
Percentage of visitors who German 60,0% 30,0% 10,0% 14 123 08
stayed in Reykjanes French 66,7% | 11,1% 122,2% 9 2,3 15
Danish 100,0% 5 3,7 0,6
. British 62,5% 1250% | 94% | 3,1% 19 24 1,0
Winter 11712 @l 6,6% Norwegian 333% 1333% 333% 1 r40 15
, Swedish 50,0% | 50,0% 3 25 14,6
Summer 11 15,1% X ’ ’ ’
' Spanish 100,0% 6 13 0,5
Italian 100,0% 2 1,5 6,1
Dutch 83,3% 16,7% 3 2,0 6,2
Other 59,0% (19,9% 16,5% | 4,6% 54 2,8 0,7
Market ~ Scandinavia 35,7% 49,1% 152% 24 33 0,8
area Britain 58,1% 342% | 57% | 19% 32 24 0,7
Central/South-Europe 67,2% [154% [ 17,3% 38 2,3 0,6
North America 57,6% 10,2% [32,2% 27 2,9 0,8
Other 722% 111% [ 56% 11,1% 23 2,7 1,3
Type of  Package tour 33,3% 129,0% 1251% ' 12,6% 15 43 1,6
trip Individually arranged 67,0% 18,8% [13,1% ' 1,1% 1M1 24 0,4
y g
Mix of both 26,0% 51,2% 22,8% 17 34 0,8
*Individuals asked: Everyone that did answer for Purpose  Vacation/holiday 546% 26,0% 17,0% @ 24% 130 2,8 04
how long there total stay Iceland was [BE02] ofvisit  Conference/meeting 81,7% 1 18,3% 10 1,7 0,9
**Those who did not respond are those who Study/research 37,3% 21,3% 414% 6 4,0 3,2
responded 'don’t know' or 'don’t want to answer' Visiting friends/relatives 100,0% 2 15 5,6
Business/Employment
Event in Iceland 212% 312% 155% [32,1% 4 54 8,6
Other 684% ' 9,0% 13,5% | 9,2% 14 3,0 1,7
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[BE03_3] Total length of your stay in the West?

+ 73.1% g9 49,
E
= 2 o
= - (=
Answers S s S
1-2 nights 132 69,4% 6,5%
3-4 nights 34 18,1% 5,5%
5-7 nights 14 7,6% 3,8%
8-11 nights 4 24% 2,2%
12-14 nights 2 09% 1,3% 19.7%  18,1%
More than 15 nights 3 1,7% 1,9%
Number of rs 190 100,0% s2% 0%
um er.o answe ,0% , 17% 24% 00% 0.9% 03% 17%
Stay ed in the West 190 8,7% — '
Did not stay in the West 1990  91,3% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0% = Summer 11 = Winter "11/"12
Not asked 0 0,0% More 5 ¥
[ (]
Number of participants 2181 100,0% 1-2 34 57 811 1214 than15 8 o I £
ight ight ight ights nights nights § z g %
nights nights nights nig g 9 2< z S
Total Total 694% 181% 7,6% (24% 109% 17% 190 2,7 04
Gender  Male 705% 125% 8,6% [49% 09% ' 25% o1 29 0,7
Female 68,5% 23,1% | 6,6% 08% [1,0% 100 25 0,4
Age 24 years and younger 55,4% 28,6% [16,0% 27 2,5 0,7
25-34 years 174% 149%  39% |3,9% 80 23 0,4
35-44 years 778% 116%  6,7% | 4,0% 35 2,2 06
45-54 years 57,0% 31,0% 112,0% 20 27 0,7
55 years and older 58,6% 15,6% @ 7,6% 6,1% [122% 27 47 23
) Profession Managerial 729% 191% [ 2,5% | 56% 22 2,4 0,9
Average - nights Professional 76,1% 16,2% | 3,2% 25% [ 19% 65 26 08
Specialized staff 69,4% 18,6% 112,0% 23 2,0 0,6
o Clerical/Service 78,9% 121,1% 9 2,0 0,7
Winter “11/12 27 Student 427% 126,3% 1234% | 75% 24 P36 12
Retired/Homemaker 52,4% 126,2% @ 8,6% 12,8% 16 44 2,7
Summer 11 2,3 Other 816% ' 71% | 64% |4,9% 29 22 0,7
Househ. Low 62,2% 37,8% 6 1,9 1,3
income  Low average 62,0% [ 3,0% [17,6% 17,4% 19 3,7 1,6
Average 59,3% 1253% 10,1% [ 1,6% [11% ' 27% 77 3,0 0,7
High average 79,5% 14,6% | 4,5% 1,4% 60 2,0 0,4
High 758% 11,8% | 4,4% 81% 15 35 28
Nationality American 66,7% 122,2% 11,1% 33 25 0,6
Percentage of visitors who German 58,3% 1250% | 8,3% | 8,3% 17 128 12
stayed in the West French 63,6% 18,2% 182% 11 46 40
Y Danish 100,0% 9 1,2 0,3
anis 0% , ,
o . British 65,6% 28,1% | 6,3% 19 23 0,7
Winter “11/12 1 8,7% Norwegian 60,0% 120,0% 20,0% 9 38 26
, ) Swedish 50,0% 50,0% 3 45 243
Summer 11 29,9% Spanish 85,7% 14.3% 11 123 08
Italian 100,0% 3 1,0 0,0
Dutch 750% 18,8% | 6,3% 9 2,1 0,9
Other 68,7% 17,9% ' 71% [1,9% [25% ' 19% 66 2,7 08
Market Scandinavia 69,6% [14,1% 1 9,7% ' 6,6% 28 2,8 1,0
area Britain 751% 22,8% | 2,1% 29 2,0 0,5
Central/South-Europe 61,9% 214% 6,8% [42% [26% 33% 64 32 0,9
North America 72,9% 192% | 7,9% 46 23 0,4
Other 757% ' 54% [13,4% 54% 23 3.1 1,9
Typeof  Package tour 51,8% 128,7% 14,5% 49% 25 3,7 1,7
trip Individually arranged 729% [16,1% ' 54% ' 3,0% [11% [14% 147 25 04
Mix of both 68,7% 13,9% [17,4% 16 25 0,8
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 72,6% [168% ' 65% ' 16% [05% [20% 164 2,6 04
how long there total stay Iceland was [BE02) visit Conference/meeting 41,9% 128,3% 129,8% 7 35 1,3
**Those who did not respond are those who Study/research 449% 17,5% 37,6% 8 34 18
responded ‘don’t know" or 'don‘t want to answer' Visiting friends/relatives 61,1% 120,6% | 8,2% 10,0% 17 134 18
9
Business/Employment 64,3% 35,7% 4 31 39
Eventin Iceland 32,1% 135,9% 321% 4 78 213
Other 53,2% 1218% 59% (89% 40% [61% 20 44 24
Market and Media Research Ltd. B5




[BE03_4] Total length of your stay in the Westfjords?

+ 62,6%
. E
E = %
Answers S e 3
1-2 nights 43 62,6% 11,4%
3-4 nights 13 19,0% 9,3%
5-7 nights 6 93% 6,9% 27.2%
8-11 nlqhts 0 0,0% 0,0% 19.0%
12-14 nights 1 20% 3,3% 15,4%
More than 15 nights 5 71% 6,1% 9,3% 71%
Number of answ ers 69 100,0% 4,4% 0 '
i 00%  04% 20% g3y
Stayed in the Westords 69  3,2% I —
Did not stay in the 2112 96.8% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights  More than 15 nights
Westfiords '
Did not respond** 0 0,0%
Number of respondents 2181 100,0% = Summer “11  ® Winter “11/'12
Asked* 2181 100,0% Moe 5 . +
Not asked 0 0,0% 1-2 34 57 811 1214 than15 & § & %
Number of participants 2181 100,0% nights nights nights nights nights nights § % g §
Total Total 62,6% 19,0% | 9,3% 20% 71% 69 3,7 12
Gender  Male 64,7% 22,0% | 9,8% 35% 40 3,1 13
Female 59,7% 14,9% | 8,7% 48% 11,9% 29 46 23
Age 24 years and younger 748% | 48% [11,8% 8,6% 16 29 18
25-34 years 631% 26,7% ' 6,2% 41% 30 33 18
35-44 years 28,3% 143,3% 284% 4 6,1 9,8
45-54 years 71,7% 12,2% 16,1% 10 2,3 1,4
55 years and older 432% 15,0% [12,5% 293% 8 75 6,8
Profession Managerial 20,9% 143,2% 135,9% 3 44 20,5
Average - nights Professional 66.2% 128,5% | 53% 23 122 05
Specialized staff 100,0% 7 1,7 0,4
) o Clerical/Service 76,8% 123,2% 5 1,7 1,7
Winter 11/12 Student 59.7% | 45% 141% 79% 137% 18 E56 35
Retired/Homemaker 10,6% 23,6% [19,6% 46,1% 5 108 108
Summer 11 Other 78,2% 110,9% 10,9% 6 2,1 18
Househ. Low 66,8% 11,9% 214% 6 73 119
income  Low average 67,6% | 81% 24,4% 8 25 1,6
Average 64,5% 17,9% | 6,8% 10,8% 34 38 1,8
High average 58,7% 130,0% (11,3% 15 2,6 0,9
High 56,1% (43,9% 5 2,7 14
Nationality American 81,8% 182% 13 49 4,6
Percentage of visitors who German 33,3% 333% 1333% 4 [123 145
stayed in the Westfjords French 50,0% 33,3% 16,7% 6 50 57
Danish
. iaa 0 British 66,7% 122,2% [11,1% 5 2,3 18
Winter 117121 3.2% Norwegian 66.7% 33,3% 5 127 22
. o Swedish
Summer 11 12,3% Spanish 66,7% 33,3% 5 1,7 1,6
Italian
Dutch 100,0% 2 1,7 6.4
Other 56,0% 37,1% ' 6,9% 28 2,6 0,5
Market Scandinavia 66,2% 33,8% 7 2,6 1,7
area Britain 51,2% 139,2% ' 9,6% 6 25 14
Central/South-Europe 53,3% 116,8% [13,9% 59% [102% 24 49 25
North America 752% 13,3% 115% 21 38 28
Other 62,5% 37,5% 10 25 0,9
Typeof  Package tour 100,0% 5 1,7 0,6
trip Individually arranged 58,5% 122,0% 110,0% 26% [68% 54 3,9 14
Mix of both 60,6% 14,1% [11,7% 137% 9 42 39
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 66,6% (19,8% [7,0% 66% 56 33 1,1
how long there total stay Iceland was [BE02] visit Conference/meeting 100,0% 1 16 00
**Those who did not respond are those who Study/research 61,3% 11,4% ' 9,7% 176% 7 6,1 9,3
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 63,8% 124,4% 18% 10 E50 55
Business/Employment 32,6% (67,4% 2 2,3 11,9
Event in Iceland 100,0% 1 2,0 0,0
Other 355% (17,5% [24,6% 12,0% [104% 12 57 33
Market and Media Research Ltd. B6




[BE03_5] Total length of your stay in the North?

+ 44,7% 44,0%
_ E
S = = 36,0%
Answers S L2 S
1-2 nights 93 44,7% 6,7%
3-4 nights 75 36,0% 6,5%
5-7 nights 21 10,2% 4,1%
8-11 nights 10  4,9% 2,9% 14.4%
12-14 nights 1 07% 1,1% 10.2%
1 0, 0,
More than 15 nights 7 3,50/0 2,5% 46%  49% .
Number of answers 209 100,0% 12%  07% 06% ,
Stayed in the North 209  9,6% —— '
Did not stay in the North 1972 90,4% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0% ® Summer 11 ® Winter "11/12
Not asked 0 0,0% More 5 ¥
Number of participants 2181 100,0% 12 34 57 811 1244 thents 38 & £
. . . . . . € 3 > 1=
nights nights nights nights nights nights 2 & z 8
Total Total 447% 136,0% (102% 49% [ 07% 35% 209 I 38 0,6
Gender  Male 484% 130,7% 10,7% | 3,6% | 14% 51% 97 472 11
Female 415% 140,5%  9.8% | 59% 22% 112 [ 35 0,5
Age 24 years and younger 485% 118,8% 115,6% [11,0% 61% 21 49 3,0
25-34 years 46,9% 132,2% (106% ' 75% [ 13% [ 13% 104 [ 35 0,6
35-44 years 60,6% 35,7% @ 3,7% 33 24 0,4
45-54 years 374% 54,8% | 7,8% 21 29 0,5
55 years and older 23,0% 47,6% 14,1% 153% 31 6,2 28
Profession Managerial 37,4% 136,9% 17,1% ' 8,6% 21 38 11
Average - nights Professional 454% 139,5% 64% | 51% 36% 73 37 1,0
Specialized staff 47,8% 41,5% | 6,2% 4,5% 31 32 1,0
o Clerical/Service 71,9% 18,1% | 9,9% 13 23 0,9
Winter “11/12 Student 382% 1239% 129.2% | 86% % 138 09
Retired/Homemaker 28,2% (44,7% | 4,0% 231% 15 6.8 43
Summer 11 Other 51,1% 130,3% ' 5,8% | 8,3% 45% 28 4,1 23
Househ. Low 25,7% 51,6% 22,7% 5 59 37
income  Low average 52,9% 34,8% ' 7,8% |4,5% 23 29 0,7
Average 415% 132,1% 124% | 58% | 1,5% ' 66% 92 45 1,1
High average 53,7% 38,7% ' 3,6% | 4,1% 62 28 0,5
High 31,8% 58,1% | 3,3% 68% 18 4,6 35
Nationality American 47,8% 152,2% 28 25 0,3
Percentage of visitors who German 40,0% 120,0% 120,0% 67% 1133% 21 [61 32
stayed in the North French 30,0% 120,0% 10,0% [20,0% 20,0% 10 6,5 37
Danish 14,3% 42,9% 28,6% [ 14,3% 13 47 1,7
Al British 52,8% 38,9% | 8,3% 22 2,7 0,5
Winter 11712 1 9,6% Norwegian 33,3% 166,7% 5 130 11
. 0 Swedish 80,0% 120,0% 7 38 1,7
Summer 11 40.0% Spanish 778% 11,1% 11,1% 14 22 0,7
Italian 57,1% 128,6% (14,3% 7 2,7 1,5
Dutch 38,1% 138,1% 119,0% | 4,8% 12 33 1,4
Other 48,8% 133,0% 65% | 8,1% 36% 70 4,1 1,3
Market Scandinavia 17,8% 51,4% 1155% [11,0% 43% 32 47 1,2
area Britain 56,4% 137,4% | 6,2% 29 2,6 04
Central/South-Europe 42,7% 128,8% 159% [ 58% 20% ' 49% 71 42 1,1
North America 54,6% 454% 40 24 0,3
Other 52,4% 24,4% ' 9,2% | 7,0% 70% 36 4,9 24
Typeof  Package tour 35,9% (49,1% 10,4% 46% 27 43 2,3
trip Individually arranged 41,8% 136,5% 10,1% [ 6,6% ' 09% 40% 153 [ 4,0 0,7
Mix of both 67,3% 121,4% 11,3% 28 25 05
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 475% 354% 11,0% @ 2,6% 34% 178 35 0,6
how long there total stay Iceland was [BE02) visit Conference/meeting 251% [74,9% 10 3,0 0,6
*Those who did not respond are those who Study/research 33,6% [9,8% 312% 1254% 14 4,9 18
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 21,5% 130,1% 120,5% 20,8% 71% 20 E57 20
Business/Employment 14,7% 50,8% [ 49% | 83% [112% 10,0% 12 73 5,1
Event in Iceland 29,0% 128,2% 16,2% [12,0% 145% 9 7,6 8,1
Other 48,9% 132,0% 12,4% 68% 18 4,6 35
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[BE03_6] Total length of your stay in the East?

+ 81,8%
= 75,2%
R
Answers S S S
1-2 nights 111 81,8% 6,5%
3-4 nights 8 6,0% 4,0%
5-7 nights 10 7.2% 4,4%
8-11 nights 3 24% 2,6%
12-14 nights 1 0,6% 1,3% .
More than 15 nights 3 2,0% 2,3% 15.6%
Number of answers 136 100,0% 60%  57% 2% 12% 24%  12% 06%  1.0% 20%
Stayed in the East 136 6,2% L iy ’
Did not stay in the East 2045  93,8% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0% ® Summer 11 ® Winter "11/12
Not asked 0 0,0% More 5 ¥
Number of participants 2181 100,0% 12 34 57 811 12414 than15 g ] e £
nights nights nights nights nights nights 3 g g §
Total Total 818% 60% 72% [ 24% [06% 20% 136 25 0,5
Gender  Male 83,5% ' 51% ' 3,6% |3,6% 42% 63 27 1,0
Female 80,3% | 6,7% 10,5% | 1,4% [ 1,1% 72 23 0,5
Age 24 years and younger 84,3%  51% [10,6% 13 2,0 0,8
25-34 years 875% 1 64% 34% [ 1,7% 11% 73 19 0,5
35-44 years 92,8% | 7,2% 19 15 0,3
45-54 years 80,1% 11,3% | 8,6% 12 2,1 10
55 years and older 46,7% 272% 11,4% 146% 18 6,3 3,3
Profession Managerial 88,7% 11,3% 1 14 0,5
Average - nights Professional 884% ' 43% | 24% | 25% 25% 51 [22 09
Specialized staff 748%  8,1% [12,4% 4.7% 17 2,7 16
Clerical/Service 88,1% 11,9% 10 2,0 1,1
Winter 11/12 25 Student 74,3% 18.0% | 7,6% 18 122 06
Retired/Homemaker 49,7% 18,8% 118,8% 12,7% 11 6,2 44
Summer 11 25 Other 89,1% 10,9% 17 1,9 08
’ Househ. Low 14,8% 150,8% 134,3% 4 36 24
income  Low average 88,1% 11,9% 15 21 0,9
Average 780% | 46% 98% [37% [14% ' 25% 57 29 1,0
High average 90,2% | 46% | 24% |2,8% 44 1,8 0,6
High 72,5% 14,5% 13,0% 10 4,1 49
Nationality American 846% [ 7,7% ' 1,7% 16 1,7 0,8
Percentage of visitors who German 750%  83% | 83% 83% 17 136 29
stayed in the East French 66,7% 11,1% 122,2% 9 37 28
Danish 50,0% 50,0% 4 35 6,6
Winter “11/12 6.2% 'Iiritish 93,8% | 6,3% 10 14 0,5
’ orwegian
, o Swedish 50,0% 50,0% 3 3,0 9,7
Summer 11 29.6% Spanish 100,0% 12 1,5 0,3
Italian 66,7% 33,3% 9 28 1,5
Dutch 100,0% 7 14 0,5
Other 836% (71% | 2,6% [26% [16% ' 26% 49 2,6 1,1
Market Scandinavia 54,9% 23,7% 121,4% 9 2,9 1,7
area Britain 95,3%  4,7% 13 15 04
Central/South-Europe 81,6% | 22% 10,7% | 3,3% 22% 63 2,6 08
North America 81,7% 10,7% | 4,6% 3,0% 26 2,1 1,0
Other 85,0% | 5,0% 5,0% 50% 25 29 1,9
Typeof  Package tour 73,6% | 8,6% 178% 7 5,1 6,9
trip Individually arranged 823%  52% ' 73% [31% [07% ' 13% 106 24 0,6
Mix of both 81,3% 1 92% | 9,5% 22 2,0 0,6
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 84,0% 155% [49% [28% [0,7% [22% 121 25 0,6
how long there total stay Iceland was [BE02] visit Conference/meeting 100,0% 1 50 00
**Those who did not respond are those who Study/research 82,0% ' 71% 10,9% 9 21 1,0
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 524% 14.9% [32,7% 9 33 15
Business/Employment 52,2% 125,8% 122,0% 5 2,6 3,3
Event in Iceland 54,0% 24,3% 21,7% 6 6,3 94
Other 69,8% ' 7,2% [11,5% 115% 11 44 4,2
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[BE03_7] Total length of your stay in the South?

E 52,1%
E
k= = =
3 g s
Ansv,:ers o ot o 37.2%
1-2 nights 158 52,1% 5,6%
3-4 nights 87 28,9% 5,1%
5-7 nights 36 12,0% 3,7%
8-11 nights 9  28% 1,9% 18,2%
12-14 nights 3 1,0% 1,1% 12,0%
More than 15 nights 10 3,2% 2,0%
o 4,0% o
Number of answers 303 100,0% o 28% 12%  10% 0.7% 3.2%
Stayed in the South 303 13,9% [ T
Did not stay in the South 1878  86,1% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0% ® Summer 11 ® Winter "11/12
Not asked 0 0,0% More 5 ¥
Number of participants 2181 100,0% 12 34 57 811 1214 than15 & g % %
nights nights nights nights nights nights 5 2 & 5
9 9 9 g 9 9 25 =z 8
Total Total 52,1% 128,9% 12,0% [28% 10% [32% 303 [ 41 0,8
Gender  Male 49,7% 127,4% 13,6% | 44% ' 11% 39% 154 [ 45 1,3
Female 54,6% 304% 10,3% [ 12% [08% ' 26% 149 [ 37 1,0
Age 24 years and younger 32,5% 30,5% 1234% [ 11% ' 52% ' 73% 55 6,3 26
25-34 years 55,3% 126,0% 12,2% | 4,5% 20% 128 [33 0,6
35-44 years 67,2% 244% ' 61% | 24% 53 25 0,4
45-54 years 53,4% 134,9% ' 83% | 34% 30 29 0,7
55 years and older 47,4% 137,9% © 5,5% 92% 36 6,7 53
) Profession Managerial 60,2% 26,8% [10,0% ' 3,0% 35 2,8 0,7
Average - nights Professional 58,1% 125,7% ' 9,0% | 4,6% 26% 95 33 0,7
Specialized staff 59,7% 132,0% | 8,3% 34 25 0,5
o Clerical/Service 44,4% 136,5% 12,7% 64% 20 4,0 2,2
Winter “11/12 Student M,1% 1256% 198% |58% (52% 125% 56 K43 10
Retired/Homemaker 57,9% 125,3% | 6,8% 10,0% 21 89 9,3
Summer 11 Other 41,3% 358% (16,3% 6,5% 40 58 36
Househ.  Low 67,3% [ 7,7% ' 72% 17,8% 8 43 47
income  Low average 58,6% 121,7% [19,7% 30 29 0,7
Average 48,7% 128,0% 131% 3,9% ' 1,5% 47% 125 [ 54 1,9
High average 58,9% 128,1% ' 9,6% | 2,2% 12% 103 [ 29 0,5
High 35,7% 48,1% [11,5% 47% 27 37 14
o Nationality American 70,0% 125,0% | 5,0% 49 24 0,4
Percentage of visitors who German 63,2% 15.8% (10,5% | 53% 53% 27 132 13
stayed in the South French 474% 26,3% 1 53% 53% 53% [105% 20 102 97
Danish 40,0% '40,0% 110,0% 10,0% 18 37 1,2
. Aag British 6% 1472% 1 94% [1,9% @ 1,9% 32 32 0,8
Winter 11712 13,9% N::jlegian 13(?0603 ST 4 110 00
0% , .
. Swedish 42,9% 142,9% 143% 9 79 101
0, ) ) ) ) )
Summer 11 49.3% Spanish 87,5% 12,5% 12 2,1 05
Italian 50,0% '33,3% (16,7% 6 30 1,3
Dutch 36,4% 455% (18,2% 19 32 08
Other 46,0% 1254% 19,3% [ 35% ' 12% 46% 108 [ 45 1,3
Market ~ Scandinavia 552% 132,0% ' 4,6% | 4,6% 34% 39 4,1 22
area Britain 50,1% 137,1% 10,0% | 1,4% [ 14% 43 30 0,6
Central/South-Europe 49,5% 128,9% 124% [ 24% ' 22% 46% 102 [ 48 1,9
North America 61,5% 32,5% | 6,0% 63 25 0,3
Other 455% 115,9% 25,0% | 6,8% 68% 55 55 23
Typeof  Package tour 50,5% 45,1% 44% 28 3,1 1,3
trip Individually arranged 51,6% 284% 125% [3,1% 108% ' 36% 236 [43 1,0
Mix of both 58,1% 19,6% 155% [ 3,9% [2,9% 36 32 0,9
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 525% 294% 12,2% | 26% ' 05% [28% 262 38 0,8
how long there total stay Iceland was [BE02) visit Conference/meeting 41,7% 17,5% 130,7% 10,1% 18 4,0 13
**Those who did not respond are those who Study/research 37,5% 130,9% 20,4% | 7,8% | 34% 18 4,0 15
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 59,0% 25,5% 7,7% 77% 16 4,1 30
Business/Employment 14,7% 44,7% 13,2% 2714% 10 156 153
Event in Iceland 375% 24,2% 118,6% 197% 13 58 34
Other 49,6% 1204% 11,6% [ 72% 133% '79% 32 5,0 1,9
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[BE03_8] Total length of your stay in the Interior?

¥ 70,6%
. E
E = %
Answers S e 3
1-2 nights 34 70,6% 13,0%
3-4 nights 7 14,3% 10,0%
5-7 nights 1 2,6% 4,6%
8-11 nights 0 0,0% 0,0% 25,9%
12-14 nights 1 28% 47% 14.3% 17 1%
More than 15 nights 5 9,6% 8,4% ' 9,6%
Number of answ ers 47 100,0% 26% 4% 00 23% 28% g7
Stayed in the interior 47 2,2% [ R ————— _-
Did not stay in the 2133 97,8% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights  More than 15 nights
interior
Did not respond** 0 0,0%
Number of respondents 2181 100,0% = Summer “11  ® Winter “11/'12
Asked* 2181 100,0% More 5 +
Not asked 0 0,0% 12 34 57 811 1214 thents B £
Number of participants 2181 100,0% nights nights nights nights nights nights § % g §
Total Total 70,6% 14,3% | 2,6% 28% [96% 47 37 15
Gender  Male 80,5% | 84% 1M11% 32 35 2,0
Female 50,5% 126,3% ' 8,0% 86% 66% 16 41 25
Age 24 years and younger 53,7% 135,5% [10,8% 12 26 1,0
25-34 years 79,6% 71% 133% 19 44 3,1
35-44 years 63,8% 36,2% 7 2.1 14
45-54 years 100,0% 4 1,2 1,1
55 years and older 65,3% 347% 6 72 9,6
Profession Managerial 771% 122,9% 5 1,7 21
Average - nights Professional 80,7% 111,0% 84% 15 131 30
Specialized staff 82,9% 17,1% 6 1,5 0,9
) o Clerical/Service 63,1% 129% 1240% 5 6,4 8,9
Winter “11/12 Student 50,7% 1303% 112,3% 66% 10 135 2
Retired/Homemaker 40,3% 59,7% 3 13 215
Summer 11 Other 100,0% 2 1,0 0,0
Househ.  Low 50,0% 50,0% 3 25 52
income  Low average 10,0% '47,2% 20,6% 22,2% 6 58 47
Average 73,6% | 6,3% 201% 17 46 34
High average 85,5% | 4,7% 98% 13 32 36
High 83,7% 116,3% 6 2,0 1,1
Nationality American
Percentage of visitors who German 100,0% 3 20 00
stayed in the interior French 33,3% 133,3% 333% 6 73 83
Danish 50,0% [50,0% 4 2,0 26
. iaa o British 85,7% [14,3% 4 1,6 19
Winter 1112 | 2,2% Norwegian
Summer 11 18,0% Swedish
' Spanish
Italian 50,0% [50,0% 2 25 184
Dutch 100,0% 1 1,0 0,0
Other 76,8% ' 4,6% | 4,6% 49% 191% 27 38 2,1
Market ~ Scandinavia 43,0% 132,9% 24.2% 6 46 6,3
area Britain 91,8% | 82% 7 15 0,8
Central/South-Europe 61,3% 18,9% ' 54% 144% 23 43 24
North America 100,0% 4 1,4 1,2
Other 83,3% 16,7% 8 45 6,7
Typeof  Package tour 100,0% 4 1,6 0,9
trip Individually arranged 64,3% 17,4% @ 3,2% 34% 11,7% 39 4,2 1,8
Mix of both 100,0% 4 1,3 0,9
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 741% [14,0% 15% [104% 44 35 16
how long there total stay Iceland was [BE02] visit Conference/meeting 100,0% 1 60 00
**Those who did not respond are those who Study/research 100,0% 1 2,0 0,0
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 36,7% [44,1% 192% 7 P49 60
Business/Employment 63,1% 136,9% 2 21 20,1
Event in Iceland 52,8% (154% 131,8% 4 3,6 45
Other 60,5% [15,5% 84% 155% 8 5,1 5,0
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[BE04_1] How many nights did you stay... - in hotels/guesthouses?

¥

E

= = =

S = =

Answers 3 & S
1-2 nights 212 11,2% 1,4%
3-4 nights 973 51,3% 2,2%
5-7 nights 557 29,4% 2,0%
8-11 nights 110 5,8% 1,1%
12-14 nights 24 1,2% 0,5%
More than 15 nights 21 1,1% 0,5%

Number of answers 1896 100,0%

Stayed in hotels/

1896 86,9%
guesthouses
Did not stay in hotels/
id not stay in hotels 284 13,0%
guesthouses
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

19,5%

51,3%

27,4%

31,6%

29,4%

14,7%

Average - nights

Winter "11/"12

Summer "11

Percentage of visitors who
stayed in hotels/ guesthouses

Winter “11/'12

Summer 11

*Individuals asked: Everyone that did answer for
how long there total stay Iceland was [BE02]
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.

5,8% 0
4% 12%  24% 119
e
1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
= Summer “11 = Winter "11/"12

More G5 ° ;

1-2 34 57 811 1214 than15 é g & =

nights nights nights nights nights nights 3 g : §

Total Total 112% 51,3% 1294% | 58% ' 1,2% | 11% 1896 5,1 0,4
Gender  Male 121% 49,0% 288% | 70% ' 15% [ 16% 895 57 0,8
Female 10,3% 53,3% 1299% | 48% | 1,0% | 07% 1001 47 0,4

Age 24 years and younger 9,5% 1395% 1357% [ 104% ' 09% | 3,9% 148 8,0 3,0
25-34 years 124% 149,3% 1288% ' 65% | 16% [ 15% 624 5.2 0,7

35-44 years 12,0% 484% [133,7% | 34%  21% | 04% 365 46 0,5

45-54 years 114% 54,6% 269% | 6,3% 08% 353 48 0,7

55 years and older 9,0% 584% 262% | 49% | 12% [ 03% 405 48 1,0

Profession Managerial 10,6% [54,3% [313% | 26% | 03% | 08% 298 42 0,2
Professional 11,3% 50,7% [284% | 70%  1,3% | 14% 657 57 1,0
Specialized staff 10,5% 53,0% 128,0% | 8,2% & 02% 249 44 0,3
Clerical/Service 16,0% 59,9% 198% | 1,5% @ 28% 118 39 04

Student 15,0% 32,5% [ 37,6% [105% 44% 158 7,6 28
Retired/Homemaker 10,0% 559% [275% | 4,3% | 22% 166 44 0,3

Other 79% 1521% 313% | 46% | 30% [ 11% 223 5,0 08

Househ. Low 241% [44,4% [ 245% | 3,5% 3,6% 41 6,1 52
income  Low average 10,8% [462% 343% | 56% | 14% | 1,7% 143 47 04
Average 98% 1504% 304% [ 61% | 19% [ 13% 719 55 08

High average 12,0% 543% [274% | 51%  06% | 06% 748 4,6 04

High 11,9% 469% 1288% | 92%  1,7% [ 15% 167 6,6 2,6

Nationality American 182% 391% [31,1% [102%  04% [ 09% 273 47 0,3
German 82% 150,6% 1329% | 71% | 1,2% 119 47 0,4

French 76% 457% 1370% | 65% | 22% | 11% 95 5,0 0,5

Danish 26,1% 136,2% 29,0% | 7,2% 14% 126 53 2,0

British 28% 1697% 1236% @ 3,1% | 09% 413 42 0,2

Norwegian 19,2% 1 56,6% [23,2% | 1,0% 181 37 0,2

Swedish 88% 1659% 1209% | 22% | 22% 123 4,0 0,3

Spanish 222% [444% 127,8% | 56% 27 4,0 08

Italian 50% 350% 250% [30,0% 5,0% 21 6,1 1,5

Dutch 9,0% [ 37,7% 459% ' 57% ' 08% | 08% 69 6,2 32

Other 94% 442% 340% | 67% | 27% | 31% 446 72 1,6

Market ~ Scandinavia 175% 53,3% 247% | 3,0% ' 08% [ 06% 495 4,6 0,7
area Britain 31% 169,3% 242% | 2,8% | 0,6% 541 4,1 0,1
Central/South-Europe 92% 40,6% 1390% ' 92% | 11% [09% 392 52 0,6

North America 17,8% 36,3% 336% (101% © 1,0% [ 12% 323 5,1 0,7

Other 10,5% 39,3% 1298% [80% | 53% [ 71% 141 11,0 4.4

Type of  Package tour 58% 166,1% 231% | 35% [ 10% ' 06% 373 47 11
trip Individually arranged 145% 1455% 304% | 73% [ 13% | 11% 1207 52 0,5
Mix of both 49% [572% 328% | 28% ' 13% | 11% 304 5,0 0,9

Purpose  Vacation/holiday 98% 1535% 290% | 57% [ 11% ' 09% 1585 438 04
ofvisit  Conference/meeting 102% 381% [384% ' 114% ' 07% [ 12% 204 6,1 1,5
Study/research 155% 1252% [412% | 96% @ 20% | 6,5% 70 13,3 78

Visiting friends/relatives 28,7% 1364% 1230% ' 83% | 18% | 18% 69 6,0 35
Business/Employment 22,7% 1304% 1253% [132% @ 29% | 54% 88 7,6 3,3

Eventin Iceland 6,9% 43,7% [371% [ 97% | 15% [ 11% 117 6.8 33

Other 18,1% 139,7% [354% [ 42% 10% [ 17% 125 6,1 3.1
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[BE04_2] How many nights did you stay

... - on farm holiday accommodation?

¥ 52,7%
£
£ < = 46,6%
> ) o=
Answers S s 3
1-2 nights 37 52,7% 11,7%
3-4 nights 12 17,3% 8,9%
5-7 nights 13 18,8% 9,2%
8-11 nights 3 44% 4,8% 194% 173y 191% 188%
12-14 nights 3 4,6% 4,9% 10.7%
More than 15 nights 2 23% 3,5% '
Number of answers 69 100,0% 44% 2,4% 4,6% 18% 23%
Siayedin farm holiday (0 o, L el —
accommodation 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
E:Iji;:; Zt:zol:wrf::zaion 2111 96,8%
Did not respond™* 0 00% = Summer ‘11 m Winter "11/12
Number of respondents 2181 100,0% More 5 <
Asked” 2181 100,0% 12 34 57 811 1214 tents 38 & £
Not asked _ 0 00% nights nights nights nights nights nights § e 2 3
Number of participants 2181 100,0% Total Total 52,7% 17,3% 188% | 44% |46% | 23% 69 39 09
Gender  Male 50,0% 13,0% 123,3% | 88% | 20% |28% 28 4.1 14
Female 545% 202% (157% ' 14% [ 63% [ 19% 42 38 12
Age 24 years and younger 21,8% [16,7% [44,8% 16,7% 8 58 35
25-34 years 53,2% 16,8% (17,1% ' 8,5% 44% 36 39 1,2
35-44 years 69,9% 150% ' 7,5% 7,5% 16 3,1 19
45-54 years 481% [244% 14,3% 13,2% 4 44 6,3
55 years and older 49,4% 23,4% [271% 5 3,1 34
Profession Managerial 69,7% [ 99% 110,2% 1 10,2% 12 31 15
Average - nights Professional 530% 235% | 81% | 81% 72% 22 F40 19
Specialized staff 65,9% 34,1% 8 28 1,9
Clerical/Service 57,3% 42,7% 4 3,7 53
Winter “11/12 Student 36,6% 116,9% 115,1% 31,5% 8 W64 46
Retired/Homemaker 80,3% [ 19,7% 3 1,6 3,6
Summer 11 Other 30,7% 28,8% 36,1% 4,4% 13 42 1,8
Househ.  Low 100,0% 1 14,0 0,0
income  Low average 100,0% 4 1,7 0,8
Average 492% 1221% 19,7% @ 4,6% @ 4,5% 27 38 12
High average 614% [182% 20,4% 25 2,7 0,7
High 40,5% 28,1% 13,6% 177% 9 6,4 45
Nationality American 615% [154% [ 7,7% [ 7,7% | 7,7% 16 38 2,2
Percentage of visitors who German 66,7% 33,3% 4 6,7 9,2
stayed in a farm holiday French 80,0% 20,0% 5 18 1,6
accommodation Danish 100,0% 4 1,5 1,3
British 66,7% [16,7% [ 16,7% 4 2,8 3,2
. Ad Norwegian
Winter 11712 I 3,2% Swedish 50,0% 50,0% 3 40 195
1 0, 0,
Summer ‘11 1.2% ﬁ;)l?anr:sh 33,3% 66,7% 5 5,0 14
Dutch 37,5% 250% [12,5% [125% ' 12,5% 4 5,0 6,6
Other 540% | 99% [24,8% @ 50% 63% 25 4,1 1,6
Market  Scandinavia 78,7% 21,3% 6 2,6 2,0
area Britain 752% 124% [ 12,4% 5 2,6 18
Central/South-Europe 388% 131,3% 14,6% | 73% | 79% 25 42 15
North America 63,5% 116% [ 58% [58% ' 58% [75% 21 4,4 22
Other 40,0% 110,0% < 50,0% 13 38 14
Typeof  Package tour 29,8% (70,2% 4 34 1,7
trip Individually arranged 63,5% 184% [ 73% 36% ' 40% [32% 50 34 1,0
Mix of both 26,7% 56,4%  84% | 84% 14 57 2,0
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 571% [173% '134% [ 52% ' 55% | 14% 58 3.8 1,0
how long there total stay Iceland was [BE02) visit Conference/meeting 38,8% 61,2% 6 39 2,6
**Those who did not respond are those who Study/research 100,0% 2 14 6,1
responded 'don’t know' or 'don’t want to answer' Visiting friends/relatives 100,0% 4 14 09
Business/Employment
Event in Iceland 64,1% 35,9% 4 8,9 9,9
Other 31,4% 1299% 19,3% 85% 110% 14 58 29
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[BE04_3] How many nights did you stay... - in hostels/lodges in wilderness and similar?

* 35,1%
£ 32,6%
= 2 e o
Answers :°: k3 § 28,6% 27,2%
1-2 nights 58 28,6% 6,2% 22,0%
3-4 nights 45 22,0% 5,7% 20,1%
5-7 nights 66 32,6% 6,4%
8-11 nights 23 11,1% 4,3% 1.1%
12-14 nights 5 2,3% 2,1% 9,2%
More than 15 nights 7 3,5% 2,5% 5.2% , ,
Number of answers 204 100,0% 23%  33% 35%
Stayed in 0t 93%  mm N
hostels/lodges 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not stay in 1977 90.6%
hostels/lodges '
Did not respond** 0 0,0% ® Summer “11  ® Winter “11/"12
Number of respondents 2181 100,0% More 5 +
Asked" 2181 100,0% 12 34 57 811 1244 tents 38 2 £
Not asked 0 0,0% nights nights nights nights nights nights § % : §
Number of participants 2181 100,0% Total Total 28,6% 122,0% 132,6% 111% 1 23% | 35% 204 5,2 0,6
Gender  Male 30,6% 123,9% 129,8% 11,4% ' 14%  29% 87 48 07
Female 271% 120,5% 134,7% 10,8% ' 29% [ 39% 117 55 0,8
Age 24 years and younger 29,4% 119,6% 129,0% [13,1% 90% 51 58 15
25-34 years 28,0% 19,7% 136,3% 1 92% ' 43% [ 23% 108 5,2 0,7
35-44 years 28,8% 1355% 131,1% | 4,6% 27 41 1,0
45-54 years 415% 29,0% 10,4% [19,2% 12 42 2,0
55 years and older 9,0% [9,0% 452% 36,7% 7 6,2 27
Profession Managerial 29,0% (18,4% 128,2% 18,8% 56% 22 55 1,8
Average - nights Professional 330% 122,3% 311% 17.8% (35% 123% 54 148 10
Specialized staff 245% 130,8% 132,3% [12,4% 23 4,6 12
) o Clerical/Service 334% [ 94% [357% 12,8% | 87% 16 53 21
Winter 11/12 Student 28,1% 124.0% 1292% | 81% | 25% 181% 57 W58 15
Retired/Homemaker 14,1% 156,7% 129,2% 4 6,0 34
Summer 11 Other 25,6% 122,3% [43.2% | 8,9% 23 143 10
Househ. Low 171% 16,5% 27,4% 10,8% 28,3% 7 9,6 9,0
income Low average 259% 116,8% [48,5% | 8,8% 30 49 0,9
Average 29,0% 21,7% 131,6% 11,2% [ 3,0% | 35% 107 53 0,8
High average 30,4% '24,5% 129,0% 101% ' 31%  2,8% 45 4,6 1,0
High 22,0% 154,1% 23,9% 6 4.8 39
Nationality American 281% 125,0% [37,5% | 9,4% 39 4,6 0,9
Percentage of visitors who German 38,5% 308% 1 7.7% 154% (77% 18 E72 36
stayed in hostels/lodges French 22,2% 11,1% 133,3% 33,3% 9 56 26
Danish 60,0% 120,0% [20,0% 9 2,8 12
. - o British 16,7% 26,7% 136,7% 16,7% @ 3,3% 18 55 1,6
Winter 11712 | 9,3% Norwegian 25,0% 75,0% 7 E53 20
H 0, 0, 0,
Summer 11 [ 193% Spann 00t 2004 T
Italian 40,0% 20,0% 20,0% 20,0% 5 44 43
Dutch 22,2% 66,7% [11,1% 5 5,6 39
Other 31,1% 123,7% 127,6% 1 89% ' 16% 71% 79 5,2 1,0
Market Scandinavia 34,4% 154% 139,2% | 8,8% 22% 31 45 1,1
area Britain 16,2% 42,2% 1272% 12,6% @ 1,8% 34 4.8 1,0
Central/South-Europe 36,5% 11,6% 130,1% 141% ' 2,7% ' 51% 52 5,6 14
North America 31,8% 122,0% 1344% 1 9,0% | 2,8% 49 4,6 0,9
Other 20,0% 123,3% 133,3% (10,0% ' 3,3% 10,0% 38 6,3 1,7
Typeof  Package tour 76,0% 24,0% 10 2,7 1,8
trip Individually arranged 246% 120,3% 1352% 13,0% ' 2,7% [ 41% 173 5,6 0,6
Mix of both 38,5% 145,7% [15,8% 15 3,2 1,0
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 2712% 225% 319% 129% ' 20% | 37% 174 53 0,6
how long there total stay Iceland was [BE02) visit Conference/meeting 421% 44,9% 13,0% 10 3,0 1,5
**Those who did not respond are those who Study/research 36,9% [ 7,3% [441% 1,7% 16 6,0 3,0
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 25,9% 74,1% 5 E51 30
Business/Employment 100,0% 1 35 0,0
Event in Iceland 38,4% 150,7% 10,8% 13 6,9 45
Other 452% 16,8% 120,9% 11,0% @ 6,0% 21 43 1,7
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[BE04_4] How many nights did you stay... - in summer cottages/guest residence and similar

+ 41,5%
_ £ 36,3%
= 2 e
> ) c
Answers S 2 3
1-2 nights 28 41,5% 11,8% 25,7%
3-4 nights 13 19,2% 9,4% 22,9%
57 nights 17 25,7% 10,4% 19.2%
0,
8-11 nights 6  9,5% 7,0% 154%
12-14 nights 1 1,2% 2,6% 10.2% 95% .
; 0 o 7.3% 7,9%
More than 15 nights 2 2,9% 4,0% !
Number of answers 67 100,0% 129 2,9%
Stayed in summer
cottages/guest 67 3,1% 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
residence
Did not stay in summer
cottages/guest 2113 96,9% = Summer 11 = Winter “11/'12
residence More ‘& ¥
Y % % 0, [—]
Did not respond 0 00% 12 34 57 811 1244 tents 38 2 £
Number of respondents 2181 100,0% nights nights nights nights nights nights § % g §
* 0,
Asked 2181 100,0% Total  Total 415% 19.2% 1257% 95% 12% 129% 67 L4410
Not asked 0 00% Gender  Male 32,3% 119.9% 1413% | 65% 32 41 09
Number of participants 2181 100,0% Female 49,7% 18,5% 11,8% 122% [ 23% ' 55% 36 46 1,7
Age 24 years and younger 16,4% 32,9% 32,2% 184% 8 7.3 6,8
25-34 years 49,6% 10,0% 20,5% 14,7% [ 3,1% ' 21% 27 43 15
35-44 years 455% 130,4% 24,1% 14 3,1 1,1
45-54 years 53,1% (135% [ 7,9% 255% 8 38 2,7
55 years and older 26,6% 121,3% 47,3% @ 4,9% 12 45 17
) Profession Managerial 146% 25,6% 34,1% 25,6% 7 57 2,9
Average - nights Professional 465% 1203% 283% | 5,0% 25 135 10
Specialized staff 46,9% ' 85% 1250% [11,7% 7,9% 7 4,6 44
) o Clerical/Service 64,2% 127,4% @ 8,4% 7 2,3 1,8
Winter “11/12 Student 314% 1296% 122.4% 166% 8 W63 62
Retired/Homemaker 100,0% 2 15 52
i Other 26,7% 11,2% 131,9% 21,2% ' 9,0% 9 5,6 2,7
Summer 11
Househ.  Low 42,1% 57,9% 3 41 7.7
income  Low average 44,4% 37,5% | 9,0% 9,0% 6 5,2 48
Average 59,3% | 2,6% 120,9% 13,7% ' 3,5% 23 39 1,6
High average 27,8% 130,4% 128,6% 13,2% 20 42 11
High 71,8% 28,2% 9 4.1 1,0
. Nationality American 57,1% 42,9% 9 3,0 18
Percentage of visitors who German 400% 1200% 20,0% 200% 7 w74 17
stayed in summer cottages/ French 50,0% 50,0% 2 25 184
guest residence Danish 33,3% 133,3% 133,3% 5 67 33
British 22,2% 133,3% [44,4% 5 3,7 24
. Aa Norwegian 50,0% 50,0% 4 25 1,3
Winter 11712 1 3,1% o St
Summer ‘11 11.2% Spanish 83,3% 16,7% 9 2,2 11
e ltalian
Dutch 22,2% 44,4% 122,2% 11% 5 71 58
Other 35,6% 123,7% 126,9% 9,9% ' 3,9% 21 43 1,5
Market Scandinavia 29,5% 132,3% 122,1% 16,1% 1" 4,6 1,9
area Britain 47,3% 15,6% 37,1% 12 3,6 1,6
Central/South-Europe 47,0% ' 8,0% 206% (152% | 2,7% | 65% 30 5,2 1,9
North America 57,1% 42,9% 9 3,0 1,8
Other 89,2% 110,8% 6 34 0,9
Typeof  Package tour 30,7% 136,0% 133,3% 3 6,2 6,7
trip Individually arranged 40,9% 17,3% 278% 1 92% | 14% ' 34% 58 4,6 11
Mix of both 69,9% 130,1% 6 1,6 1,0
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 43,9% 22,2% [24,5% [ 7,9% | 1,4% 58 3,7 0,7
how long there total stay Iceland was [BE02] visit Conference/meeting 59,7% 40,3% 3 34 87
**Those who did not respond are those who Study/research 100,0% 1 5.0 0,0
responded 'don’t know' or 'don’t want to answer' Visiting friends/relatives 51,1% (14,3% (13,8% 20,8% 9 42 2,8
Business/Employment 100,0% 1 1,0 0,0
Event in Iceland 100,0% 2 3,0 0,0
Other 24,6% 128,8% 46,6% 4 11,9 143
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[BE04_5] How many nights did you stay

... - On camping/caravan sites?

F
- £ 23,8%
3 § g 21,7% 227%
Ansleers o o o 18.4% . 18,7%
1-2 nights 12 23,8% 11,7% 17,7% 17,3%
3-4 nights 9 184% 107% | 153% . 14.1%
5-7 nights 9 17,7% 10,5% 13.1%
8-11 nights 4 73% 7,2% 9.9%
12-14 nights 7 14,1% 9,6% 7.3%
More than 15 nights 9 18,7% 10,7%
Number of answers 51 100,0%
Stayeld on . 51 2 3%
camping/caravan sites 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did ncl>tstay on . 230 97.7%
camping/carav an sites
Did not respond** 0 0,0% m Summer 11 ® Winter "11/12
Number of respondents 2181 100,0% More 5 +
Asked* 2181 100,0% 12 34 57 811 1244 thents 38 § £
Not asked 0 0,0% nights nights nights nights nights nights 5% g é
Number of participants 2181 100,0% Total Total 238% 184% 177% 73% 141% 18,7% 51 128 56
Gender  Male 15,1% 124,0% 20,2% | 79% 149% [18,1% 31 140 74
Female 38,0% | 94% 136% [ 64% [129% 196% 19 108 93
Age 24 years and younger 34,7% 346% [85% [76% 11,3% ' 34% 16 49 25
25-34 years 21,8% 116,8% 19,0% | 58% 18,0% '18,6% 22 106 6,1
35-44 years 46,2% 16,2% 18,8% (18,8% 7 9,8 39
45-54 years 100,0% 2 14 6,7
55 years and older 100,0% 3 757 20,3
Profession Managerial 100,0% 2 4,0 0,0
Average - nights Professional 246% 32% 199% 1213% (152% (159% 17 P09 75
Specialized staff 100,0% 1 6,0 0,0
L Clerical/Service 27,1% 123,9% 132,7% 16,3% 8 55 35
Winter 11712 Student 453% 1244% 258% 145% 13 E58 38
Retired/Homemaker 100,0% 3 75,7 20,3
Summer “11 Other 14,0% 138,9% 471% 6 109 7,0
Househ. Low 38,0% 62,0% 3 26 14
income  Low average 18,4% 142,6% (14,1% 249% 6 6.4 8,0
Average 258% 118,2% 9.8% | 93% [11,5% 1253% 27 158 96
High average 20,7% 379% | 56% 244% [11,5% 11 130 125
High 23,2% 53,6% 23,2% 3 6,1 22,8
Nationality American 100,0% 5 1,0 0,0
Percentage of visitors who German 20,0% 400% 1400% 7 [240 232
stayed on camping/caravan sites French 1000% 2 E795 919
Danish 100,0% 5 37 0,6
British 20,0% 20,0% 140,0% 20,0% 3 78 118
Winter 11/12 | 2,3% Norwegian
Swedish
Summer ‘11 19,5% Spanish 100,0% 2 160 0,0
Italian 100,0% 2 1,0 0,0
Dutch 50,0% 50,0% 2 105 197
Other 19,3% (14,0% 129,5% 10,6% 159% (10,6% 24 9,7 55
Market Scandinavia 100,0% 5 3,7 0,6
area Britain 25,0% 25,0% 125,0% 25,0% 2 78 467
Central/South-Europe 125% (11,5% 120,7%  4,7% 199% 130,8% 27 17,7 94
North America 65,5% 1 9,2% 18,3% | 7,0% 9 2,7 2,1
Other 33,3% 16,7% (16,7% (16,7% 16,7% 8 152 19,7
Typeof  Package tour 39,9% 160,1% 3 2,2 29
trip Individually arranged 17,6% (179% (194%  88% 137% 1225% 42 146 67
Mix of both 61,6% 38,4% 4 60 167
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 205% 17,4% (17,8% [ 72% [152% 121,9% 43 [142 65
how long there total stay Iceland was [BE02) visit Conference/meeting
**Those who did not respond are those who Study/research 17,0% 39,9% 431% 5 8,8 79
responded ‘don’t know’ or ‘don't want to answer Visiting friends/relatives 42,6% [57,4% 4 M2 30
Business/Employment 49,6% 50,4% 4 6.4 8,8
Event in Iceland 57,8% 42,2% 2 6,7 31,3
Other 41,8% 1350% | 9,0% 14,2% 9 42 3,1
Market and Media Research Ltd.
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[BE04_6] How many nights did you stay... - with friends/relatives (unpaid accommodation)

il

x
E
= =2 o
= - =
Answers S s S
1-2 nights 25 18,8% 6,7%
3-4 nights 38 28,9% 7,8%
5-7 nights 37 28,7% 7,8%
8-11 nights 19 147% 6,1%
12-14 nights 3 25% 2,7%
More than 15 nights 8 6,4% 4,2%
Number of answers 131 100,0%
Stay edwith
yedwl 131 6,0%
friends/relatives
Did not stay with
a not stay wi 2050  94,0%
friends/relatives
Did not respond** 0 0,0%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

18,1%

18,8%

28,9%

22,0%

28,7%

25,5%

14,8% 14,7%

9,5%

. 2,5%

10,1%

6,4%

Average - nights

Winter "11/"12

Summer 11

Percentage of visitors who
stayed with friends/relatives

Winter "11/"12

Summer 11

6,0%

71%

*Individuals asked: Everyone that did answer for
how long there total stay Iceland was [BE02]
**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer'

Market and Media Research Ltd.

1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights

= Summer 11 = Winter "11/12
More 5 ° z
1-2 34 57 811 1214 than15 & § & =
nights nights nights nights nights nights §§ : §
Total Total 18,8% 128,9% 128,7% 14,7% ' 25% [64% 131 7.2 19
Gender  Male 20,0% 123,3% 123,3% 120,3% [ 18% 11,3% 44 10,1 55
Female 18,1% 131,7% 131,4% 11,9% 1 29% 39% 86 57 0,9
Age 24 years and younger 21,8% 13,8% 127,5% 28,2% 87% 29 10,1 78
25-34 years 6,0% (284% 137,0% (144% [ 66% ' 7,7% 50 8,0 24
35-44 years 45,0% 44,8% 110,2% 18 3,1 0,7
45-54 years 39,0% 130,7% 17,7% | 7,1% 54% 15 44 19
55 years and older 72% 36,6% 134,6% [15,0% 6,7% 19 6,5 22
Profession Managerial 19,8% [19,2% 139,6% 21,4% 6 53 26
Professional 15,6% 133,3% 1255% 98% [87% [ 70% 38 6,7 1,6
Specialized staff 18,2% 163,7% 18,2% | 6,0% 38% 21 43 1,3
Clerical/Service 22,7% 35,0% 422% 3 243 207
Student 13,6% (13,6% 136,4% 28,6% 78% 32 7.1 1,9
Retired/Homemaker 20,8% 130,6% '32,6% (16,0% 9 5,0 25
Other 352% 118,4% 128,8% [11,7% 59% 21 102 107
Househ. Low 304% [ 54% 21,7% [34,2% 83% 15 7.1 35
income  Low average 16,6% 124,5% 137,9% 21,0% 19 54 14
Average 12,9% 133,1% 1282% [11,9% | 16% [122% 49 9,7 5,0
High average 23,5% 134,5% 29,0% | 64% [6,6% 38 48 1,0
High 57,5% 14,9% 276% 5 93 117
Nationality American 22,2% 55,6% 11,1% 1M11% 1 58 5,1
German 33,3% 150,0% 16,7% 8 10,7 38
French 11,1% 166,7% 22,2% 9 6,4 1,5
Danish 40,0% 130,0% 130,0% 18 35 0,9
British 10,0% [40,0% 50,0% 47 20
Norwegian 33,3% 133,3% (16,7% (16,7% 1 43 1,9
Swedish 25,0% 133,3% 133,3% | 8,3% 16 43 1,1
Spanish 100,0% 2 8,0 0,0
Italian 100,0% 2 60 123
Dutch 18,2% 127,3% 1455% | 9,1% 6 47 2,1
Other 131% 1294% 19,1% (159% | 8,1% [14,3% 41 13 60
Market ~ Scandinavia 25,6% 1355% 128,3% | 8,3% 24% 59 47 0,9
area Britain 21,7% 31,1% [47,1% 6 44 2,1
Central/South-Europe 10,6% (14,1% 138,1% 27,5% [ 6,0% ' 37% 34 8,1 32
North America 29,6% 140,8% 11,2% 184% 11 6,4 54
Other 6,1% 27,5% 1235% [18,4% | 6,1% '184% 20 140 11,0
Typeof  Package tour 100,0% 1 200 00
trip Individually arranged 18,7% 128,9% 130,1% 14,9% | 2,6% ' 48% 124 7,0 2,0
Mix of both 52,0% 48,0% 3 106 90,2
Purpose of Vacation/holiday 10,9% 131,1% 131,9% 17,1% [ 23% [67% 89 6.8 14
visit Conference/meeting 455% [47,6% 6,9% " 35 22
Study/research 16,6% 36,3% (10,6% [155% | 51% [159% 15 7.9 4,0
Visiting friends/relatives 14,9% 127,7% 131,7% [16,7% [ 3,7% [53% 88 6,8 14
Business/Employment 31,8% 121,1% 1M1,7% 13,7% 21,7% 6 264 51,0
Eventin Iceland 15,3% [41,7% [19,7% [10,6% [ 49% [7.8% 16 59 28
Other 35,6% 119,9% 110,1% 110,1% 243% 10 13 18
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[BE04_7] How many nights did you stay... - in other types of accommodation

+ 28,0%
£ 25,3%
S % s 280 L
Answers S e 3 Cr 20,0%
1-2 nights 11 13,0% 7,1%
3-4 nights 21 253% 9,3% 14.3%
5.7 nights 20 23,5% 9,0% 13,0% : 26%
8-11 nights 5 56% 4,9% -"
12-14 nights 11 12,6% 7,1% s6%  05%
More than 15 nights 17 20,0% 8,5% '
Number of answers 85 100,0%
Stayed inin oth?r ty pes 85 3.9%
of accommodation 1-2 nights 3-4 nights 5-7 nights 8-11 nights 12-14 nights ~ More than 15 nights
Did not stayin other 2006 96.1%
ty pes of
Did not respond** 0 0,0% ® Summer 11 ®Winter "11/'12
Number of respondents 2181 100,0% More 5 ° ¥
Asked* 2181 100,0% 1-2 34 57 811 1214 than15 & g & %
. . . . . . € 3 > =
Not asked 0 0,0% nights nights nights nights nights nights 5 £ = 8
Number of participants 2181 100,0% Total Total 13,0% 125,3% 123,5% @ 56% (12,6% 1200% 85 155 6,1
Gender  Male 14,3% 129,8% 17,6% « 1,6% [13,2% 1236% 39 136 85
Female 11,8% 121,6% 1284% ' 9,0% (12,2% 17,0% 46 1714 90
Age 24 years and younger 18,0% 31,1% 10,2% 10,2% '304% 14 238 24,1
25-34 years 139% 121,3% 1222% ' 85% (19,5% [14,5% 39 162 10,1
35-44 years 10,7% 126,1% [47,5% 157% 12 6,8 29
45-54 years 74% 122,8% 169,8% 8 49 16
55 years and older 10,0% 32,7% 13,6% 43,7% 12 193 151
Profession Managerial 33,3% 33,2% [33,4% 5 38 2,6
Average - nights Professional 55% 254% 448% | 2.8% | 75% (140% 22 P70 23
Specialized staff 6,5% 68,0% 25,5% 9 77 33
o Clerical/Service 73,1% 26,9% 3 44 414
Winter 11/12 Student 174% 123,2% 9.8% 21.9% 127,8% 21 1330 224
Retired/Homemaker 41,1% 58,9% 6 293 364
Summer 11 Other 15,2% 119,3% 114,9% ' 8,6% [13,9% 128,0% 16 111 54
Househ. Low 37,0% 63,0% 4 21,2 487
income  Low average 36,8% 12,6% [13,6% 18,5% 185% 10 [266 32,7
Average 14,4% 129,8% 1258% ' 3,0% [11,2% [158% 47 13,1 71
High average 35% 132,0% 131,1%  3,5% | 4.8% [250% 17 168 18,1
High 62,3% [37,7% 3 43 43
Nationality American 41,7% 16,7% 25,0% 83% 183% 15 153 221
Percentage of visitors who German 333% 150,0% (167% 8 [128 28
stayed in other types of French 25,0% 750% 4 395 514
accommodation Danish 12,5% 137,5% 125,0% 250% 15 194 21,3
British 10,0% 150,0% 30,0% 10,0% 6 47 2,6
) S Norwegian 50,0% '50,0% 4 16,0 53
Winter 11712 1 3,9% Swedish 33,3% 66,7% 4 W27 253
, Spanish 100,0% 2 7,0 0,0
Summer “11 1l 9,1% lalian 50,0% 50,0% 2 pT5 553
Dutch 40,0% 140,0% 20,0% 3 172 2311
Other 10,9% 130,7% 131,1% ' 59% 10,6% 110,9% 23 128 124
Market ~ Scandinavia 79% 1295% 13,7% 58% ' 79% 353% 23 189 13,0
area Britain 43% 139,1% 52,3% | 4,3% 14 48 1,1
Central/South-Europe 57% [99% (16,8% 12,8% 1315% 1232% 22 169 88
North America 37,6% 19,9% 122,6% 124% [ 75% 16 146 19,7
Other 13,1% 139,3% [21,4% 262% 10 [21,6 328
Typeof  Package tour 11,0% 166,3% 22,7% 6 3,2 15
trip Individually arranged 14,2% 24,3% 20,7% [65% [12,7% 21,7% 73 169 7.1
Mix of both 59,0% 23,6% 175% 6 9,2 55
*Individuals asked: Everyone that did answer for Purpose of Vacation/holiday 178% 284% 291% '75% ' 52% 120% 55 8.4 35
how |ong there total stay Iceland was [BE()Z] visit Conference/meeting 22,1% 18,3% 59,6% 6 5,2 2,9
*Those who did not respond are those who Study/research 11,9% 117,3% [11,5% 13,3% 146,0% 11 57,8 428
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 22,4% 34,1% 435% 8 131 39
Business/Employment 23,8% 123,8% 26,7% 258% 5 154 188
Event in Iceland 353% 1306% 341% 4 146 10,5
Other 15,2% 115,3% | 6,5% @ 4,2% 40,8% (18,0% 16 100 3,0
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[BE05_r1] Rate the paid accommodation in Iceland

- Accommodation cleanliness

¥ N
+ >
E 3
ER-
Answers 3 5 S m0-4
0 5 02% 0,2% m5-7 2 § =
> I =
1 5 02% 0,2% =510 R g & &
2 12 0,6% 0,3% 2
3 14  0,6% 0,3% 2
4 13 0,6% 0,3% = &
5 45 2,1% 0,6% R L e il
6 67  3,1% 0,7% 2R o2 ¥R 2x LTx 2T 55
o ook 1z | S S S S 5SS TS TS e e
7 ,U7 ,4/0
8 415 19,5% 1,7%
’ ' 0 1 2 3 4 5 6 7 8 9
9 512 24,1% 1,8%
10 849 39,9% 2,1% = Summer 11 ® Winter "11/"12
Number of answ ers 2127 100,0% 5 ¥
= N (]
Responded 2127 97,5% 2e 9 £
ro) o
Did not respond** 54  2,5% o 1 2 3 4 5 6 7 8 9 1032 = 3
Number of respondents 2181 100,0% Total  Total 02% 02% [06% 06% 06% 21% 31% 9,0% 19,5% 24,1% 399% 2127 8,7 0,1
Asked* 2181 100.0% Gender Male 0,2% 05% 08% 08% 18% 35% 195% 22,0% 26,0% 349% 981 (86 0,1
Not asked 0 0:00/ Female 03% 104% 06% 05% 05% 24% 28% [85% 174% 224% 442% 1146 8,8 0,1
— . °° Age 24 years and younger 09% [12% [03% [18% [4,7% [43% 10,6% 22,1% 19,7% 344% 203 8,3 03
Number of parficipants 2181 100.0% 25-34 years 02% 102% 103% 109% (0.7% [18% 132% 19.0% [19.3% 23.8% 406% 728 87 0.1
35-44 years 0,5% 10,5% 0,3% 03% 03% 20% 29% 115% 20,1% 23,5% 38,1% 402 (86 0,2
45-54 years 15% 10,2% 1,7% 3,6% 80% 21,1% 257% 38,1% 365 18,7 02
55 years and older 0,4% 11% 0,7% 1,8% 23% 65% 16,9% 258% 44,5% 428 (89 0,1
Profession Managerial 04% 04% 1,2% 10,6% 4,7% 10,0% 18,6% 24,8% 39,4% 321 [8,7 0,2
Average Professional 0,2% 10,2% 10,5% [0,6% 0,6% [1.4% '27% 104% 20,3% 23,6% 397% 716 (87 01
Specialized staff 0,7% 0,5% 04% 02% 13% 54% [7,1% 118,1% 28,9% 37,4% 273 [8,7 0,22
. Lo Clerical/Service 1,4% 51% 24% 83% 126,0% 259% 30,8% 127 (85 03
Winter 11712 Student 0,8% (06% [10% 1.7% 2.9% [27% 96% 207% 27,1% 330% 218 85 02
Retired/Homemaker 1,1% 11% 10,5% 51% 1,8% [39% 14,0% 21,3% 512% 173 [88 03
Summer 11 Other 05% 1,6% 104% 24% [1,7% 195% 18,3% 184% 47,2% 265 (88 02
Househ. Low 3,5% 35% 1,1% 104% 17,1% 23,9% 405% 53 [86 05
income Low average 0,7% 1,0% [11% [1,0% 3,3% '34% 6,7% 20,1% 21,5% 41,1% 177 86 03
Average 0,6% 102% 08% 04% 06% 29% '34% [94% 20,6% 259% 353% 837 (86 0,1
High average 02% 0,9% 03% 12% 3,9% [92% 119,0% 24,7% 406% 790 [88 0,1
High 0,7% 0,7% 1,4% 92% 17,7% 19,3% 51,0% 179 (9,0 0,2
Nationality American 04% 04% (0,8% [19% 4,2% 112,6% 18,7% 61,1% 318 9,3 0,1
German 1,0% 1,9% 129% 1,9% 10,7% 16,5% 23,3% 41,7% 144 [8,7 03
French 1,0% 2,0% 15,0% 24,0% 19,0% 39,0% 104 87 03
Danish 1,2% 6,2% 25% [8,6% 17,3% 284% 358% 148 [86 0,3
British 0,4% 1,3% 2,1% (85% 18,8% 26,2% 42,8% 435 (8,9 01
Norwegian 19% 1,0% [1,9% [1,9% 1,0% 4,8% [1,0% 11,4% 20,0% 257% 295% 192 81 03
Swedish 1,0% 1,0% [1,0% '21% 52% 94% 219% 19,8% 385% 130 86 03
Spanish 48% 95% 195% 33,3% 381% 48% 32 (80 04
Italian 9,1% 91% 36,4% 27,3% 182% 23 [82 07
Dutch 0,7% 0,7% '52% 16,4% 43,3% 20,1% 134% 75 [8,1 03
Other 02% 102% 1,3% 0,6% 06% 18% 52% [86% 19,3% 258% 36,3% 523 (86 0,1
Market Scandinavia 0,7% 10,7% 1,0% 12% 09% '3,7% '2,5% [10,2% 20,6% 259% 32,6% 544 [84 02
area Britain 0,2% 0,1% 1,7% 29% [7.9% 19,6% 255% 42,1% 574 (8,9 01
Central/South-Europe 0,8% 15% 15% '16% 42% 11,8% 26,0% 234% 29,0% 451 [84 0,1
North America 0,3% 09% 1,9% 47% 11,6% 215% 59,1% 374 (93 01
Other 0,7% 1,4% 21% 56% [99% 16,6% 21,1% 426% 197 (86 0,2
Typeof  Package tour 0,2% 10,3% 16% 22% 7,3% 18,7% 256% 44,1% 381 (9,0 01
trip Individually arranged 0,2% 10,3% 0,8% 0,7% 0,7% '2,1% 3,3% [9,9% 19,3% 24,7% 37,9% 1416 (86 0,1
Mix of both 0,6% 11% 04% 2,8% 3,5% 65% 21,0% 20,1% 44,1% 317 [8,7 0,2
*Individuals asked: Everyone Purpose  Vacation/holiday 02% 103% 104% 03% 03% 19% 24% 89% 19,8% 24,0% 416% 1765 88 0,1
*Those who did not respond are those who of visit Conference/meeting 0,8% 21% '1,8% 08% 06% 63% '87% 19,0% 26,3% 335% 215 84 03
responded 'don’t know' or 'don’t want to answer' Study/research 28% 22% [44% 2,0% 110,3% 10,1% 21,9% 222% 241% 93 [7,9 04
Visiting friends/relatives 11,7% [1,7% [2,4% 1,5% 30% (1,9% 28% 11,7% 22,2% 51,1% 107 (8,6 04
Business/Employment 27% 12,6% 73% 23,0% 21,9% 424% 95 (89 03
Event in Iceland 0,9% 1,6% 22% 2,6% 13,9% 159% 21,1% 41,7% 136 8,7 03
Other 36% (20% [24% [29% 129% 19,1% 23,3% 438% 150 (8,7 03
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[BE05_r2] Rate the paid accommodation in Iceland

- Accommodation service

¥
E
= =2 - 2 o
S = = ~ o X2
Answers 3 s S mo4 = o= §
w0 [Ye)
0 11 0,5% 0,3% m57 s <
1 5 02% 0,2% =810 2
2 13 0,6% 0,3% ® o
3 8 0,4% 0,3% 2
4 19 0,9% 0,4% - 2 . ~ 3
5 62 29% 07% | =¥ ¥ £ 2& T 235 73 ©
6 106 50% 09% | © © < o S S S °
: ’ o .
0, 0,
7 273 12,9% 1,4% 0 1 2 3 4 5 6 7 8 9
8 434 20,5% 1,7%
9 504 23,8% 1,8%
10 685 32,3% 2,0% = Summer 11 ® Winter "11/"12
Number of answ ers 2122 100,0% 5 ¥
Responded 2122 97.3% e g £
c
Did not respond** 59  2,7% o 1 2 3 4 5 6 7 8 9 103522 3
Number of respondents 2181 100,0% Total  Total 05% 02% (06% 04% 09% 129% 50% 129% 20,5% 23,8% 323% 2122 84 0,1
% 0, ender ale 5% 8% 01% 05% 29% 56% 8% 22,1% 26,5% 27,1% 981 84 01
Asked 2181 100.0% Gend Mal 0,5% 08% 01% 05% 29% 56% 13,8% 22,1% 26,5% 27,1% )
' Female 06% 04% 04% 06% 1,3% 29% 45% 12,1% 19,0% 21,4% 36,7% 1141 85 0,1
Not asked 0 0,0% ! !
— ! °° Age 24 years and younger 09% (19% 07% 13% (4,0% 69% 11,8% 19,1% 20,6% 32,7% 200 82 03
Number of parficipants 2181 100.0% 25-34 years 04% 06% 07% [12% [35% [36% 12.8% 21.6% 221% 336% 728 84 0.1
35-44 years 0,8% 1,7% 21% 162% 16,8% 19,7% 22,8% 30,0% 401 (8,3 0,2
45-54 years 08% 0,8% 05% 04% 2,6% 58% 12,6% 21,6% 259% 29.0% 364 (8,3 0,2
55 years and older 0,6% 0,8% 03% (25% [47% 10,0% 19,0% 27,2% 349% 429 8,6 02
Profession Managerial 04% 10,6% 2,0% 7,8% 18,0% 20,1% 21,0% 30,1% 321 84 02
Average Professional 0.7% 10,3% 10,6% 10,3% 10,8% 12,3% [4,7% 13.9% 225% 24,2% 299% 715 (84 01
Specialized staff 0,7% 105% 0,7% 04% 04% 2,8% '2,0% [14,8% 19,6% 26,8% 31,3% 274 [8,5 0,22
. Lo Clerical/Service 1,5% 18% 45% 53% 8,6% 24,2% 285% 257% 125 [83 0,3
Winter 11712 Student 0,8% [17% 15% [138% 63% 112% 17,8% 24,0% 328% 218 183 02
Retired/Homemaker 2,1% 0,7% 0,7% '45% 65% 6,0% 13,9% 26,6% 38,9% 173 (8,5 0,3
Summer 11 Other 0,5% 12% 109% 34% 130% 10,6% 20,4% 202% 39.9% 263 8,6 02
Househ. Low 3,5% 6,9% 10,4% [55% 20,9% 16,9% 359% 53 [82 06
income Low average 1,8% 1.1% 39% 13,9% 10,3% 19,2% 23,0% 36,8% 177 (8,5 0,3
Average 0,8% 102% 0,7% 0,3% 1,6% '3,0% '44% [124% 21,4% 24,6% 30,6% 834 (84 0,1
High average 0,1% 0,5% 0,6% 06% 24% 59% 154% 19,8% 23,7% 31,0% 790 [84 0,1
High 0,7% 10,7% 1,1% 03% 1,7% 4,1% 119% 18,7% 26,9% 33,9% 177 (8,5 0,3
Nationality American 0,4% 0,8% 23% 34% 88% 12,2% 22,9% 492% 318 (89 0,2
German 1,9% 139% [1,9% [14,6% 22,3% 20,4% 350% 144 [85 0,2
French 2,0% 3,0% 8,0% 20,0% 23,0% 21,0% 23,0% 104 81 03
Danish 2,5% 13% [75% [25% 12,5% 21,3% 23,8% 28,8% 146 [82 0,3
British 0,1% 10,3% 1,0% 1,8% '4,7% 104% 19,6% 29,2% 32,7% 435 [86 0,1
Norwegian 2,8% 1,9% 09% 0,9% 2,8% 16,6% 151% 19,8% 24,5% 245% 194 [79 03
Swedish 2,1% 21% 1,0% [1,0% 8,3% 15,6% 12,5% 27,1% 302% 130 82 04
Spanish 4.8% 95% 14,3% 14,3% 19,0% 33,3% 48% 32 7,5 06
Italian 4,5% 9,1% 50,0% 182% 182% 23 [83 06
Dutch 15% 6,7% 22,4% 44,0% 172% 82% 75 7,9 02
Other 04% 102% 09% 04% 09% 32% '51% 129% 22,7% 20,5% 32,8% 519 (84 0,1
Market Scandinavia 15% 0,7% 1,3% [11% [0,8% 4,0% '55% 13,7% 119,3% 257% 26,5% 544 81 02
area Britain 0,6% 01% 1,0% 21% 57% 115% 20,3% 25,8% 32,8% 573 (85 0,1
Central/South-Europe  10,2% 0,3% 0,3% 1,8% 31% 56% 17,.9% 26,8% 21,6% 224% 449 [82 0,1
North America 0,3% 0,3% 2,6% 3,0% [7,7% 14,3% 23,0% 48,7% 373 (89 0,1
Other 0,7% 10,7% 0,7% 2,8% '4,0% 135% 20,5% 19,1% 37,9% 178 (8,5 0,3
Typeof  Package tour 05% 02% 1,0% 24% '3,3% 144% 20,1% 24,8% 334% 381 [86 0,1
trip Individually arranged 0,6% 10,3% 0,8% 04% 1,0% 28% '50% [13,1% 20,6% 24,0% 315% 1412 84 0,1
Mix of both 1,0% 0,2% 04% 04% 43% 7% 10,7% 19,4% 22,3% 342% 317 [84 0,2
*ndivi . Purpose  Vacation/holiday 0,2% 10,2% 0,6% 03% 09% 29% '46% 12,7% 20,1% 23,9% 33,6% 1760 (8,5 0,1
Individuals asked: Everyone
*Those who did not respond are those who of visit Conference/meeting 23% 10,6% 0,3% 0,7% 2,8% '4,7% 16,0% 25,0% 25,5% 22,0% 214 (8,1 03
responded 'don’t know' or ‘don’t want to answer' Study/research 15% (1,3% 14% 77% [73% 10,8% 33,3% 16,5% 20,1% 93 [7.8 04
Visiting friends/relatives 13,9% 1,8% 0,8% 7,3% 3,7% 12,2% 26,5% 44,0% 104 84 05
Business/Employment 1,4% 1,3% 156% 158% 22,7% 20,2% 330% 95 85 03
Event in Iceland 1,0% 18% 2,8% 16,0% [9,5% 16,7% 29,7% 325% 136 85 03
Other 1,5% 12% 11,2% (1,6% [20% [56% 12,9% 24,3% 20,2% 29,5% 150 (8,2 03
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[BE05_r3] Rate the paid accommodation in Iceland

- Accommodation overall

* S
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E = g N x2S
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0, 0,
7 251 11,8% 1,4% 0 1 2 3 4 7 8 9
8 490 23,0% 1,8%
9 540 25,4% 1,8%
10 653 30,7% 2,0% = Summer 11 ® Winter "11/"12
Number of answ ers 2128 100,0% 5 ¥
Responded 2128 97.6% e g £
ro) o
Did not respond** 53 2,4% o 1 2 3 4 5 6 7 8 9 1032 = 3
Number of respondents 2181 100,0% Total  Total 03% 03% 102% 05% 03% 31% (45% 118% 23,0% 254% 30,7% 2128 [8,5 0,1
Asked* 2181 100.0% Gender Male 02% 105% 0,1% 04% 01% 31% 4,1% 14,3% 24,0% 27,5% 259% 982 [84 0,1
Not asked 0 0:00/ Female 04% 101% 02% 05% 05% 30% 48% [96% 222% 23,6% 349% 1146 [85 0,1
— ! °° Age 24 years and younger 03% (1,2% [07% 28% !54% 105% 25,7% 23,8% 29,6% 203 84 02
Number of parficipants 2181 100.0% 25-34 years 02% 102% 102% [04% (04% [34% 13,7% 11,6% 235% 244% 320% 727 185 0.1
35-44 years 0,5% 10,3% 05% 02% 26% '4,5% 14,5% 249% 21,4% 30,6% 402 (84 02
45-54 years 0,5% 10,8% 0,4% 33% 6,7% 114% 21,7% 281% 27.1% 364 [84 0,2
55 years and older 0,4% 0,3% 03% 04% 29% [35% 10,5% 20,3% 29,1% 322% 431 [86 01
Profession Managerial 0,6% 32% 16,3% 14,5% 24,0% 24,3% 27,3% 321 [84 02
Average Professional 0,2% 10,2% 10,3% 10,3% 10,3% 31% 3,5% [13,1% 252% 125,1% 289% 716 [8,5 0,1
Specialized staff 0,7% 10,5% 04% 07% [20% [39% 12,6% 21,3% 28,1% 299% 274 [85 02
. Lo Clerical/Service 1,4% 24% 6,0% 10,9% 24,7% 27,6% 27,0% 127 [84 03
Winter “11/12 Student 03% (11% 09% (2,0% (58% 96% 22.8% 262% 31.2% 218 [85 02
Retired/Homemaker 2,1% 0,5% 10,3% 0,7% '57% 3,3% [7,5% 115,6% 27,9% 36,4% 175 [8,5 03
Summer 11 Other 0,5% 0,7% 26% 42% 19,0% 22,1% 22,4% 384% 264 [87 02
Househ. Low 6,9% 3,1% [18,6% 12,0% 20,1% 39,3% 53 [8,5 04
income Low average 1,0% 08% 1,1% 03% 14% 58% 194% 21,0% 22,7% 36,5% 177 [85 03
Average 0,6% 0,4% 0,6% 06% 33% (4,6% 10,7% 124,4% 25,7% 29,0% 837 [84 0,1
High average 02% 05% 02% 27% '52% 134% 22,3% 264% 292% 791 [85 0,1
High 0,7% 35% 1,3% 11,0% 24,6% 28,0% 30,9% 179 [86 0,2
Nationality American 2,3% 131% 65% 13,7% 27,1% 47,3% 318 [9,0 01
German 1,0% 1,0% 39% 1,9% '87% 23,3% 282% 32,0% 144 [86 0,2
French 2,0% 4,0% 17,0% 25,0% 27,0% 250% 104 [8,5 0,2
Danish 12% 12% 186% 4,9% 62% 27.2% 259% 24,7% 148 [82 03
British 0,1% 04% 06% '1,8% 4,7% 10,0% 22,6% 28,6% 312% 435 [86 0,1
Norwegian 2,8% 0,9% 0,9% 3,8% 16,6% 17,0% 23,6% 17,9% 264% 194 [80 03
Swedish 2,1% 31% 16,3% 11,5% 24,0% 21,9% 31,3% 130 [84 03
Spanish 4.8% 14,3% 19,0% 33,3% 19.0% 95% 32 [7.8 05
Italian 48% 57,1% 19,0% 19,0% 22 [85 04
Dutch 22% 197% 20,9% 44,8% 15,7% 6,7% 75 [7,8 03
Other 02% 10,2% 05% 0,6% 02% 29% '34% [14,6% 22,0% 26,0% 29,3% 524 [84 0,1
Market Scandinavia 10% 08% [0,1% [0,8% [0,6% 4,8% [6,0% 124% 24,7% 22,6% 26,3% 546 [8,2 02
area Britain 02% 05% 04% 26% 4,9% 10,8% 22,3% 27,6% 30,6% 574 [85 0,1
Central/South-Europe 0,3% 0,3% 0,3% 29% 48% 154% 29,6% 23,7% 22,6% 450 [8,3 0,1
North America 1,6% 2,8% (6,6% 14,9% 28,6% 455% 373 [9,0 01
Other 0,7% 10,7% 0,7% 2,8% 14% 151% 20,9% 24,5% 332% 179 [8,5 0,2
Typeof  Package tour 0,6% 105% 37% 46% 97% 23,1% 27,7% 30,1% 381 [85 01
trip Individually arranged 0,3% 10,3% 02% 05% 02% 29% '42% 124% 23,4% 252% 30,4% 1416 [8,5 0,1
Mix of both 0,6% '04% 03% 04% 06% 33% 54% [11,0% 20,9% 23,5% 33,7% 317 [8,5 0,2
*Individuals asked: Everyone Purpose  Vacation/holiday 02% (01% 102% (04% 04% 27% (41% 114% 232% 257% 31,7% 1767 185 0,1
*Those who did not respond are those who of visit Conference/meeting 17% 12% [04% 0,8% 29% 7,3% 14,5% 23,9% 24,6% 22,7% 215 [8,0 03
responded 'don’t know' or ‘don’t want to answer' Study/research 28% 107% 6,9% 67% 14,8% 26,1% 21,2% 208% 93 [7.9 04
Visiting friends/relatives 11,7% ' 1,3% 54% 135% 4,7% 114% 29,8% 42,3% 107 [8,6 04
Business/Employment 42% 135% 11,0% 24,0% 24,4% 32,9% 95 [86 03
Event in Iceland 1,0% 10,6% 0,9% 30% 51% 16,1% 15,3% 27,5% 30,4% 136 [84 03
Other 0,9% 1,2% 53% [4,3% (92% 124,3% 225% 322% 149 184 03
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[BE06] How often did you eat at a restaurant (excluding fast food outlets)?

* 34,3%
E = £
Answers S & 8 26,1%
Never 93 4,3% 0,9% 22.1%
o ,
1-2 imes 375 17,5% 1,6% 03% - 206%
3-4 imes 735 34,3% 2,0% 17.5%
5-7 times 560 26,1% 1,9% 136% 13.9%
8-10 times 216 10,1% 1,3% 9.4% 10,1% 270
More than 10 imes 166 7,7% 1,1% % " °
Number of answers 2146 100,0%
Responded 2146 98,4%
Did not respond** 35 1,6% Never 1-2 times 3-4 times 5-7 times 8-10times  More than 10 times
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0% = Summer ‘11 ® Winter “11/'12
Number of participants 2181 100,0%
More than Number of
Never  1-2times 3-4times 5-7times 8-10times 10times answers
Total Total 4,3% 17,5% 343% | 261% 10,1% 7,7% 2146
Gender  Male 4,7% 16,5% 32,0% | 27,9% 10,0% 8,9% 980
Female 4,0% 18,4% 36,1% | 24,6% 10,1% 6,7% 1165
Age 24 years and younger 105% © 22,7% | 258% | 22,7% 11,4% 6,7% 209
25-34 years 3,8% 18,2% 344% | 256% 9,6% 8,4% 729
35-44 years 3,6% 18,9% 323% | 23,9% 14,1% 7,2% 404
45-54 years 3,4% 14,7% 36,7% 31,9% 8,4% 5,0% 367
55 years and older 3,7% 14,9% 379% | 258% 8,0% 9,8% 438
Profession Managerial 1,8% 23,1% 30,5% | 27,3% 11,2% 6,0% 321
Professional 3,0% 15,9% 331% | 27,9% 10,0% 10,1% 723
Specialized staff 2,0% 16,6% | 415% | 22,8% 10,2% 6,8% 277
Clerical/Service 6,4% 20,5% 34,9% 27,7% 8,4% 2,1% 127
Student M7%  224% | 292% | 23,4% 8,0% 5,3% 224
Retired/Homemaker 54% 12,5% 36,5% | 29,5% 8,0% 8,1% 174
Other 3,9% 13,2% 387% | 24,3% 11,4% 8,5% 269
Househ. Low 9,5% 23,0% | 24,7% 30,8% 10,9% 1,0% 54
income  Low average 4,6% 20,5% 336% | 24,3% 8,2% 8,7% 178
Average 4,3% 18,5% 354% | 24,6% 10,3% 6,9% 840
High average 3,8% 15,9% 344% | 284% 9,8% 7,6% 804
High 1,0% 16,0% 312% | 27,7% 10,9% 13,2% 176
Nationality American 2,3% 146% | 23,8% | 258% 15,0% 18,5% 316
German 6,5% 21,5% | 43,9% 19,6% 4,7% 3,7% 150
French 6,0% 22,0% 32,0% | 29,0% 7,0% 4,0% 104
Danish 10,6% = 20,0% 376% | 224% 5,9% 3,5% 155
British 2,6% 174% © 419% | 252% 8,4% 4,5% 435
Norwegian 2,8% 16,0% 34,9% 32,1% 8,5% 57% 194
Swedish 1,0% 10,0% 37,0% 33,0% 14,0% 5,0% 135
Spanish 4,8% 14,3% 38,1% | 28,6% 14,3% 32
Italian 27,3% 13,6% 13,6% 18,2% 22,7% 4,5% 23
Dutch 1,4% 17,4% 36,2% 31,2% 9,4% 4,3% 78
Other 5,0% 19,3% 304% | 24,8% 10,8% 9,7% 522
Market Scandinavia 4,2% 17,0% 34,5% 29,4% 9,7% 5,2% 565
area Britain 2,4% 16,9% | 419% | 256% 9,2% 4,0% 573
Central/South-Europe 6,8% 19,4% 356% | 250% 8,9% 4,3% 455
North America 2,2% 159% | 231% | 24,5% 15,1% 19,2% 373
Other 7,9% 19,0% 30,1% | 24,5% 6,5% 12,0% 175
Typeof  Package tour 2,8% 148% | 428% | 26,5% 8,5% 4,6% 377
trip Individually arranged 5,2% 18,3% 319% | 258% 10,3% 8,4% 1443
Mix of both 2,2% 16,5% 354% | 27,1% 10,6% 8,1% 311
*Individuals asked: Everyone Purpose of Vacation/holiday 3,1% 16,4% 346% | 274% 10,3% 8,2% 1776
*Those who did not respond are those who visit Conference/meeting 4,0% 18,7% 34,8% 26,9% 8,8% 6,9% 214
responded 'don’t know' or 'don’t want to answer' Study/research 7,6% 222% © 31,0% 15,9% 14,4% 8,9% 92
Visiting friends/relatives 148% | 221% 30,8% 19,9% 4,7% 7,7% 142
Business/Employment 1,3% 18,1% 33,5% | 21,8% 10,2% 15,2% 97
Event in Iceland 5,1% 16,9% | 27,0% | 27,3% 9,0% 14,7% 140
Other 9,8% 23,7% | 268% | 247% 8,0% 6,9% 148
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[BEO7_r1] Rate restaurants in Iceland -
The choice of restaurants

¥
E
= =2 - )
=3 ) [ ~ = ° 3’_
Answers S s 3 mo-4 i BN S
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0 1 0,0% 0,1% m5-7 -~ o) % A
~ w
1 1 01% 0,1% m810 52 _
2 8  04% 0,3% =
3 29 1,5% 0,5% & S
4 25 1.2% 0,5% © §
5 9 46% 09% = x ¥ x & &85 « 3
6 185 7.7% 1,2% c < _O c ;i_ L
0, 0,
7 334 16,5% 1,6% 0 1 2 3 4 5 6 8 9
8 567 28,1% 2,0%
9 383 19,0% 1,7%
10 422 20,9% 1,8% = Summer 11 ® Winter "11/"12
Number of answ ers 2018 100,0% 5 ¥
Responded 2018 98,3% e g £
ro) o
Did not respond** 34 1,7% o 1 2 3 4 5 6 7 8 9 1032 = 3
Number of respondents 2053 100,0% Total  Total 00% (01% [04% 15% 1,2% (46% |7,7% 165% 28,1% 19,0% 209% 2018 8,0 0,1
" o Gender Male 01% 02% 10,5% 1,0% 1,1% 4,1% 62% 182% 33,1% 20,1% 154% 915 7,9 01
Asked 2053  94,1% '
' Female 03% 1,8% 13% 51% [89% 152% 24,0% 18,0% 25,5%
Not asked 128 59% o [18% [1.5% 15, 189% 15,2% 24.0% 18.0% 255% 1103 "80 01
— ” Age 24 years and younger 18% [1,0% 51% (8,0% 245% 27,3% 14,8% 17,4% 183 7,8 02
Number of parficipants 2181 100.0% 25-34 years 07% [16% '18% 163% 80% 17.2% 261% 17.4% 209% 690 (7.9 04
35-44 years 0,4% 14% 09% 136% 92% 129% 31,8% 17,8% 21,9% 384 (81 0,2
45-54 years 0,2% 02% 1,9% 09% 16% 85% 16,0% 29,0% 214% 20,3% 350 (8,1 0,2
55 years and older 06% 07% [1,0% 50% [49% 157% 27,7% 22,3% 219% 413 181 02
Profession Managerial 0,7% 135% 0,7% 129% 87% 121% 130,1% 21,1% 20,2% 308 [8,0 0,2
Average Professional 01% 101% 10,4% 10,9% 10,9% [4,0% 84% 15.8% 31,6% 18,9% 189% 693 (8,0 01
Specialized staff 1,2% 1,6% 3,1% 10,1% 19,3% 27,8% 16,7% 20,3% 265 (8,0 0,2
. Lo Clerical/Service 0,9% 4,8% 7.4% 231% 23,0% 17,5% 232% 116 [8,1 0,3
Winter 11712 Student 21% [10% [82% (46% 183% B04% 18,7% 166% 194 (7,9 02
Retired/Homemaker 0,9% 0,8% 1,9% 64% 4,1% 183% 27,2% 16,7% 23,7% 159 (80 0,3
Summer 11 Other 03% 105% (1,7% 2.3% 64% (6,2% 14,6% 19,0% 20,9% 28.1% 257 8,1 02
Househ. Low 1,6% 2,9% 84% 86% 88% 18,3% 239% 276% 49 [80 06
income Low average 23% 15% 192% 52% 18,8% 126,1% 19,2% 17,7% 168 7,8 03
Average 0,3% 1,0% 1,3% 34% 83% 183% 27,0% 19,2% 21,1% 790 [8,0 0,1
High average 0,1% 10,1% 0,6% 16% 1,3% 4,1% '6,8% [155% 31,1% 17,4% 21,4% 760 (80 0,1
High 04% 21% 1,6% 53% 10,3% 12,6% 24,9% 22,9% 19,8% 173 [79 03
Nationality American 12% [24% [12% 16,0% '52% 14,5% 123,3% 18,9% 27,3% 302 81 02
German 1,0% 12,0% 51% 18,2% 15,3% 26,5% 21,4% 204% 137 (80 03
French 11% 121% [53% 53% 11,7% 16,0% 128,7% 13,8% 16,0% 98 7,5 04
Danish 41% 8,1% 8,1% 10,8% 32,4% 16,2% 20,3% 135 (7,9 03
British 0,1% 10,1% 0,1% 12% 1,7% 3,8% '8,3% 19,3% 27,2% 17,7% 20,3% 417 [8,0 0,2
Norwegian 1,0% 12,0% [6,0% [15,0% 24,0% 20,0% 32,0% 183 [8,5 0,2
Swedish 1,0% 41% (9,3% 17,5% 28,9% 23,7% 155% 131 [8,0 0,2
Spanish 15,0% [15,0% 15,0% 30,0% 15,0% 10,0% 30 7,5 06
Italian 6,3% 6,3% 37,5% 25,0% 12,5% 125% 17 [7,7 07
Dutch 0,7% 15% [2,9% 81% 22,1% 44.9% 16,2% 37% 76 7,7 03
Other 02% 0,3% [1,3% 09% 3,9% (74% 116,2% 29,8% 20,2% 19,7% 489 8,0 0,1
Market Scandinavia 1,0% 0,6% 44% 69% 142% 29,1% 21,6% 22,1% 525 [82 0,1
area Britain 0,1% 10,1% 0,1% '1.0% 15% 42% '88% [184% 28,6% 17,3% 19,8% 553 (7,9 0,1
Central/South-Europe 0,6% 16% 1,8% 4,8% 10,3% 182% 130,0% 16,8% 16,0% 424 [7,8 0,2
North America 02% 1,0% [22% 12% 55% '3,8% 16,0% 24,2% 19,8% 25,8% 357 ' 8,1 02
Other 0,8% 24% 08% '36% 80% 14,8% 27,8% 19,2% 225% 158 (8,0 0,3
Typeof  Package tour 0,2% 0,6% 09% 1,0% 43% 75% 16,2% 29,9% 18,9% 20,8% 360 (8,0 0,2
trip Individually arranged 0,1% 104% 16% 12% 4,8% 75% 16,7% 27,7% 19,5% 20,5% 1346 (8,0 0,1
Mix of both 04% 11% 1,7% 4,3% 9,0% 159% 27,6% 16,8% 23,2% 300 (8,0 0,2
*ndivi . Purpose  Vacation/holida 0,0% 0,1% 04% 11% 1,3% '50% (7,9% [16,9% 27,5% 18,2% 21,6% 1698 (8,0 0,1
Individuals asked: Everyone that ate at a p Y
restaurant at least once [BE06] ofvisit  Conference/meeting 31% 09% [17% [96% 84% 34,5% 19,8% 22,0% 198 (81 02
**Those who did not respond are those who Study/research 61% 07% (84% '80% 249% 27,6% 11,1% 131% 83 [7.4 04
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 05% (07% 48% |38% 17,.8% 29,3% 152% 27.9% 117 183 03
Business/Employment 06% 2,7% '42% 81% 41,7% 22,1% 205% 9 (84 03
Event in Iceland 1,0% 10,8% 6,1% 12,9% 12,4% 28,8% 20,7% 17,3% 130 7,9 03
Other 06% (1,1% [52% (08% (63% [18% 14,7% 29,0% 22,8% 17,7% 127 ‘78 03
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[BEO7_r2] Rate restaurants in Iceland -
The service at the restaurants
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7 272 13,3% 1,5% 0 1 2 3 4 5 6 7 8 9
8 581 28,4% 2,0%
9 541  26,5% 1,9%
10 475 23,2% 1,8% = Summer 11 ® Winter "11/"12
Number of answers 2044 100,0% 5 ¥
Responded 2044 99,6% e g £
Did not respond** 8 0,4% 0 1 2 3 4 0 6 7 8 8 10 2 % 2 é
Number of respondents 2053 100,0% Total  Total 02% 01% 104% 1,0% 1,7% 153% 13,3% 284% 265% 23.2% 2044 184 01
Asked* 2053 94,1% Gender Male 0,1% 10,1% [04% 0,7% 1,8% 49% 13,2% 324% 294% 171% 929 [83 0,1
Not asked 128 5 9% Female 02% 01% [04% 13% 16% 56% 13,4% 25,1% 24,0% 283% 1116 (84 0,1
— ! Age 24 years and younger 07% 12% [1,7% 58% 14,6% 28,8% 19,8% 27,6% 185 [84 02
Number of parficipants 2181 100.0% 25-34 years 01% 102% 103% [10% 126% (65% 13,1% 28,0% 24,3% 239% 699 [83 0.1
35-44 years 0,7% 0,6% 06% '20% 69% 13,7% 29,3% 28,1% 18,0% 388 (8,2 0,1
45-54 years 02% 06% 13% 0,7% 28% 134% 28,9% 289% 23,3% 354 [85 0,1
55 years and older 0,1% 1,0% 10,9% 35% 12,5% 27,5% 294% 250% 418 [85 01
Profession Managerial 0,7% 14% 2,5% 59% 139% 27,9% 30,0% 17,7% 314 [82 02
Average Professional 0,1% 04% [04% 1,0% 1,1% [50% 13,8% 30,5% 26,5% 212% 700 [8,3 0,1
Specialized staff 0,7% 18% 1,1% [3,7% [134% 31,8% 24,9% 226% 269 [8,3 0,2
Clerical/Service 31% 54% 10,8% 30,3% 26,8% 23,7% 118 [84 0,2
Winter "11/"12 Student 06% [04% 13% [58% 10,7% 134,3% 21,9% 250% 197 [8,4 02
Retired/Homemaker 18% 12,6% [45% [15,0% 19,7% 29,7% 26,6% 163 [84 0,2
Summer ‘11 Other 0,3% 0,5% 25% [ 7.2% 13,1% 19,3% 255% 316% 258 [8,5 0,2
Househ. Low 1,6% 1,2% 6,1% (7,6% 30,4% 233% 29,7% 49 [85 04
income Low average 04% 1,3% 38% (49% 13,1% 27.4% 24,5% 24,8% 170 [8,3 0.2
Average 0,3% 0,1% [03% 0,7% 1,7% [6,1% 12,2% 27,4% 27,6% 235% 801 [84 01
High average 02% 1,3% [1,7% [4,3% 14,9% 128,5% 27,2% 21,8% 770 [84 01
High 12% 12% [14% [0,8% '51% 13,5% 129,4% 24,1% 232% 173 [8,3 0.2
Nationality American 12% 12% 10,8% 56% 104% 23,5% 21,9% 355% 305 [86 0,2
German 3,0% 8,0% 12,0% 24,0% 26,0% 27,0% 140 [84 0,2
French 32% 64% 22,3% 255% 234% 191% 98 [82 03
Danish 1,3% 139% [2,6% 13,2% 32,9% 28,9% 17,1% 139 [8,3 0,2
British 0,1% 09% [1,2% [4,6% 12,1% 128,1% 28,7% 244% 420 [85 0,1
Norwegian 1,0% 1,9% 29% [1,9% [184% 24,3% 23,3% 262% 188 [8,3 0,2
Swedish 2,0% 2,0% [40% 11,1% 34,3% 28,3% 18,2% 134 [83 02
Spanish 25,0% 25,0% 45,0% 50% 30 [83 03
Italian 6,3% 37,5% 18,8% 18,8% 18,8% 17 [81 07
Dutch 0,7% 1,5% 0,7% 51% 16,9% 48,5% 24,3% (22% 76 [7,8 03
Other 02% 03% 07% 08% '14% 7,1% 11,3% 29,7% 27,4% 21,1% 495 [8,3 01
Market Scandinavia 0,3% 15% 29% (2,8% [14,0% 29,7% 27,5% 212% 541 [83 01
area Britain 0,1% 0,7% 1,4% [54% 132% 27,2% 29,0% 23,0% 556 [8,4 0,1
Central/South-Europe 0,1% 0,3% 04% 1,6% 72% 159% 31,9% 24,9% 17,8% 426 [8,2 0,1
North America 02% 04% 12% 14% 0,7% 59% 9,8% 232% 234% 336% 360 85 02
Other 16% 10,8% '1,6% 6,7% 11,6% 31,1% 249% 21,7% 159 [8,3 02
Typeof  Package tour 0,3% 05% 15% [1,0% [3.8% 151% 29,3% 24,0% 245% 365 [84 01
trip Individually arranged 0,1% 0,1% 04% 09% '1,8% 54% 13,1% 282% 27,5% 22,4% 1362 [84 01
Mix of both 0,6% 0,6% 24% 6,8% 115% 29,1% 24,3% 24,7% 304 [8,3 02
“Individuals asked: Everyone that ate at a Purpose  Vacation/holiday 02% 01% 04% 09% 1,6% 153% 135% 284% 259% 238% 1714 [84 01
restaurant at least once [BE06] ofvisit  Conference/meeting 15% (1,5% '65% 10,2% 30,6% 29,3% 204% 205 [84 02
**Those who did not respond are those who Study/research 14% (30% 1,6% 69% 136% 24,7% 32,3% 163% 86 [81 03
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 2,0% 0.7% 58% 13.2% 27,6% 238% 269% 119 [84 03
Business/Employment 15% 34% 57% 39,0% 30,3% 20,3% 96 [85 02
Event in Iceland 09% '51% 12,9% 16,3% 28,1% 27,1% 19,5% 133 [8,2 02
Other 06% [1,2% 1,0% 15,7% 10,3% 24,6% 30,8% 258% 133 [85 03
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[BEO7_r3] Rate restaurants in Iceland -
Restaurants in general
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0 1 01% 0,1% u57 s . S >
1 1 0,0% 0,1% =810 - b
2 2 01% 02% )
3 11 05% 0,3% i & .
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7 300 15,3% 1.6% 0 ; ) 3 4 5 6 . 8 9
8 598 30,4% 2,0%
9 474 24,1% 1,9%
10 382 19,4% 1,7% = Summer 11 ® Winter "11/"12
Number of answ ers 1966 100,0% 5 ¥
Responded 1966  95,8% e g £
Did not respond** 86 4,2% 0 1 2 3 4 5 6 7 8 9 10 = % 2 §
Number of respondents 2053 100,0% Total  Total 01% 100% 101% (05% 07% 132% (60% 153% 304% 24,1% 194% 1966 182 0,1
Asked* 2053 94,1% Gender Male 0,1% 0,1% 10,5% 0,7% 24% 6,3% 158% 34,7% 251% 143% 891 [81 0,1
Not asked 128 5,9% Female 0,1% 0,1% 10,6% 0,7% 3,8% 58% 149% 26,9% 23,3% 23,7% 1076 [8,3 0,1
— Age 24 years and younger 10,8% 07% '4,1% 50% 124% 37,3% 16,5% 232% 185 [8,2 02
Number of parficipants 2181 100.0% 25-34 years 03% 105% (09% [43% [67% 16,2% 27.9% 232% 199% 676 F81 0.1
35-44 years 02% 02% 10,8% 03% 3,3% 69% 14,2% 31,7% 259% 16,5% 369 (81 0,1
45-54 years 1,0% 03% 20% 48% 16,3% 31,1% 26,7% 17,8% 346 [82 0,1
55 years and older 01% 1,1% [1,9% 56% 152% 29,6% 254% 212% 390 (8,3 0,1
Profession Managerial 0,2% 09% 0,7% 34% 6,7% 15,0% 30,6% 274% 15,1% 307 [8,1 02
Average Professional 05% 10,6% 26% (55% 164% 32,7% 252% 165% 670 [8,2 0,1
Specialized staff 05% 06% [40% 57% 151% 133,4% 21,4% 194% 259 [82 0.2
. Lo Clerical/Service 31% 18,9% [154% 29,4% 19,2% 24,0% 113 [82 03
Winter “11/12 Student 07% 07% 107% 12,3% [51% 141% 359% 22,0% 184% 192 [82 02
Retired/Homemaker 2,0% 4,8% 7,3% 13,4% 21,7% 25,7% 25,0% 153 [8,3 02
Summer 11 Other 03% 107% 10,3% [0.7% [33% 6,0% 153% 21,7% 234% 282% 249 18,3 02
Househ. Low 1,7% 1,3% 1,3% (6,7% 11,0% 28,5% 21,8% 276% 46 [83 05
income Low average 1,3% 08% 55% 59% 158% 30,6% 21,9% 18,1% 163 [8,0 0,2
Average 0,3% 1,0% 3,0% 59% 159% 129,1% 23,2% 21,7% 769 [8,2 0,1
High average 02% 10,2% 05% '34% 56% 152% 31,7% 25,8% 17,3% 745 [82 0,1
High 04% 122% 05% 23% 7,2% 152% 28,7% 24,7% 18,8% 169 [8,1 0,2
Nationality American 04% 04% 12% 4,0% 48% 14,0% 22,4% 22,8% 30,0% 304 [84 0,2
German 1,5% 15% 15% (44% 88% 132% 26,5% 27.9% 147% 95 [7.9 04
French 11% 2,2% (4,3% 7,5% 194% 33,3% 172% 151% 96 [7,9 03
Danish 6,8% 4,1% 16,2% 31,1% 284% 135% 135 [8,1 0,2
British 0,3% 10,3% 06% 25% 56% 162% 29,8% 24,9% 199% 414 [82 0,1
Norwegian 1,0% 12,0% [6,0% [14,0% 29,0% 23,0% 250% 183 [84 0,2
Swedish 53% 64% 12,8% 40,4% 21,3% 13,8% 127 [8,1 0,2
Spanish 15,0% 220,0% 130,0% 20,0% 150% 30 [8,0 05
Italian 6,3% 31,3% 131,3% 12,5% 18,8% 17 [8,1 06
Dutch 0,7% 07% [15% [4,4% 24,4% 49,6% 16,3% 22% 76 [7,8 02
Other 0,2% 11% 04% 24% 65% 13,3% 31,0% 26,7% 184% 486 [82 0,1
Market ~ Scandinavia 0,3% 4,2% 54% 135% 33,1% 252% 18,2% 523 [8,2 0,1
area Britain 02% 02% 04% 23% 6,1% 17,8% 28,8% 25,0% 19.2% 550 [82 0,1
Central/South-Europe  10,4% 1,0% 14% 25% 81% 182% 33,8% 214% 132% 377 [7,9 01
North America 02% 0,3% [0,6% 12% 3,8% '50% 12,6% 24,1% 24,2% 279% 356 [8,3 0.2
Other 2,4% 32% 52% 11,3% 34,4% 23,6% 20,0% 156 [82 0,2
Typeof  Package tour 02% 10,7% 05% 23% 6,7% 16,7% 29,5% 26,1% 17,3% 351 [82 0,1
trip Individually arranged 0,1% '0,1% [0,6% '0,9% 3,5% 58% 14,4% 130,8% 24,6% 19,3% 1309 [8,2 0,1
Mix of both 02% 02% 31% (6,6% 17,3% 130,6% 19,7% 22,3% 293 [82 02
*Individuals asked: Everyone that ate at a Purpose  Vacation/holiday 00% 01% 04% 06% 34% 58% 16,1% 80,1% 23,5% 119,8% 1649 [82 0,1
restaurant at least once [BE06] ofvisit  Conference/meeting 06% 16% 122% '85% 115% 30,3% 27,7% 17,5% 198 [82 02
**Those who did not respond are those who Study/research 48% 122% [1,7% '87% 115% 394% 16,1% 157% 81 [78 04
responded 'don’t know' or ‘don’t want to answer' Visiting friends/relatives 0.7% 105% [1,7% [3.9% 17,1% 82,5% 18,6% 250% 110 [83 03
Business/Employment 06% '1,5% 109% 11,2% 40,1% 27,1% 18,6% 93 [84 02
Event in Iceland 10% 6,7% '6,5% [14,0% 31,2% 21,1% 195% 127 [81 03
Other 11% [0,6% |0,5% 1,6% 134% (3,7% 12,1% 305% 27,1% 194% 126 [81 03
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[BE08] How often did you eat at a fast food outlet during your trip to Iceland?
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Answers S L S
Never 1049  49,2% 2,1%
1-2 times 725 34,0% 2,0%
3-4 times 209  9,8% 1,3%
5-7 times 98  4,6% 0,9%
8-10 times 31 1,5% 0,5%
More than 10 times 20 0,9% 0,4%
Number of answers 2132 100,0%
Responded 2132 97,8%
Did not respond** 49 2,2%
Number of respondents 2181 100,0%
Asked* 2181 100,0%
Not asked 0 0,0%
Number of participants 2181 100,0%

*Individuals asked: Everyone

**Those who did not respond are those who
responded 'don’t know' or 'don’t want to answer’'

Market and Media Research Ltd.
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Never 1-2 times 3-4 times 5-7 times 8-10 times More than 10 times
m Summer 11 ® Winter "11/12
More than Number of
Never 1-2times 3-4times 5-7times 8-10times 10times answers
Total Total 492% | 34,0% 9,8% 4.6% 1,5% 0,9% 2132
Gender  Male 47,8% | 33,8% 10,4% 4.2% 2,3% 1,4% 978
Female 504% | 34,1% 9,3% 5,0% 0,7% 0,5% 1155
Age 24 years and younger 36,6% 37,1% 11,8% 8,6% 2,7% 3,1% 208
25-34 years 417% | 374% 13,3% 4.2% 2,1% 1,3% 728
35-44 years 50,4% | 33,9% 8,7% 57% 0,9% 0,5% 403
45-54 years 57,8% | 29,1% 6,7% 51% 1,4% 365
55 years and older 59,7% | 31,1% 6,6% 1,9% 0,3% 0,5% 428
Profession Managerial 52,6% | 34,9% 7,7% 3,1% 0,9% 0,8% 321
Professional 479% | 34,9% 10,9% 3,7% 1,8% 0,8% 721
Specialized staff 504% | 32,3% 11,3% 4,0% 1,9% 268
Clerical/Service 56,2% | 28,7% 8,8% 6,3% 126
Student 39,8% | 364% 9,4% 9,7% 1,6% 3,1% 226
Retired/Homemaker 63,5% | 26,0% 5.2% 3,1% 0,3% 1,9% 174
Other 42,9% | 38,0% 10,8% 5,8% 2,1% 0,5% 265
Househ. Low 321% | 364% | 214% 6,3% 2,6% 1,2% 54
income  Low average 453% | 36,1% 9,5% 5,2% 1,4% 2,6% 178
Average 47,6% | 354% 10,3% 4,1% 1,5% 1,2% 833
High average 53,7% | 31,3% 8,5% 4.8% 1,2% 0,4% 798
High 458% | 358% 10,8% 4.6% 1,8% 1,1% 178
Nationality American 53,