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Sustainable  tourism Iin Norway

Ingunn Sg@rnes
Special Advisor

Vi gir lokale ideer globale muligheter

Foto: Nils -Erik Bjgrholt /


http://www.visitnorway.com
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Tourismin Norway

A Norway- history of sustainable
developmentdatingback to 1987

A Tourismstrategy2012aimsat
mainstreamingsustainability

A InnovationNorway ishe National
TouristBoard andesponsibleor
developmentand marketing

A 17%protected land (Nationaparcs
nature habitatsetc)

A Nature isthe core of Norwegian
tourism

Photo: Havard Myklebust , Terje Rakke, Nordic Life as 1 VisitNorway.com



Norwegian nature is| ==

uniqueand providesa [
rich variety of
experiences

Foto: Anders Gjengedal / Innovasjon Norge



Nature and nature experiences
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NORWAY

POWERED BY NATURE

Explorers

Both nature and target
groups expects a sustainable
practice in tourism




Gaute-Bruvik = visithorway.com




1. Sustainablgourismis NOniche, it Is a
perspectiveon all tourism development



http://www.visitnorway.com

Social equity and
life quality

Environmental and cultural
protection

. Local quality of life and

. Cultural richness . :
social prosperity

. Physical integrity  of

. Local control and
landscapes

involvement

. Biological diversity

. Employment quality

. Environmental purity
and resource efficienc

. Visitor fulfillment

The EU uses UNWTO2s definition of

Economic viability

Economically viable
tourism destinations
through local value
creation

. Economically viable
tourism enterprises
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Sustainable European Tourism-, Feb. 2007).
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Sustainabillityis the core of our brand

«Back stage» proovingactions
A Reducenegativeimpactthrough

certifications quality labels lawsand
regulations buildingcompetence

«On stage» guestexperience

A Strengthenpositiveimpactthrough
better hosts providingetter and
enrichingexperiencedor guests

Photo: CHi Visit Norway



Towardssustainabilityin tourism

Ecotourism | Sustainable

{OUHSHN destinations | and training Travel destination

industry
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«Sustainabladestination» - a destination standard

*‘ Alncreasesawarenessand outcomes

for sustainablgourismin Norway

e r-—m i ATargetsand showcasethe work
I towardssustainabilityin tourism

AHelpdestinationmanagersmprove
the sustainabilityof the destination
over time

AProvidesframeworkfor setting goals
and abackgroundor priorities

4

= =

Photo: CH T VisitNorway.com



Broaddestination development

A Cooperation

A Training

A Investingin
developmentof
the destination

A Actions

A Management

A Reporting

A Communication

A Marketing

A Sales

A Evaluating

Local
community

Accom
modation

Adventure,
cultureand
activities




Sustainablaedestination

Standardcovering
A Nature,culture, environment
A Socialvalues communities
A Economicviability

Measurable continuousdevelopment
A Procesgiteria, performancecounts
A Renewbrandevery3.yea

SUSTAINABLE
DESTINATION

LOCAL ENGAGEMENT
IN A LONG PERSPECTIVE
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Standardcovering

>,

Sustainable
destinations
2013-
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indicators

»

criterias




A procesdeadingtowards sustainability

A Localprojectleader
A Steering committee
Sustainablé A Workinggroups

Trainedprocess leaders

assistinghe destinations




Trysil,largestalpine destination:
A Forming sstrong longterm partnership
for sustainabldourism

Raros,old miningtown:

A Winnerof Tourismfor Tomorrowaward
2012

A Winnerof Virgin HolidayResponsible
TourismAward2011







R@ros| a sustainable and responsible destination




the expansion of the UNESCO-listing, August 2010 - the
surrounding municipalities B Vady
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Copper discovered in 1644 .

ésettl ement in highla
only some hunters and the Sami were living in
the areaée
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1 SUSTAINABILITY AS A TOOL

Strategic choice
Involvement
Knowledge creation and interaction
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Ra@ros becomes a
sustainable tourism pilot
destination in 2009

together with Vega, Trysil and Laerdal.
A3 year project 2010-2012

AProject financed by Innovation Norway

ACooperation between Rgros municipality,
Destination Rgros, Rgros Food company, Rgros
Museum T own board for the project

AEngages project manager Hilde Bergebakken

LA DEG BERGTA



5 Goals for the pilot project

1. Environmental policy

2. Local food
3. Environmental waste disposal

4. Host and knowledge training

5. Product development, business development, i creating value




4, HOST AND KNOWLEDGE training
Education of 450 employees in more than 100 companies
1. Host training
2. Knowledge input
A History: World heritage and region / Circumference
A About each other i to make good sellers!

3. Copper card 1 a self study




COPPER CARD

Fyll kortet og bli serfifisert RarosVert!
For & blt RerosVert ma du minst delta pa to pudede omwvisninger
og besoke tre attraksjoner, severdigheter eller opplevelser. Stedene
du kan velge blant, finner du pa utdelt liste og pa wwwroros.no.

For hvert besek skal kortet pafores sted og dato og sizneres av
guide, resepsjonist eller lignende. Kortet er personlig. Ver derfor
forberedt pa 4 legitimere deg nar du bruker det. Nar du er ferdig
med de fem besckene, leverer du kortet hos Reros Reiseliw. Da far
du utdelt beviset for at du er sertifisert RorosVert.

sted

dato og signatur

sted

dato og signatur

dato og signatur

sted

dato og signatur




Skisse pa hele skiltet




3 LOCAL FOOD

Cooperation

Competence

Local food Routes

Bilder: Tom Gustavsen
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3. Local Food

Visibility of local food initiatives in the region
Jobs on the Dbasis of ot
Awareness of food in the travel industry
Education of 25 food guides

Local Food Safari 2011 : 3 various routes in the area
Local Food Safari 2012: 5 routes
Local Food Safari 2013: 5 successful routes

Foto: Tom Gustavsen






PRESTIGIOUS PRIZE FOR
TOURISM DESTINATION

Destination R@gros won the prestigious award for Best Destination, Virgin
Holidays Responsible Tourism Award

Jury statement:

"This former mining town in Norway became a UNESCO World Heritage site in

1980, but it has been a tourist destination in over 85 year. The little town with

3700 inhabitants, attracts over one million visitor each year, and the city takes

care of its special features through a local knowledge program involving more
than 90 compani es, | ocal food and much

p
Virgin Holidays ' \
Responsible
Tourism Awards

2011 with MSPONGS bl aveL - comn

Best destination
WINNER




