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answers

Less than 

12.000 ISK

12.000-

25.000 ISK

25.001-

50.000 ISK

Higher than 

50.000 ISK





Count % % % %

Number of 

answers

Less than 

30.000 ISK

30.000-

50.000 ISK

50.001-

90.000 ISK

Higher than 

90.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

30.000 ISK

30.000-

50.000 ISK

50.001-

90.000 ISK

Higher than 

90.000 ISK





Count % % % %

Number of 

answers

Less than 

5.000 ISK

5.000-9.000 

ISK

9.001-

17.000 ISK

Higher than 

17.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

10.000 ISK

18.000-

35.000 ISK

35.001-

60.000 ISK

Higher than 

60.000 ISK





Count % % % %

Number of 

answers

Less than 

10.000 ISK

10.000-

20.000 ISK

20.001-

40.000 ISK

Higher than 

40.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

10.000 ISK

10.000-

20.000 ISK

20.001-

40.000 ISK

Higher than 

40.000 ISK





Count % % % %

Number of 

answers

Less than 

4.000 ISK

4.000-8.000 

ISK

8.001-

15.000 ISK

Higher than 

15.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

30.000 ISK

30.000-

50.000 ISK

50.001-

90.000 ISK

Higher than 

90.000 ISK





Count % % % %

Number of 

answers

Less than 

20.000 ISK

20.000-

40.000 ISK

40.001-

70.000 ISK

Higher than 

70.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

30.000 ISK

30.000-

50.000 ISK

50.001-

90.000 ISK

Higher than 

90.000 ISK





Count % % % %

Number of 

answers

Less than 

10.000 ISK

10.000-

20.000 ISK

20.001-

35.000 ISK

Higher than 

35.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

10.000 ISK

10.000-

20.000 ISK

20.001-

35.000 ISK

Higher than 

35.000 ISK





Count % % % %

Number of 

answers

Less than 

4.000 ISK

4.000-7.000 

ISK

7.001-12.000 

ISK

Higher than 

12.000 ISK



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Less than 

4.000 ISK

4.000-7.000 

ISK

7.001-12.000 

ISK

Higher than 

12.000 ISK





Count % % % %

Number of 

answers

One family 

member

Two family 

members

Three 

family 

members

M ore than 

three family 

members



Count % % % %

⁺

⁺

⁺

⁺

⁺

⁺

Number of 

answers

One family 

member

Two family 

members

Three 

family 

members

M ore than 

three family 

members





Count % % % %

Number of 

answers

Less than 

1.000 ISK

1.000-2.000 

ISK

2.001-4.000 

ISK

Higher than 

4.000 ISK



Count % % % %

⁺

⁺

⁺

Number of 

answers

Less than 

1.000 ISK

1.000-2.000 

ISK

2.001-4.000 

ISK

Higher than 

4.000 ISK





Count % % % %

Number of 

answers

Less than 

2.500 ISK

2.500-4.500 

ISK

4.501-8.000 

ISK

Higher than 

8.000 ISK



Count % % % %

⁺

⁺

⁺

Number of 

answers

Less than 

2.500 ISK

2.500-4.500 

ISK

4.501-8.000 

ISK

Higher than 

8.000 ISK





Count % % % %

Number of 

answers

Less than 

5000 ISK

5000-8000 

ISK

8001-12.000 

ISK

Higher than 

12.000 ISK



Count % % % %

⁺

⁺

⁺

Number of 

answers

Less than 

5000 ISK

5000-8000 

ISK

8001-12.000 

ISK

Higher than 

12.000 ISK





Count % % % %

Number of 

answers

Less than 

7000 ISK

7000-11000 

ISK

11001-19.000 

ISK

Higher than 

19.000 ISK



Count % % % %

⁺

⁺

⁺

Number of 

answers

Less than 

7000 ISK

7000-11000 

ISK

11001-19.000 

ISK

Higher than 

19.000 ISK





Count % % % %

Number of 

answers

Yes, it is a 

logo for 

organic 

local food 

in Iceland.

Yes, it is a 

logo for 

accessi-

bility o f tourist 

attractions in 

Iceland.

Yes, it is a 

logo for a 

quality and 

environ-

mental 

system

No, do not 

know it.



Count % % % %

⁺

⁺

⁺

⁺

⁺

Number of 

answers

Yes, it is a 

logo for 

organic 

local food 

in Iceland.

Yes, it is a 

logo for 

accessi-

bility o f tourist 

attractions in 

Iceland.

Yes, it is a 

logo for a 

quality and 

environ-

mental 

system

No, do not 

know it.





Count % % %

Number of 

answers Likely

Neither 

likely nor 

unlikely Unlikely



Count % % %

⁺

⁺

⁺

⁺

⁺

Number of 

answers Likely

Neither 

likely nor 

unlikely Unlikely





Count % % % %

Number of 

answers Summer Spring Winter Fall



Count % % % %

⁺

⁺

Number of 

answers Summer Spring Winter Fall





Count % % %

Number of 

answers

To a great 

extent

Neither to  

a great nor 

a small 

extent

To a small 

extent



Count % % %

⁺

⁺

⁺

⁺

⁺

Number of 

answers

To a great 

extent

Neither to  

a great nor 

a small 

extent

To a small 

extent





Count % % % %

Number of 

answers

Yes, during 

summer-

time

Yes, during 

fall/

springtime

Yes, during 

wintertime

No, 

I have not



Count % % % %

Number of 

answers

Yes, during 

summer-

time

Yes, during 

fall/

springtime

Yes, during 

wintertime

No, 

I have not





Count % % %

Number of 

answers Once 2-3 times

4 times or 

more



Count % % %

⁺

⁺

⁺

⁺

⁺

Number of 

answers Once 2-3 times

4 times or 

more





Count % % % % % % % %

Glacier 

lagoons/

Icebergs Other

Number of 

answers

Blue 

Lagoon

Northern 

Lights/

Aurora 

Borealis

Nature/

Landscape

Golden 

Circle

People/

Hospitality

Glacier- and 

snowmobil 

tours



Count % % % % % % % %

⁺

⁺

⁺

Number of 

answers

Blue 

Lagoon

Northern 

Lights/

Aurora 

Borealis

Nature/

Landscape

Golden 

Circle

People/

Hospitality

Glacier- and 

snowmobil 

tours

Glacier 

lagoons/

Icebergs Other





Count % % % % % % % %

Reykjavik Other

Blue 

Lagoon

Nature/

Landscape

Northern 

Lights/

Aurora 

Borealis

People/

Hospitality

Food/

Restaurants

Golden 

Circle



Count % % % % % % % %

Blue 

Lagoon

Nature/

Landscape

Northern 

Lights/

Aurora 

Borealis

People/

Hospitality

Food/

Restaurants

Golden 

Circle Reykjavik Other





Count % % % % % % % %

Service/

Quality Other

Number of 

answers

Nature/

Landscape

People/

Hospitality

Entertainment/

Distractions

Organisation/

Professionalism

Uniqueness/

Exotic/

Different

Services on 

Tours/

Tour Guides



Count % % % % % % % %

⁺

⁺

⁺

Number of 

answers

Nature/

Landscape

People/

Hospitality

Entertainment/

Distractions

Organisation/

Professionalism

Uniqueness/

Exotic/

Different

Services on 

Tours/

Tour Guides

Service/

Quality Other





Count % % % % % % % %

Services on 

Tours/

Tour Guides Other

Nature/

Landscape

People/

Hospitality

Entertainment/

Distractions

M useums/

Exhibitions

Food/

Restaurants

Service/

Quality



Count % % % % % % % %

Nature/

Landscape

People/

Hospitality

Entertainment/

Distractions

M useums/

Exhibitions

Food/

Restaurants

Service/

Quality

Services on 

Tours/

Tour Guides Other





Count % % % % % % % %

Information 

in o ther 

languages Other

Number of 

answers

Quality/

Service/

Airline 

punctuality

Other 

expences Nothing

Availability 

o f 

information

Food 

expences

Roads 

conditions



Count % % % % % % % %

⁺

⁺

⁺

Number of 

answers

Quality/

Service/

Airline 

punctuality

Other 

expences Nothing

Availability 

o f 

information

Food 

expences

Roads 

conditions

Information 

in o ther 

languages Other





Count % % % % % % % %

Tour variety Other

Number of 

answers

Quality/

Service/

Airline 

punctuality

Other 

expences

Availability 

o f 

information Nothing

Food 

expences

Roads 

conditions



Count % % % % % % % %

Number of 

answers

Quality/

Service/

Airline 

punctuality

Other 

expences

Availability 

o f 

information Nothing

Food 

expences

Roads 

conditions Tour variety Other


